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Digital Marketing Experts' Perspectives on the Use of Artificial Intelligence in
Marketing and Its Impact on Customer Satisfaction
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Abstract

This research explores the perspectives of digital marketing experts regarding the
integration of artificial intelligence (Al) technologies into modern marketing campaigns and their
impact on customer satisfaction, particularly within Arab markets. The study employs a descriptive
analytical approach, using semi-structured interviews with ten marketing professionals. Their
responses were analyzed thematically to identify recurring patterns in their experiences.

Findings indicate that Al plays a pivotal role in enhancing the effectiveness of marketing
efforts through behavioral data analysis, content personalization, and automated customer
interactions, all of which contribute to improved user satisfaction. However, participants also
highlighted key challenges such as limited cultural contextualization, over-reliance on automation,
and concerns about data privacy.

The study concludes by emphasizing the importance of balancing technological
capabilities with human insight when planning and executing marketing strategies. It also calls for
the development of ethical guidelines and regulatory frameworks that govern Al use in marketing.
Moreover, the research recommends professional training for marketers to ensure responsible and
effective implementation that builds customer trust and supports sustainable engagement.

Keywords: Artificial Intelligence, Digital Marketing, Customer Satisfaction, User Experience,
Marketing Campaigns, Customer Engagement, Persuasive Marketing.
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