G gl 5 2Dl V) A4S

1|
MIDOCEAN o i

o G il B g IS A ) Aadie Ay A3

iSlgtadd a0 Ll e gl aaie e by gl g ginall 3"
" g g ) il g el i

el (Al dilie clal) dlas)

232001762 42<Y) 4 )

s

)Aﬁ;blc I

»

2026




!!
MlDQCEAI\I
U NMIVERSITY il

Midocean University
College of Media and Marketing

Bachelor of Digital Marketing

Title the study:
" The Impact of TikTok Marketing Content on the Purchasing
Behavior of Female Consumers of Cosmetics and Personal Care
Products in Saudi Arabia"

Prepared by Name: Afaf Salem Bin Shamlan

Supervised by: Dr. Aliaa Qamer

Year 2026




N ol Al Al Gadla
B rererrresssesesearnreresesens 6 Sl Al Al (alie
(Al Al alad) SUaNT) S 5Y) Jucaill

o i o) Al Y gl
TR Al yal) dari

s B U g Albaad) sl jall D Jaaadl

¢ LT ALl bl )

< T ALl bl jal) (o (Galanl)
L) Jall Aagiall il JaY) G Juadl)

<X TR (e 1) dual yall) dnad ) & o

<3< T (e ggia) Al ) g

<Y S A Jl) peaina
7 S A pa) die
<1 Slld) aan B

Cila gill g galiil) Jadki) Al jall dails

.................................................. gl all g salaal)




dol Al Jadla

il salay g5 el duaie jue gl (5 sinall i e Capal) ) Al jal) cday
Gladiie ClSlgtual (Sl bl e (Gaapall dnala 5 ¢ sinall 4580 ¢ yisall Aflaas)
daiall g dalad ) Al ) Cors WS 400 srl) Ay jall ASLadll 3 dpadill dliad) 5 Jranill

oAl oo ol (lSlgiual) gal d aladal) ye g el ol il Jaad juiad

Jaxa s cJaall ¢ yandl 1 Jia) 481 e saall ol jpiiall (5 3 8 5 o gluad) 1 8 dliany))
dclia g (el )l (3 gudll g Ul a0a% dlae Cila g o g AN b g o((Guadaill oo gall aladsny)
Aglaall ol A Jrandll

O At Y Joati AiS dia s daiall yie 4 sl Algiinall Al ) wifi ) Al pal) b Las

3aaall Cilatiall (LA g ) pdiall méiaill 3 jae (Community Commerce) ¢l 4 )

(s sinall g dde il ol 55 Gl il )l o3 dablise (50 Al jo () ALaYl | =8 o sl s ddiaa

Cpeadiaall Aol 53 il (UGC) ol A Y e s caallall 5 Adaall clainally 485 33 5a3 &
bl 4 lua iy Las ¢dpanll 5 Alinl) a8 o) Al ) S35 4, ladll dadlally o

agiDlan 3o US Cpaunt e (6 graall (8 gl 8 IS 58l 5 Jlae W 0l 5 2o by (0L i)
Al )l 4y gl

i (5 sina Ll ) e Laia V) 5 il Sbad) Jilad ) Aol cdan cdlld o 5 M g
L gl (5 ginall Cilailin ga " A LRI Jia s sl Akl (530 & 53
sl Acigal) dnad I e saanall (#BeautyTok) Jlis i el sall eda il s s

Canill s S i j5Y1 e Jpanily 8 5l dial i o)y Rlaiall A5yl Ll
Gl S 1 a5 3 il Canll Sl iy B me g S il (35 i
e jladiall Apad ) Al Jl 3 ond) Jial lSIgions i 51 5Sand e g a5 g Lae
Asladl 8,




Abstract:

The study aimed to investigate the impact of TikTok marketing content,
across its various dimensions (influencer credibility, content authenticity,
and visual appeal), on the purchasing behavior of female consumers of
cosmetics and personal care products in the Kingdom of Saudi Arabia.
Furthermore, the study sought to analyze the platform's role in stimulating
impulsive and unplanned buying patterns among consumers, as well as to
identify statistical differences in this behavior that may be attributed to
demographic variables (such as age, income, and daily platform usage rates).
Ultimately, the study aims to provide practical recommendations that serve
the digital marketing sector and the beauty industry within the local
environment.

Additionally, the study aimed to track the Saudi female consumer's journey
across the platform, monitoring how interest shifts from mere casual
browsing and discovering new products (Community Commerce) into a
genuine purchase intention and actual behavior. It also explored the extent to
which TikTok's interactive algorithms and User-Generated Content (UGC)
contribute to enhancing trust in both local and international products,
ultimately leading to building brand awareness and repeat purchases within
the cosmetics and personal care sector. This enables the formulation of a
guiding framework to help entrepreneurs and companies in the Saudi market
optimize the efficiency of their digital marketing campaigns.

Furthermore, the study aimed to analyze the psychological and social
dimensions shaped by TikTok content among Saudi female consumers, such
as "self-congruity" with content creators and the sense of belonging to
digital beauty communities (#BeautyTok). It also examined how these
factors influence the reduction of perceived risks associated with purchasing
skincare and cosmetic products online. Additionally, the research sought to
evaluate the platform's weight as an alternative knowledge reference to
traditional search engines in guiding purchasing decisions, thereby
contributing to a deeper understanding of the psychology of new-generation
consumers within the Kingdom's rapidly evolving digital environment.
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