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Focus on
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PROBLEM AGITATE SOLUTION asaelieie CiES MU 19602 | AEURE
Highlight your Agitate the audience Solve their problem Jadl .
audience’s problem by talking about the by offering your

or need. problem. product or service. s|5 ngi s ii UQJ.C d.l.bu..o 2l o I d,: j
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' BEFORE € AFTER ) BRIDGE
Customer with a Customer without Your product is

problem that problem the solution
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Questions to ask under SPIN

dgall

methodology

s, lall adgall go Lo

S Situation What is the current situation? . .
:alSuiall
\" What are the problems QLJJ-O-Q-" I-B-I-O UJLQ_I U‘I'" alSuuall O Lo

N P Problem that the customer is - - =
facing?
N
; Inlicati What are the implications
mplication of the customer's - r o

e Tdroell alSle cliclad SR Lo
N  Need-Payoff What are the benefits of solving A.Ilg.QJl

the customer's problems?

salSitall Ja (o Jraell le sgoiw il silgall o Lo
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(Connect, Overcome, Persuade, Engage):(COPE
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(Attention, Comprehension, Conviction, Action) ACCA .
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Social Currency /Triggers/ Emotion/ Public / Practical Value /Stories
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Jonah Berger’s Six Stepps To Virality

Social Currency

People talk about
things that make
them seem smart
and cool.

Triggers

Top of mind, tip of
tongue. What we
talk is what we
think.

Emotion

When we

Public

care, Builtto show, built

we share. Focus to grow. The more

on “high arousal”

emotions.

public something
is, the more likely
people are to imi-
tate it,

Practical Value

Newsyoucanuse. Build a

Stories

Trojan

Useful things get horse, a narrative

shared.

or story people
want to tell, which
carries your idea
along for the ride.
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PPPP (Prepare, Present, Prove, Persuade)
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SCOPE (Specific, Compelling, Organized, Persuasive, Engaging) .
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SCOPE .
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Description of products ulhiiell «@wng v White paper AT it
copywrite of Sponsored ads alidell yai v
. E-Book duigpsdul wisdl/abuisdl v
News jladl «
articles cillsall E-manuals and catalogs dvigrsldl culagllilsdl v
Hashtages aliwlgll v Customer Success Stories cllaell yaad v
posts ¢lgn yuwall aljguio v
Testimonials alalgauiwdl v
captures alppiwil aljgiiio v
twittes cilayoill v Jggaxll dhwlgs Qiiall sginall User Generated Content v
company diary aSpudl Aliogu /alizgsill v E-commerce websites writing dwigrislull é)laill gdlgo sgine alis v
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[(h)wit pa-par]

I/ Aninformational document

issued by a company or
not-for-profit organization to
promote or highlight the
features of a solution, product,
or service that it offers or plans
to offer.

White paper awasaiiall pyjlail
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8 types of white papers

1.
2
3
4.
o
6
/
8

How-to or problem/solution white paper

. Technical white paper

. Business benefits white paper

Market research white paper

. Visionary white paper
. Product comparison white paper

. Educational white paper

. Thought leadership white paper

White paper pjlaill
o * o "

Jdl aac e sgin PDF wlo (e §jlc .
g0 drouw) aeh ugise «isll Alhan Jo
ole alaicillg jgall go Jai g
cilwlll qiliig asibul aguwyllg cilelaayll
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Sabell aagill pylei-v .
. alaiiall Lljo pjlai-A .



White paper pjlaill

How to structure a white paper = % wansioll

1. Title page 7 Vi anaiiallplail &lis clgha
2. Introduction and problem statement Jlgiell |
5. Background ' alSluellg dosdall -7
4. Proposed solution arayeall aralsll -P
0. Graphics and other visual elements aafeell Jglall -
6. Fact-based evidence axilullg aauagill aguull -0
7. Conclusion \ alallg daralell alwljall Ailii -1
8. Call to action @l -v
i

About the vendor aglhall clppdl -A
asyiull go Juolgill cilagles -9
lgic 634ig
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https://venngage.com/templates/white-papers

https://www.visme.co/templates/white-papers/

https://www.template.net/business/paper-templates/white-paper-pdf/

https://www.examples.com/business/white-paper.html
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E-Books  sai1guuddl  Sigrsdul alisdl

Benefits of EbooKS ayigAsiull wisl Lljo

@ Easily accessible Lilbo alLanig adl Jguagll Jgw .
Ada cllocalgs

@ Lead generating oliiill s . -
. Al Al Hijo ataaal

@ Advanced design capabilities

@ Low production costs dgm*o :

aoih )Sas .

@ Portable .- . - )
daglesll Jgagll Jguu :yujgao .

@ Print on demand

@ Searchable

Cad i aalst .
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How to Write an Ebook ayigrsidl wisll alis clgha

@ Choose a topic that matches your audience's needs. dlg-eﬂﬂ ‘-'I:‘L.'.'ul &Q \9“:"9'” L“-QJDQ-O J"al v

@ Conduct research, «S¢aallg dlagleall gang Cuclpl v
@ oOutline each chapter of your ebook, Auwlwill Jgaall apwéi aiaai v

@ Break down each chapter as you write ducya Juglies allisll cliil Jaa Js a LuBi v

@ Design your ebook. U.IgLI.Q.” C1ai ggi Il _.5 i

@ Use the right colors. .aspall duipall duggll Laag glglill jluislg s wilisl aLani v
@ Incorporate visuals. uag_.a_LlI o a_[jJAJI J-nLLQ_Il Q@ v

@ Highlight quotes or stats.

cilibaagl gf cibwliall Lle egall hylwi

@ Place the appropriate calls-to-action within your ebook.

e clal Alail Lle asdiuall ¢ai il awliall aljbell b v

@ Convert it into a PDF.

. PDF ulisll | aligai v
aspidl gégoag duglhall cibaiall Lle ad) v
lisll qagrll v

@ Creote a dedicated landing page for your ebook.

@ Promote your ebook and trock its success,
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https://Wwww.visme.co/templates/ebooks/

https://venngage.com/templates/ebooks

https://www.adobe.com/uk/creativecloud/design/discover/ebook-templates.html

https://www.freepik.com/vectors/ebook-template

https://www.flipsnack.com/templates/search?g=ebook

https://www.template.net/editable/ebooks
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https://answerthepublic.com/ .

https://neilpatel.com/ubersuggest/ .

https://www.jasper.ai/ .
https://jenni.ai/ .
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Liljallg lglualeiy ayaill yuseig giieall daclag duable dagiAdlig . &yaill alaig qiiell &yai sey cllacll lgigy yauns
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Citrix launches new Farmers® increases use (RED) and The Global
support channel with of mobile technology Fund partner with
help from a Live Agent for customers with the brands to fight AIDS.
Accelerator. help of Salesforce.

CITRIX ARMERS (en)
0000



HEADLINE:
A strong, click-enticing
headline

COMPANY INFORMATION:
industry, company size,
revenue, and other facts
pertinent to your product

BRIEF OVERVIEW:
an introductory paragraph
that calls out most impressive

outcomes and metrics

THE STORY ITSELF:

a narrative that includes your
customer’s challenge, solution
they've implemented, and the
outcome they've experienced

cllacll alai yauns

Customer Success Stories

0 o .

BENEFITS EMPLOYEES 80 = I II ala.j o a_!IjS a_a_.u_b
~lox e [ :aspudl calaiie

— -wfnil Ulgic I
aspudl e dwwlwl dlogloa -r

CHALLENGE Lerng dSJ-L;.I." il : Jc (.)LC S Lo P

AgiLliS palic Jauiig awai Juaoll &ad -§
Jroell aalg Al ganill gl asuall Iadl dgl
Lljallg AilTill &S [palg Ll Jall &l Ll

Juaall Lle sailall

SOLUTION

RESULT
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Customer Success Stories

e https://cdn2.hubspot.net/hubfs/2135689/%5BFourcast%5D%20PDF%20Customer%20story%20GEM%200ne
-Google%20Cloud.pdf

* https://www.csb.org/cdn/files-Success-story-template2017-1.pdf

* https://ondigitalmarketing.com/wp-content/uploads/2023/08/Customer-Success-Stories-Newsletter-Email-
Templates-Maximize-Subscriber-Engagement-With-These-Newsletter-Email-Templates.pdf

cilaell alai yaund &lis! Lgio éalaiwll JSay ailai
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Brady Bryson

Brady started at Cambridge in LSIV essentially as a - "Football is obviously a priority but grades always come first and
non-reader. Four years later, he created a petition to start our US, and Brady was our first | realized coming from a prep school, college is going to be challenging. But you know, you
graduate in 2018! He went on to study acting and directing at the New School in New York have to put the time in in the classroom just like you do on the field.” Hollin Pierce joined us in

City, where he made the Dean'’s List each semester. His first short film titled, “Where to now?” 2009 and graduated from the Upper School in 2019. After a PG year at Fork Union Military
won four awards and was nominated for five others including, Best Screenplay at the New Academy he is now a starting Offensive Tackle for Rutgers University football. In a recent RU

York Long Island Film Festival. Today, he is a regular cast member on SNL, is directing his first 'article, he said that being a student arthlete isan iujnportant_ part °f who he is at Rutgers. He is
feature length film and he was just accepted to NYU's Graduate School for Dramatic Writing. intensely focused on football but he is also committed to his studies.

Joined Cambridge in 2009,
graduated US in 2018

Pursuing an acting career, staring in award-winning short Graduated US in 2019, Rutgers University Football.

!’,;‘ Joined Cambridge in 2009, Currently is a starting offensive tackle for
'@ films and is currently a regular cast member on SNL
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Thank You

Dr. Mohammed Refaat
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