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Radisson Hotel IntercityHotel Zirich ibis budget Zurich Zurich Marriott ibis budget Zurich B&B HOTEL Zurich
Zurich Airport Airport City West Hotel Airport Airport Rumlang
CHF 132 CHF 139 CHF 121 CHF 414 CHF 100 CHF 111
Booking.com Booking.com Booking.com Zurich Marriott Hotel Booking.com Booking.com

3.9 # (2.4K) 46 #* (2K) 3.6 # (2.1K) 43 % (3K) 3.7 % (3.7K) 43 # (2.6K)
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Sponsored

1.1 weclapp
https:/fwew weclapp.com » erp-software » cloud-erp

Kostenlose 30 Tage Testversion | ERP Software cloudbasiert

WaWi, Lagerverwaltung, Payment, Anbindung an gangige Shopsysteme & Marktplatze, CRM & FiBu
ERF All-in-one fur KMU - ERP Cloud Software - Cloud ERP Dienstleistung - Datensicherheit
ERF Starter - €39 .00 - pro Monat/Nutzer - Maore =

Sponsored

o Stripe -
https:/fwww.stripe.com  } }i Vi

Stripe Invoicing | Sign Up with Stripe : €.
Automate your manual accounts receivable processes with Stripe Invoicing. i
Pricing and fees - Get In Touch Today - Sign up for Stripe - Contact our sales team

Sponsored

@ bexio
https:/fwwew bexio.com » accounting » software

howvim hiicinace enfhaara | Arncmnintina ic mada raalhy accyr



U N |

[
SEA Eayll &S o e Mle V! 1D E lﬂ

GD gle Ads Overview Solutions Partners Resources

Google Ads gives you many ways to be seen

Google

O Display search

Ad’ = prample-b

o -

Help drive sales, leads, or site traffic
& Shopping Modern Design & Co by getting your business in front of
The best modern furniture essentials for your home people who are actively searching

Google for products or services you

O Video offer.

321 App ° Explore Search Ads
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“insurance” (CPC5 $54.91)

mortgage” (CPC 5 $47.12)

“attorney” (CPC5 $47.07)

claim” (CPC 5 $45.51)

“loans” (CPC 5 $44.28)



U N |

VERSITY||

Keywords Auctions

Google

QU).:)@@&\ZA&SSQT R dage bty dllia
Giagiedl Jedll GSEAL GBS Gaadl S jaa

(',.\.M' (')S.q.). dua c:g;\:\é.d\ POAINY ‘_;r_ (‘;3.1 LF"J\ Caanl |

lesh CSle Y1 sell Aipne



Google AdSense D CEAIl

U N | Rs1TYVYII

https://adsense.google.com

At Ul cany (abisall) Lo 5l cHlalSIL anll Laa aibeall daliall Gandl S jae clide) (g gle i Jailly dllia
O M Apulia Bl A5 Sy (5 gimall dga gall ) 28l g o GldeY) pumy el JAY 5 Al LS

A YIGoogle ledd alafiulSEA JISE e JSG JS Chia g oy Cilatiall (pe Gz £ 53 00

Google (Sai ¢ zaliLll 138 alasiuly AdSense e Al sl Google <llici cAdWords 4was ) Lyl
Al @l sall G sileall 225y Google Gl & e A Cul) adl g o ClBle ) e (e G yEY) e (yilaall
5 LS iyl adeaid gagdall )l o gl A el e 3 lalSl) ol&8) e Yoy Lale agilidle) sedad o &5
a3 ¢ sl cull adlse e clidle ) Jidi i Google A8l () sileall aduAdWords gl b s sa
¢ Lo rar Gpilaall e AUl lailall e ALl 68 (lsa " sinall AS0d o1 ,8" ) 038 gl 48l alGoogle @l
Calal ¥ e lall 832 () on A panS 3Al ¢ 5 AN gl adlge e clidle ) aai e) s £ Google

oY) aa g A8SE (e S 6 Gl s (5 sinall dga gall Gl 28 gl e


https://adsense.google.com/

Google AdSense |
MIDOCEA

https://adsense.google.com UNIVERSITY |
Dyl aalpdl el e H5 LN AdSense dec dmph dnas)ldaill AdSense Google

¢ $aal) aiual
(8a8al gﬁ Slac Lt g
Py

S Fae s S o g o) giae e :L}/‘-\J" Jgai AdSense < (i
Glia of 915 el ¢ (a8l ) 2l caalia wal | o pS A L8 sl i of St

—— 3 J . - N 7 - ’
2 aall ) elal jisaly A Google i+ slbal) ¢S

¢ mol Giat el 1 sy


https://adsense.google.com/

dalidall cilalSl) & gan MIDOCEA \

UNIVERSITYl

Gl e At I SLalSH e and) il ol alaza i g
) Galalial A ) Al A8SE by Judas g ddea
Baasa ylaly




SEMRUSH

www.semrush.com

https://www.semrush.com/analytics/keywordmagic/
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Das"hos Ky - worcpress themes B Video Tutoris
Keyword Overvnew wordpress themes —
Live catar 03 Nov 2017« Device: Desctop« Currency: USD
Overview  Phrase Match  Related Keywords  Ads History

ORGANIC SEARCH CPC DISTRIBUTION TREND
Volume 495K

——————————————————————
Number of results 39.3M —

T ——
PAID SEARCH — .

——

——
CPC $2.13 e
Comoetition 0.54 —

o ' H 3 :
PHRASE MATCH KEYWORDS (6,377) s RELATED KEYWORDS (2,826)
Keyword Volume CPC (USD) SERP Keyword olutre CPC(USD SERP
No cress themaes 43500 213 m WOrCress Themes 20 322 m
fse wordpres: tnemes 14800 235 B 10 313 =
worcoress thams 5,400 168 m 10 454 m
se:tworcareas themes 3,600 4.0e = worcoess themes 30 823 =
Dast frae worgdpress themas 2,800 206 m WO COress theaems 30 0.00 M

EE=® ORGANIC SEARCH RESULTS

m 2120 | 2100 I 1-80 I 21-100

1 @& hteps:f/wordpress.org/themes/

WOTCOIRAROTg
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ADS COPIES

Free Website Themes - Try Pro Website Templates
Now
B wwwowicom

MOJOMarketplace

Top Rated Themes - WordPress -

Web Hosting mace simple & easy - Designers anc
Developers

B} waw.riccomortensen.org

L

WordPress.com (Officia

Have a Suggestion?

x
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All keyword details for: bluebuffalo.com v  You

Shared 77 | Missing 19 | Weak 24 Strong 29 Untapped 38.6K Unique 28.6K All 77.3K

Keyword Intent @ bluebuffal... iams.com @ anaheimf... @ concordp...  Volume = KD%
(+) iam cat food » c 0 1 15 26 590 56 @
(® what is chicken meal in cat fo I 0 51 86 85 320 16
od »
() i am dog food >: c 0 2 15 26 260 48
(#) organic wet cat food >> T 0 75 41 50 210 21
(#) senior cat food dry » T 0 20 59 29 170 28
() beef dry cat food »> c 0 30 31 77 90 8 ®

(+) chicken meal cat food »> I 0 71 86 46 90 14 @


http://www.semrush.com/

Google Search Console

https://search.google.com/search-console

QUERIES PAGES

Query

cause marketing campaigns 2019

cause related marketing 2019

cause marketing 2019

cause related marketing examples 2019

cause marketing examples 2019

COUNTRIES

DEVICES

Clicks

46

15

28

252

218

SEARCH APPEARANCE

Impressions

191

59

245

1,483

1,154

CTR

24.1%

25.4%

11.4%

17%

18.9%

“I* Position

3.1

3.6

3.7

3.9


https://search.google.com/search-console

4 Locations: United States

Keyword ideas

Found 723 keyword ideas

Google Keywords Tool Planner
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www.ads.google.com/home/tools/keyword-planner

Language: English

Search networks: Google

Q google keyword planner

Y Show broadly related ideas Exclude adult ideas ﬁ

D Keyword (by

relevance)

Avg. monthly searches

Competition

DOWNLOAD KEYWORD IDEAS

Search Q

Your search term
D google keyword...

ldea

D keyword planner

google keyword...

O
D keyword
O

adwords keywo...

10K - 100K

10K - 100K

1K - 10K

10K — 100K

1K - 10K

Low

Lo

Loww

Low

Low

Keyword text e

Competition

Ad impression share

Top of page bid (low range)

Top of page bid (high range)
Exclude keywords in my account
Exclude keywords in my plan
Competition (indexed value)
Organic impression share

Organic average position

Top of page bid
(high range)

Last 12 months
Feb 2018 — Jan 2019 * £

Y m

FILTER COLIMMNS

B X

SAVE REZET

Account status

510.59

§4.57

51223

§5.12

$10.17


http://www.ads.google.com/home/tools/keyword-planner

GoogleTrends Home  Explore  Trending Now

® Yellowstone National Park

National park in the United States of America

United States v Pastday v All categories ¥

Interest over time @

Interest by subregion @

||
Related topics (3) Rising ~ & <> =
1 Cheyenne - City in Wyoming +160%
2 National Park Service - Government agency +60%
3 Backcountry - Topic +50%
4 Canyon - Body of water type +50%
5 Mud - Topic +50%

Showing 1-5.0f 7 topics 3

+ Compare

~

w

IS

Ri

[N

w

IS

2]

Web Search

Subregion ~

Wyoming

Montana

Idaho

South Dakota

Utah

Showing 1-5 of 51 subregions 3

elated queries @ Rising ~

yellowstone backcountry permits

how often does old faithful erupt

yellowstone before and after wolves

mt washburn

hotels inside yellowstone national park

Showing 1-5 of 25 queries 3

[«

O

R

Lo <

Breakout
Breakout
+750%
+350%

+200%

Google Trends

https://trends.google.com/trends/
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www.waterprofessionals.com

Applications ~ Industries ~ Resources ¥

X WatsrProfessionals

Capital constraints? Lease & rental options available now. Learn more

WaterProfessionals

Since 1982, WaterProfessionals has helped commercial & industrial
businesses meet their water treatment and water purification needs.
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