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Abstract (English Summary):

This study aimed to explore the role of TikTok as an alternative or complementary
tool to traditional search engines (such as Google) in consumer purchasing decision-
making. The study adopted a descriptive-analytical approach, using an online
questionnaire distributed to a sample of 153 respondents. The findings revealed that
consumers rely on a hybrid behavioral model; TikTok is preferred for quick visual
discovery and engagement, whereas Google is preferred for verifying information
credibility and comparing prices before making the final purchase. The study
recommended that brands integrate visual presence on TikTok with strong search

visibility on Google.

Keywords: TikTok, Google, Search Engines, Purchase Decision, Digital Behavior.
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