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Abstract
(i) yadla

This study aimed to examine the impact of sponsored advertisements on social
media platforms on the purchasing behavior of Saudi consumers. The study
adopted the survey method and used an online questionnaire as the data-
collection tool, applied to a random electronic sample of (255) social media
.users in Saudi Arabia

The findings revealed a high level of daily exposure to sponsored
advertisements among the sample, along with a tendency to follow sponsored
content related to various products and services. The results also indicated that
sponsored advertisements have a significant impact on purchasing behavior,
with 84.8% of respondents reporting that they had previously purchased a
.product after exposure to a sponsored advertisement

The study confirmed that the credibility of the sponsored advertisement, the
quality of its creative design, the suitability of the platform on which it appears,
and the level of audience engagement represent the most important factors
contributing to the success of sponsored advertising campaigns and their
effectiveness in influencing purchase decisions. The study concluded that
sponsored advertisements have become one of the most influential digital
.marketing tools in shaping the purchasing behavior of the Saudi consumer
Keywords: Sponsored Advertisements, Social Media, Purchasing Behavior,
.Saudi Consumer, Advertising Credibility
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