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Each proposal will be evaluated according to the following evaluation criteria:
	
	Accepted
	Refused
	Developed
	Comment

	1- Research Cover
	
	
	√
	Comment: The cover page is well-structured but could be improved by adding the university logo and ensuring consistent formatting.
Suggested Edit:
Add the university’s logo at the top of the page.
Ensure all text (title, author’s name, supervisor's name, etc.) is aligned and formatted consistently.
Use professional fonts and colors matching the university's branding.

	2- Research Title
	
	
	√
	  Comment: The title is good but could better reflect the independent and dependent variables while specifying the study’s application context.
  Suggested Edit:
· Example Title:
"The Impact of Artificial Intelligence Applications in Marketing on Campaign Effectiveness: A Case Study of the Tech Sector in Saudi Arabia"
· This revision highlights the independent variable (AI applications) and the dependent variable (campaign effectiveness), along with the context (tech sector in Saudi Arabia).


	3- Introduction
	
	
	√
	· Suggested Edit:
· Incorporate recent industry statistics or data on AI adoption in marketing to highlight its importance.
· Provide a more detailed background connecting AI applications to the marketing challenges and opportunities in the chosen context.


	4- Study Problem
	
	
	√
	Comment: The problem statement is clear but could explicitly link the independent and dependent variables.
Suggested Edit:
Example Problem Statement:
"Despite advancements in AI applications in marketing, organizations in the tech sector face challenges in measuring their impact on campaign effectiveness, especially in the Saudi market."

	5- Importance of The Study
	
	
	√
	Comment: The study's importance is well-articulated but could focus more on the expected outcomes.
Suggested Edit:
Example:
Scientific Contribution: Enriching literature on the role of AI in marketing management.
Practical Contribution: Providing actionable recommendations for tech companies to enhance their marketing campaigns using AI.
Regional Relevance: Highlighting AI's application in marketing within the Saudi Arabian context to enhance local competitiveness.

	6- Objectives of The Study
	
	
	√
	Suggested Edit:
Example Objectives:
To analyze the impact of AI applications on marketing campaign effectiveness in the tech sector.
To explore the relationship between AI adoption and customer satisfaction in marketing.
To assess the challenges and benefits of integrating AI into marketing practices.

	7- Study Questions
	
	
	√
	Comment: The questions align with the objectives but could be more specific.
Suggested Edit:
Example Questions:
How do AI applications influence marketing campaign effectiveness in the tech sector?
What is the relationship between AI-driven personalization and customer satisfaction?
What are the primary challenges faced by tech companies in adopting AI for marketing?

	8- Theoretical Framework
	
	
	√
	Suggested Edit:
Clearly link selected theories (e.g., Resource-Based View, Technology Acceptance Model) to the study’s objectives.
Explain how each theory supports the analysis of AI’s impact on marketing.

	9- Theoretical Premises of Study
	
	
	√
	Combine this section with the theoretical framework for a cohesive narrative.
Focus on how the foundations support understanding the relationship between AI applications and marketing outcomes.

	10- Research Methodology
	
	
	√
	Suggested Edit:
Example:
Design: Descriptive and analytical.
Sample: 200 marketing professionals from tech companies in Saudi Arabia.
Data Collection Methods: Surveys and semi-structured interviews.

	11- Study Tools
	
	
	√
	Suggested Edit:
Describe the design and validation of the survey and interview tools.
Reference established instruments or frameworks, if applicable.

	12- Fields of Study
	
	
	√
	Suggested Edit:
Example:
"This study focuses on AI applications in marketing management within the tech sector in the Eastern Province of Saudi Arabia, emphasizing companies with significant market presence."

	13- List of The References and Preliminary Resources
	√
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	14- General Comments (Optional)
	The research is well-structured and tackles an important topic. With these suggested improvements, the study can achieve greater clarity, focus, and applicability.
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