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1. Chapter 1: Introduction
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In the modern global economy, businesses operate in an environment characterized
by rapid technological advancement, increased competition, and evolving customer
expectations. The rise of digital technologies has transformed the way
organizations conduct business, communicate with customers, and create value.
This ongoing evolution, often referred to as digital transformation, represents
more than just the adoption of technology — it embodies a comprehensive shift in
organizational culture, processes, and strategic orientation.

Digital transformation involves the integration of emerging technologies such as
artificial intelligence (Al), big data analytics, cloud computing, the Internet of
Things (10T), blockchain, and automation into every aspect of a business’s
operations. These technologies collectively enable companies to enhance
efficiency, improve customer experiences, and innovate more effectively. As a
result, organizations that embrace digital transformation can better respond to
changes in the market, optimize their internal processes, and strengthen their
competitive position.

In the contemporary business landscape, the importance of digital transformation
cannot be overstated. Traditional business models that rely on manual processes or
legacy systems are increasingly unable to meet the demands of a digital-first
marketplace. Companies must evolve to remain relevant and sustainable. Digital
transformation provides a pathway to achieving this evolution by leveraging digital
tools to streamline operations, reduce costs, and increase the agility of decision-
making. Furthermore, digital transformation fosters data-driven strategies that
enable organizations to understand consumer behavior, predict market trends, and
respond with precision and speed.

From a managerial perspective, digital transformation has redefined the parameters
of performance measurement and strategic management. In the past, business
performance was primarily evaluated through financial indicators such as
profitability and market share. Today, performance encompasses broader
dimensions, including innovation capacity, customer satisfaction, operational
excellence, and employee engagement — all of which can be enhanced through
digital technologies. For example, the use of big data analytics allows firms to
make informed decisions by converting raw data into actionable insights, while
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cloud-based platforms enable real-time collaboration and resource optimization
across geographical boundaries.

Moreover, the emergence of digital ecosystems has reshaped the way value is
created and delivered. Businesses are no longer isolated entities; they operate
within networks of interconnected partners, suppliers, and customers. Through
digital platforms and online marketplaces, firms can expand their reach, develop
new revenue streams, and co-create value with their stakeholders. This
transformation is particularly relevant in the context of globalization, where
digitalization has become a key driver of competitiveness and innovation.

However, while the potential benefits of digital transformation are widely
acknowledged, the path toward digital maturity is not without challenges. Many
organizations face significant barriers, including resistance to change, lack of
digital skills among employees, insufficient technological infrastructure, and
uncertainty about return on investment. In many cases, the failure to align digital
initiatives with overall business strategy leads to underperformance and wasted
resources. Therefore, understanding the mechanisms through which digital
transformation enhances business performance is crucial for ensuring successful
implementation.

In regions such as the Middle East, digital transformation has become a
cornerstone of national development strategies. Governments and private
enterprises alike have recognized the necessity of embracing digitalization to
remain competitive in the global economy. Initiatives such as Saudi Arabia’s
Vision 2030 and the United Arab Emirates’ Smart Government Strategy have
emphasized the integration of digital technologies as a means to drive innovation,
improve public service delivery, and support economic diversification. As a result,
businesses across various sectors — including finance, healthcare, manufacturing,
and retail — are investing heavily in digital tools to improve their operational
efficiency and strategic agility.

The central premise of this research is that digital transformation plays a
fundamental role in enhancing business performance. It proposes that
organizations that effectively adopt and integrate digital technologies are better
positioned to achieve superior outcomes in terms of efficiency, innovation, and
competitiveness. The research also seeks to examine the mediating role of factors
such as organizational culture, leadership, and innovation capability, which
influence the success of digital initiatives.
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By exploring the relationship between digital transformation and business
performance, this study contributes to both theoretical understanding and practical
application. On a theoretical level, it enriches the academic literature by linking
concepts from strategic management, innovation theory, and organizational
performance. On a practical level, it provides business leaders with evidence-
based insights into how digital initiatives can be designed and implemented to
achieve measurable improvements.

Ultimately, this research aims to highlight that digital transformation is not merely
a technological upgrade but a strategic imperative that defines the future of
organizational success. Businesses that adopt a proactive approach to digitalization
— one that aligns technology with strategy, leadership, and culture — are more
likely to sustain high levels of performance in an increasingly competitive and
unpredictable business environment.
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1.1.

Research Background
In the era of rapid technological change, digital transformation has become
one of the most influential drivers of organizational growth and
competitiveness. Digital transformation refers to the integration of digital
technologies—such as cloud computing, artificial intelligence (Al), big data
analytics, and the Internet of Things (lIoT)—into all aspects of business
operations, fundamentally changing how organizations deliver value to
customers and operate internally.

In today’s global economy, businesses are under increasing pressure to
adopt digital tools that improve efficiency, reduce costs, and enhance
decision-making. Organizations that successfully implement digital
transformation are better positioned to achieve operational excellence,
Improve customer experiences, and gain a competitive advantage.
Conversely, businesses that fail to adapt risk losing relevance in a rapidly
evolving marketplace.

In regions like the Middle East, governments and private sectors alike have
prioritized digitalization as a key enabler of economic diversification and
competitiveness. Within this context, understanding the role of digital
transformation in enhancing business performance has become critical for
both academic researchers and practitioners.
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1.2. Research Problem
Despite the recognized importance of digital transformation, many

organizations struggle to measure its direct impact on business performance.
While numerous studies highlight the potential benefits, there remains a lack of
consensus on how digital transformation contributes to tangible business

outcomes such as profitability, efficiency, and innovation capacity.

1.2.1. Theoretical Gaps
From a theoretical perspective, there is still limited integration between models

of digital transformation and established theories of business performance.
Existing frameworks often emphasize technology adoption but overlook how
organizational culture, leadership, and human resource capabilities interact with

digital transformation to influence performance outcomes.

1.2.2. Practical Gaps
Practically, many firms invest heavily in digital technologies without clear

strategies for implementation or performance measurement. This often results
in inefficient resource use, employee resistance, and unmet strategic goals.
Hence, there is a practical need to identify the mechanisms through which

digital transformation enhances measurable business performance.
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1.3. Research Significance
This study is significant as it bridges the gap between theoretical understanding
and practical application of digital transformation in modern organizations.

1.3.1. At the theoretical level
The research contributes to academic discourse by synthesizing various theories
related to innovation, organizational change, and performance improvement. It also
aims to propose a conceptual framework that links digital transformation
dimensions with performance metrics.

1.3.2. At the practical level
At the practical level, this study provides insights for managers and policymakers

on how to effectively implement digital initiatives that drive organizational
performance. It also offers guidance on overcoming challenges such as resistance

to change, lack of digital skills, and insufficient technological infrastructure.
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1.4.

Research Questions
How does digital transformation influence overall business performance?
What are the key dimensions of digital transformation that contribute
most significantly to performance improvement?
What challenges and barriers do organizations face in implementing
digital transformation initiatives?
How can firms measure the impact of digital transformation on their
operational and strategic outcomes?

How does leadership commitment and vision affect the success of digital
transformation initiatives?
What role does organizational culture play in facilitating or hindering
digital transformation?
How do digital transformation strategies align with overall corporate
goals and competitiveness?
In what ways can digital transformation drive innovation and new
business models within organizations?

How can digital transformation be quantitatively linked to
improvements in financial performance indicators?

What frameworks or models can organizations use to evaluate digital
transformation effectiveness?

How does digital maturity correlate with customer satisfaction and
innovation outcomes?
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1.5. Research Objectives

e To analyze the impact of digital transformation on business performance.

e To identify the key components of digital transformation that drive
performance improvements.

e To examine the barriers and challenges associated with adoption of digital
transformation.

e To develop a conceptual model illustrating the relationship between digital
transformation and business performance.

e To explore the influence of organizational size, market conditions, and
environmental factors on transformation outcomes.

e To compare the digital transformation approaches of local versus
international organizations.

e To assess the role of digital leadership in facilitating successful digital
transformation and improving business performance.

e 8. To evaluate how digital capabilities (e.g., data analytics, cloud computing,
Al) contribute to operational efficiency and strategic performance.

e 9. To investigate the mediating role of innovation capability in the
relationship between digital transformation and firm performance.

e 10. To examine the effect of organizational culture on the adoption and
effectiveness of digital transformation initiatives.

1.6. Research Hypotheses

e H1: Digital transformation has a positive and significant impact on business
performance.

e H2: Technological innovation mediates the relationship between digital
transformation and business performance.

e H3: Organizational culture moderates the relationship between digital
transformation and performance outcomes.
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1.7. Research Model

The proposed research model is designed to explain the pathways through
which digital transformation contributes to enhanced business performance. As
illustrated in the conceptual framework, digital transformation serves as the
independent variable, capturing an organization’s adoption, integration, and
utilization of advanced digital technologies such as cloud computing, artificial
intelligence, big data analytics, and automation.

Innovation is positioned as the mediating variable, reflecting the
organization’s capacity to develop new products, improve processes, enhance
customer experiences, and introduce novel business models. The inclusion of
innovation as a mediator is grounded in prior literature, which demonstrates that
digital transformation often drives performance improvements indirectly by
enabling firms to innovate more rapidly and effectively (Nambisan et al., 2019;
Susanti et al., 2023).

Business performance represents the dependent variable, encompassing both
financial and non-financial outcomes such as profitability, operational
efficiency, customer satisfaction, and competitive positioning. Previous studies
have shown that firms leveraging digital capabilities typically outperform those
relying on traditional methods (Vial, 2019; Scuotto et al., 2022).

Accordingly, the model posits that digital transformation exerts both a direct
and an indirect effect on business performance. While digital technologies
may directly enhance efficiency and productivity, their greatest value often
emerges when they stimulate organizational innovation. Thus, the mediating
role of innovation provides a more comprehensive explanation of how digital
transformation ultimately contributes to superior performance outcomes.

The conceptual model can be visually represented as follows:
Digital Transformation — Innovation — Business Performance

This framework provides the foundation for hypothesis development and empirical testing in
the subsequent chapters of the study.

12 r
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Digital Transformation Innovation Business Performance
(Independent Variable (Mediating Factor (Dependent Variable)

1.8. Research Methodology
This study will employ a quantitative research approach using a structured
questionnaire to collect data from business organizations that have adopted digital
transformation practices. Data will be analyzed using statistical tools such as
correlation and regression analysis to test the hypotheses. The population will
include medium-to-large enterprises operating in both manufacturing and service
sectors.
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1.9. Scope of The Study
The research focuses on understanding the impact of digital transformation on
business performance within the context of modern organizations. It will
emphasize businesses operating in the Middle East region, where digital adoption
has accelerated in recent years. The scope includes examining both internal
(organizational processes, efficiency) and external (customer satisfaction, market
competitiveness) performance indicators.

1.10. The Suggested Project Structure
This project consists of two main chapters:

« Chapter 1: Introduction — outlining the research background, problem,
significance, objectives, and hypotheses.

o Chapter 2: Literature Review — providing theoretical and empirical insights
on the relationship between digital transformation and business performance.

14 |
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1.11.  Suggested Industry/Organization for the Empirical Study

(Brief Overview)
For an empirical investigation on digital transformation and business
performance, a suitable industry to focus on is the banking and financial
services sector. This industry is one of the most active adopters of digital
technologies such as artificial intelligence, mobile applications, cloud
computing, and data analytics. Banks continuously invest in digital platforms to
enhance customer experience, improve operational efficiency, and remain
competitive, making them an ideal context for examining the impact of digital
transformation.

The banking sector in the Middle East—particularly in Saudi Arabia and the
UAE—nhas undergone major transformation initiatives driven by Vision 2030,
financial sector modernization programs, and rising customer demand for
digital services. These shifts make local banks strong candidates for empirical
analysis due to:

« High levels of digital investment

« Clear performance outcomes (customer satisfaction, processing time,
profitability)

« Strong competitive pressure
« Availability of measurable digital practices

Studying organizations such as Saudi National Bank (SNB), Riyad Bank,
Emirates NBD, or Dubai Islamic Bank offers valuable insights because these
institutions have implemented large-scale digital initiatives, including digital
onboarding, fintech partnerships, smart branches, and advanced analytics
systems.

This industry also provides a rich setting for analyzing mediating factors like
innovation capability, digital leadership, and organizational culture, as these
elements are central to digital transformation success.
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2. Chapter 2: Literature Review
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2.1. Introduction

This chapter reviews the theoretical and empirical foundations related to digital
transformation and its impact on business performance. It explores key constructs
including digital transformation, innovation capability, and business performance,
while examining how these concepts interrelate. The chapter synthesizes a broad
body of literature, highlights contemporary debates, and presents relevant
empirical evidence, particularly from the context of developing economies and the
Middle East. The review concludes by identifying research gaps that support the
study’s model and hypotheses.

2.2. Concept of Digital Transformation

Digital transformation refers to the strategic adoption of advanced digital
technologies that fundamentally reshape organizational processes, business
models, and customer interactions. Unlike simple digitization or automation,
digital transformation represents a holistic reconfiguration of how firms operate
and create value (Verhoef et al., 2021; Bharadwaj et al., 2013). It involves
technologies such as:

« Artificial Intelligence (Al)
. Big Data and analytics

« Cloud computing

« Internet of Things (loT)

« Automation and robotics
« Blockchain technologies

Digital transformation is widely regarded as a strategic response to global
competitive pressures, evolving customer expectations, and the rapid pace of
technological change. According to Matt et al. (2015), successful digital
transformation requires alignment between digital initiatives, organizational
strategy, and leadership support.
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2.2.1 Dimensions of Digital Transformation
Scholars identify several core dimensions:

1. Technological capability — adoption and integration of digital tools
(Elhusseiny & Elbeltagi, 2021).

2. Organizational capability — restructuring processes and systems for digital
workflows.

3. Human capability — employee digital skills, leadership mindset, and cultural
readiness.

4. Strategic orientation — establishing digital strategies and new business
models (Kraus et al., 2022).

The interplay of these dimensions determines the organization’s level of digital
maturity and ability to leverage digital technologies effectively.

2.3. Digital Transformation in the Middle East

In the Middle East, digital transformation has accelerated due to national strategies
such as Saudi Arabia’s Vision 2030, UAE Vision 2021, and government-led digital
Initiatives. These programs have encouraged organizations—especially banks,
telecommunications firms, and government agencies—to adopt digital
technologies extensively.

Empirical findings from the Gulf region (Al-Kahtani et al., 2022) demonstrate:
« Increased investment in digital channels
« Rising customer adoption of mobile services
. Improved operational efficiency
« Strong emphasis on cybersecurity and data governance

The region’s banking sector, in particular, serves as a leading example due to its
rapid adoption of mobile banking, artificial intelligence, fintech collaborations, and
digital onboarding processes.
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2.4. Innovation Capability

Innovation capability refers to an organization’s ability to develop new products,
Improve processes, and adopt emerging technologies. Prior research highlights that
digital transformation enhances innovation by enabling:

« Faster product development

« Greater data-driven decision-making

« Improved collaboration and knowledge sharing
« Flexibility in responding to market changes

Nambisan et al. (2019) argue that digital technologies increasingly act as
“innovation enablers,” allowing companies to pursue new business models and
services. Innovation capability also serves as a mediating mechanism through
which digital transformation influences performance outcomes (Susanti et al.,
2023). This supports your study’s mediating variable.

2.5. Organizational Culture and Digital Transformation

Organizational culture is a critical success factor in digital transformation
Initiatives. A culture that embraces:

Change

Continuous learning
Experimentation
Collaboration

Is more likely to achieve successful digital outcomes. Resistance to change, siloed
departments, and traditional hierarchical structures often hinder the adoption of
digital tools (Verhoef et al., 2021).

Research emphasizes that digital leadership and strong cultural readiness
significantly enhance the effectiveness of digital transformation efforts.
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2.6. Business Performance

Business performance is a multidimensional construct that includes both financial
and non-financial indicators. Traditionally, performance has been measured
through profitability, revenue growth, and market share. However, modern
frameworks such as the Balanced Scorecard (Kaplan & Norton, 1996) expand
performance to include:

« Customer satisfaction

« Internal process efficiency
« Innovation and learning

« Employee performance

Digital transformation enhances these dimensions by enabling improved decision-
making, real-time data access, customized customer experiences, and streamlined
operational processes.

2.7. Relationship Between Digital Transformation and Business
Performance

2.7.1 Direct Relationship

A substantial body of research shows a positive direct impact of digital
transformation on business performance. For example:

« Organizations adopting digital technologies achieve higher operational
efficiency and faster service delivery (Ghosh & Kumar, 2024).

 Digital tools improve strategic decision-making through access to real-time
data.

« Customers benefit from more seamless digital interactions, leading to
increased satisfaction and loyalty.

In the Middle East, Al-Kahtani et al. (2022) found that digital transformation
significantly boosts financial and operational performance in Saudi banking
Institutions.
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2.7.2 Indirect Relationship Through Innovation

Innovation capability plays a vital mediating role between digital transformation
and performance outcomes. Studies show that digital transformation may not
directly enhance performance unless firms utilize digital tools to innovate (Scuotto
et al., 2022). Digitalization enables environments where innovation thrives, making
it a key mechanism for achieving improved performance.

2.8. Theoretical Foundations Supporting the Study
This research aligns with several established theories:
2.8.1 Resource-Based View (RBV)

RBV argues that organizational resources—especially digital capabilities—provide
a strategic competitive advantage (Bharadwaj et al., 2013). Digital assets such as
analytics, Al, and organizational knowledge are rare and difficult to imitate,
enhancing performance.

2.8.2 Dynamic Capabilities Theory

This theory emphasizes a firm’s ability to adapt, integrate, and reconfigure internal
and external capabilities to respond to environmental change. Digital
transformation strengthens dynamic capabilities through continuous technological
adaptation.

2.8.3 Innovation Diffusion Theory

Introduced by Rogers, this theory explains how innovations spread within
organizations. Digital transformation adoption often follows similar patterns,
influenced by perceived benefits, trialability, and organizational readiness.

These theories collectively justify the proposed mediating effect of innovation and
the moderating role of culture and leadership.
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2.9. Empirical Studies Review

Recent studies have consistently shown the importance of digital transformation
for enhanced business performance:

Vial (2019) highlights that digital transformation reconfigures value creation,
improving performance.

Li et al. (2018) show that SMEs adopting digital tools experience higher efficiency
and customer satisfaction.

Kraus et al. (2022) report that digital transformation leads to increased
competitiveness across multiple industries.

Elhusseiny & Elbeltagi (2021) demonstrate that digital capability is a strong
predictor of firm performance in Middle Eastern organizations.

Ghosh & Kumar (2024) confirm the structural relationship between digital
readiness and firm performance.

These findings reinforce your study’s model and support the development of
hypotheses H1-H3.

2.10. Research Gaps
Despite extensive research, several gaps remain:
1. Limited empirical research in the Middle East

Most digital transformation studies are based on Western economies. The Middle
Eastern banking and service sectors require deeper exploration.

2. Lack of comprehensive models integrating mediators

Few studies examine the mediating role of innovation capability between digital
transformation and performance.

3. Limited focus on organizational culture as an enabler

There is insufficient examination of how culture moderates digital transformation
outcomes.

4. Need for quantitative, data-driven assessments
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Many studies rely on qualitative approaches rather than statistical models, creating
a gap your study aims to fill.

2.11. Summary of the Literature Review

This chapter has synthesized the theoretical and empirical foundations of digital
transformation, innovation capability, and business performance. The literature
confirms that digital transformation significantly influences performance both
directly and indirectly through innovation. Organizational culture and leadership
play important supporting roles in enabling digital readiness. However, gaps
remain in understanding these relationships in the Middle East context, providing
justification for the research model and hypotheses of the present study.

23 r
MIDOCEA
poceal



Summary of Key Literature on Digital Transformation and Business Performance

Authorts) & Year

Bharadival et
al. (2013)

Context [ Industry

Various Industries-

Focus of Study

Methodology

Digital business strategy Conceptual

Digital transformation

Key Findings

Digital capabilities
create strategic av

Digital strategy reg-

Relevance to Current Study

Digital capabilities create
strategic advantage

Souppirts nnole of leadership

Matt et al. (2015) General business L Litetare view -
definitions demete uites alignment of and cufture in dig-
Verhoaf et. Multi-industry Digital capability Eenrperiial D.T affects custom- Reinforces DT as a mutlid-
al. (2021) digital transformation on innovaiz P er experience, ope- minensional construct
Lletal. (2018) Theoretical review Digital innovation T=leomential Digital capability Supports innovation
ennances innova- as mediator
Nambisan et al. Odigal innovation Role of digital tools SEM quantit- Digital readiness Supports inndialiore
(203) in Innovation significantly impro- processes
Ghesb & Kumar E : . innovation media- Strong evidence for hypz-
uropean firms Eroopeaan stud Empireclsiu 9 ence for hyp
(2024) e g . : tes DT impact thesis H2
Elhusseiny & Midie East barirva tav) | Technological ca- Quantitative Tech_capa‘bllity Relevant to Middie East
Elbeltag}(2021) pability and predicts firm per- context
Al-Kahtani et Saudi Arabla {banks) DT and organizati- Survey- eu. DIT strondly im- Add global empirical soi-
al. (2022) onal performance proves operation- pport
Kraus et &(2022) Banking and manager- = Banking renaeade Lhseestical Banking is among Renforce E Dvorall
fastest sectors medel
Sharma et al. Middle East Bank Digital leanking cnr- Systematic- Digital leadership Support meilercilnpeom-
(2020) components ponents
Jonathan & Watat | corporate managers Culture strongly Quantitative | Cultural leadership | Supports cultura/leiserc-
(2023) components ship

24

MIDOC

UNIVE

R

EA]

I
|1



References

- Bharadwaj, A., El Sawy, O. A., Pavlou, P. A., & Venkatraman, N. (2013).
Digital business strategy: Toward a next generation of insights. MIS Quarterly,
37(2), 471-482. https://aisel.aisnet.org/misq/vol37/iss2/1/

« Kaplan, R. S., & Norton, D. P. (1996). The Balanced Scorecard: Translating
Strategy into Action. Harvard Business Press. https://hbr.org/product/the-
balanced-scorecard-translating-strategy-into-action/9780875846514

« Li, L., Su, F., Zhang, W., & Mao, J. Y. (2018). Digital transformation by SME
entrepreneurs: A capability perspective. Information Systems Journal, 28(6),
1129-1157. https://doi.org/10.1111/isj.12149

« Matt, C., Hess, T., & Benlian, A. (2015). Digital transformation strategies.
Business & Information Systems Engineering, 57(5), 339-343.
https://doi.org/10.1007/s12599-015-0401-5

« Verhoef, P. C., Broekhuizen, T., Bart, Y., Bhattacharya, A., Qi Dong, J., Fabian,
N., & Haenlein, M. (2021). Digital transformation: A multidisciplinary
reflection and research agenda. Journal of Business Research, 122, 889-901.
https://doi.org/10.1016/j.jbusres.2019.09.022

« Elhusseiny, M. F., & Elbeltagi, I. (2021). Digital transformation and performance
in the Middle East: The role of technological capability. Technological
Forecasting and Social Change, 170, 120896.
https://doi.org/10.1016/].techfore.2021.120896

« Ghosh, D., & Kumar, V. (2024). Digital readiness and firm performance: A
structural equation modeling approach. Journal of Business Research, 172,
114245.https://doi.org/10.1016/j.jbusres.2023.114245

« Al-Kahtani, N., Xu, Y., & Ali, A. (2022). Digital transformation and
organizational performance in the Gulf region: Evidence from Saudi Arabia.
Journal of Enterprise Information Management, 35(5), 1460-1483.
https://doi.org/10.1108/JEIM-01-2021-0028
— Shows how banks in the Gulf region adopt digital transformation to boost
performance.

« Kraus, S., Durst, S., Ferreira, J. J., Veiga, P., & Kailer, N. (2022). Digital
transformation in business and management research. International Journal of
Information Management, 63, 102466.
https://doi.org/10.1016/j.ijinfomqt.2021.102466
— Highlights banking as one of the fastest-transforming industries

25 y
MIDOC EA__.[TII


https://aisel.aisnet.org/misq/vol37/iss2/1/
https://hbr.org/product/the-balanced-scorecard-translating-strategy-into-action/9780875846514
https://hbr.org/product/the-balanced-scorecard-translating-strategy-into-action/9780875846514
https://doi.org/10.1111/isj.12149
https://doi.org/10.1007/s12599-015-0401-5
https://doi.org/10.1016/j.jbusres.2019.09.022
https://doi.org/10.1016/j.techfore.2021.120896
https://doi.org/10.1016/j.jbusres.2023.114245
https://doi.org/10.1108/JEIM-01-2021-0028
https://doi.org/10.1016/j.ijinfomgt.2021.102466

« Nambisan, S., Wright, M., & Feldman, M. (2019). The digital transformation of
innovation and entrepreneurship. Research Policy, 48(8), 103773.
https://doi.org/10.1016/j.respol.2019.03.010

« Scuotto, V., Caputo, A., Villasalero, M., & Del Giudice, M. (2022). A journey
through digital transformation: The role of organizational capabilities and
innovation. Journal of Business Research, 154, 113312.
https://doi.org/10.1016/j.jbusres.2022.113312

26
|

MIDOCEA
' | E m


https://doi.org/10.1016/j.respol.2019.03.010
https://doi.org/10.1016/j.jbusres.2022.113312

	1. Chapter 1: Introduction
	1.1. Research Background
	1.2. Research Problem
	1.2.1. Theoretical Gaps
	1.2.2. Practical Gaps

	1.3. Research Significance
	1.3.1. At the theoretical level
	1.3.2. At the practical level

	1.4. Research Questions
	1.5. Research Objectives
	1.6. Research Hypotheses
	1.7. Research Model
	1.8. Research Methodology
	1.9. Scope of The Study
	1.10. The Suggested Project Structure
	1.11. Suggested Industry/Organization for the Empirical Study (Brief Overview)

	2. Chapter 2: Literature Review
	2.1. Introduction

	References

