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In this course, students are introduced to the large and rich world of
digital media. It provides a strong starting point for understanding
digital media’s social and political significance to our culture and the
culture of others—drawing on an emergent and increasingly rich set of N
empirical and theoretical studies on the role and development of
digital media in contemporary societies. Touching on the core points
behind the discipline, the course addresses a wide range of topics.
These include media economics, online cooperation, open source,
social media, software production, globalization, brands, marketing,
the cultural industry, labor, and consumption.




This course aims to provide the students with a
critical understanding of the new media environment

and a comprehensive knowledge of the theories and

practices of digital media. In addition, the students will

be equipped with the specialized skills needed to

.....

TR produce multimedia content in the rapidly growing field

of digital media in the Arab world and globally.



At the conclusion of this course, students should be able to
demonstrate the following:

Explain the key concepts of digital media, and its development and
characteristics.

Identify the difference between new and old media.

-List the features of digital media.

‘Understand how the digital media work.

Describe the opportunities, risks and barriers for digital media
environment.

*Recognize the effects of the digital media in contemporary societies.
‘Understand the professional standards of the digital media content.
Analyze and evaluate the digital media content.

Become a skilled digital media specialist.
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V. Students Assessment
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Weekly Discussion Session
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The Digital Environment.

New and Old Media.

The Digital Media Characteristics.
Infrastructures and Platforms.
The effects of the digital media In
contemporary societies.
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VI. The Emergence of the Digital Environment

« The evolution of computers is part of the history of the

iInformation society, which began centuries ago with the idea that
Information about social and economic facts could be collected,
stored, and calculated.

* The spread of digital media has grown steadily since the 1980s.

e Since then, we have seen the diffusion of (relatively) cheap and
easy-to-use personal computers, themselves an effect of the

evolution of microprocessor technology.

=B

@5l groaldooly
EVERYONE'S SMART UNIVERSITY




Chapter
01

VI. The Emergence of the Digital Environment

 The scholars have suggested that we have withessed the
birth of a new digital environment.

« Through the mass diffusion of personal computers,
smartphones, tablets and other mobile technologies, in the
last two decades digital media have entered into the daily
life of ordinary people.

« Furthermore, the billions of microprocessors and computers
diffused worldwide are used In a wide range of human
activities, from agriculture to industrial production, services,
entertainment, and education.

* Digital media have become part of everyday life.
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VI. The Emergence of the Digital Environment

 Technologies have complex histories that weave

together social, cultural, and political factors with
technical and material possibilities.
 We must analyze the social, cultural, and economic

contexts within which digital media have emerged.

 Digital media studies is considered interdisciplinary .

A —— v >
9 c = cnviromental i
3 8 nterdlsapllnar 3. g
ws il eron)ldooly =2 Psychology g Politics .
EVERYONE'S SMART UNIVERSITY 2 - Ethnic Economics




VIl. The Global Digital Population
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VIl. The Global Digital Population

vl OVERVIEW OF INTERNET USE

ESSENTIAL INDICATORS OF INTERNET ADOPTION AND USE
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Digital media have become part of everyday life.

We have withessed the birth of a new digital environment.

Digital media Studies is considered interdisciplinary .

There are now more than 4 billion internet users around

the globe.
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