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Dear Parent/Guardian,

We kindly ask you to share this questionnaire with your adolescent child aged 12—18 so that
they can complete it and answer all questions objectively and honestly. Please note that all
data will remain confidential and will be used for scientific research purposes only.

Thank you for your cooperation and time.
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Section One: Use and Exposure Level
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Which of the following platforms do you use? You can choose more than one answer.
TikTok / & els [

YouTube /<585 O

Instagram / ol &3]

Roblox /sSshs, O

Minecraft / <dl Syl [J
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Which type of platform do you use more?

ol xia] s Csdigys 5 S Jia (5 siaall AS Hlia 5 Jual 5l Claia[]
Content-sharing platforms, such as TikTok, YouTube, and Instagram

il Sila s Sl g ) Jia el cilinia [
Gaming platforms, such as Roblox and Minecraft

e JS e sl aadiind [
| use both types almost equally
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How much time do you usually spend on these platforms daily?
Less than 1 hour / delu (e Jil O
1-2 hours / 4=l 2-1 O
3-4 hours / &lel 4-3 0
More than 4 hours / <lels 4 (e SSI O
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During the past week, how often did you see an ad, product, or offer on these platforms?

clald) g 5 (B Gal 1596 Claidl 038 axiiuf Y
Type of platforms Often Sometimes | Rarely | do not use these platforms
pl oAk (st g 5 s O 0O O [
TikTok, YouTube, Instagram
S (oS5l 0
Roblox, Minecraft u O [
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Section Two: Marketing on Content-Sharing Platforms
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Here we mean: TikTok, YouTube, and Instagram.
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Statement Agree Neutral Disagree
laiiall Al i dad) il abaliall i 5 juadll clidte ), 0 0 0
Short ads or trending videos catch my attention toward products.
ST el il et cliaial) oda b el Sl Cila gadl) g (g sl O O O
Offers and discounts on these platforms make me notice the product more.
)ﬁsibjsmi@lu:\uw\a&@éud\)}@.k‘)\)& I:l I:l I:l
Seeing a product many times on these platforms makes me remember it more.
ST das Claiall o3 8 400 ) ol 5 jdiiall cilaiall, O O O
Popular or trending products on these platforms attract me more.

Section Three:
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Here we mean: Roblox and Minecrafft.
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Marketing on Gaming Platforms
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Statement Agree Neutral Disagree
(L) s Al Jals <l gl 5 QIS S e, 0 0 0
Outfits, skins, or tools inside the game catch my attention.
lele Jpanlls sl ilaas Zalll Jals 33 sanall pualiall ff ia g sl 0 0 0
Offers or limited items inside the game make me interested in getting them.
ASDlial b e )l 3 (lyma | eaie () geddiey slBaal §f eV 5 ) Laxie, 0 0 0
When | see players or friends using a certain item, | may want to have it too.
Ome S G e 43Y Lalll JA1s jaiey iaf Glal,
Sometimes | become interested in an in-game item because it is popular among O O O
players.
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Section Four: Most Attractive Marketing Forms
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What attracts your attention the most to a product on digital platforms? You can choose only two answers.

Popular or trending product / @ sl e mia[]

Short ad / s 3|

Product or item inside a game / 4l Jals jaic i zin]

Influencer or content creator / s sisse giua 5 Jisa[]

Friends’ or players’ opinions / cue ) i slaal) ¢l ;0

Offer or discount / a=s 5l s [
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Section Five: Marketing Influence on Buying or Asking for Products
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Statement Agree Neutral Disagree
&yiw@&;i&\y‘ﬁ)ﬁic&@d\ﬁe\)ic_\uﬁum I:l I:l I:l

When | like a product | see on platforms, | think about buying it or asking my family for it.

& sl e 4 o 5 oLl b )i ) O O O
| may want to have something because it is popular or trending.

L)l claia) 8 o AY) die ol i Lay () )La) ¢ 1 ULl

Sometimes | compare my choices with what | see from others on digital platforms. O O O
Gleaia) e auf ) Bie Gl of Jd ST il ol ioud JL, - - -

| ask my family or search more before asking for a product | saw on platforms.
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Section Six: Influencers and Awareness of Marketing Content
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Statement Agree Neutral Disagree
aal (5 sine gilia | Jize vie el 1) ST riially i,
| become more interested in a product if it appears with an influencer or content creator | O O O
like.
ELESJL;M.;LE\ ise dde Eaaaty Ladie é.\a}“sﬂ‘).\s\a.ﬁl!‘)hm H H H
| feel more confident about a product when an influencer | regularly follow talks about it.
Bl s Bdle) oS5 o) 5l i gttt (33 gusd sl adaliall (s of Ulaa] LaaYi,
| sometimes notice that some videos try to market a product even if they are not clear O O O
ads.
@bl (5 ginall 5 Bl Y Sl Gl aokaiad, 0 0 0

| can usually tell the difference between an ad and normal content.
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Section Seven: Basic Information
:Age / ) -1
Year / 4 12-14 O
Year / 4. 15-16 O
Year / 4. 17-18 0
:Gender / g«iall -2
Male / s> 0O
Female / 3 OJ
School level / duul jal) Aa 14l -3

Intermediate / 1w sia [
High School / % 0O
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