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Philip Kotler AN
(1) Kotler, P. (2004). Ten deadly marketing sins: Signs and solutions. John Wiley &

Sons.
(2) Kotler, P. (1999). Kotler on marketing: How to create, win and dominate

markets. Simon & Schuster.
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Philip Kotler/Kevin Lane Keller : L34/

il 5300 Guasty Jeaall Laall cling Goenll gl Malesia bl Jich guswd! 3,030 of Kotler and Keller (2021) ¢, (1)
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