Gl 5 22 Y A4S

B B gmil) a5 ) IS

O dhias Calalll e Sl alae)

232002013 ZL";A;’J\S‘Y\ a8l
8N (B guil) (8 gy SISA) A jol Aadia Afiay ddad

"kl At (B Sl Glaa gl g1l IR e Gl Qliu e Ay lal) cdey)

Cal ) Cans

5 sle [



Midocean University
College of Media and Marketing

Bachelor of Digital Marketing

Prepared by:
Abubaker Abdellatif Mustafa Hassan

Academic number: 232002013

A Research Proposal Submitted for the Bachelor's Degree in Digital Marketing

"The impact of real estate advertisements via Snapchat on residential unit purchase decisions
in Riyadh"

Supervised by:

Dr. Aliaa Qamer



2026
A3l el Al
O] Cpanad ) bl o) aail e ABladd) il jall g (0¥ ) ) dan) e
- ) @ glud) o cild qlingg elaia) Jual i) Jilug cilidle) S cilud ja 1 s¥) saall
1(2026 <) reall) A 2 -1

s duljy padle

o Sl 2y gill Al U sal) e il i Fumiad Apaal) e Ll e Y1l jaall A 3 Al i) iy
gl Ry (5 5 Alatoal) Ja i 5yl cila gndll e 2l clSe ) o L cilia 555 g gandl G5 gl
il e y)

: JM\ °

Unall (g grad) ellgivndl gl e W il 5 pelaia¥) Jual 53l Claie cliBle Y Anall GlaladY) (2026 <) weall)
35-12 i = ¢l 2221l ¢8 alall s‘;.éjn éﬁ}u’.’\ﬂ A:u)sd\
(2025 ¢ gddl) Al 3 -2

A Al adla o
e Of Cina gl 5 el dlelail) clBe Y ae Jeliil) vie a8 ) ellgiunall ol o) (ailiadl) dul ol cills
plaia¥l s Jeldill <l shad ay yudl 48y & aaluny LS Glin daie JA Jaeall Cuils 50 Aga 5 43 je 48y Hhay (SleY)
el

;JM\ °
Aas ¢ elaia¥) Jual gl Jilu g clbaia A e @l GUSe Y olad <8 )l cllgiuall dua ¢ Ko (2025 ¢ eidl)
.225-201 (= U= <2 22l (6 alaall (daadiall @}““ﬂ‘ Q}A.\S\

:(2024 <Hassan & Rahman) 4 2 -3

: L...UAS\ UA&SA .

b b i lidle Y Al pall s ) e sanall Calagiul) bl yind 30US (w5 55 i e A jall @ S
(CTR) & ¥ara (pe ad y Badsa Al jaa Clithl A SleY) pas O i g da g¥1 (3l 23Ul ) suy)

Aoiia Adagiie g ddige 8 ey



: J.\JAAJ\ °
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Eastern markets. Journal of Digital Marketing & Analytics, Vol. 11, No. 1, pp. 45-63.
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David, J., & Elizabeth, M. (2021). Visual advertising on third-generation social media platforms
and consumer choice. International Journal of

Advertising Research, Vol. 33, No. 4, pp. 412-430.
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Johnson, R. (2019). Visual and interactive components of digital ads and their impact on
consumer purchase intent. Journal of Interactive Marketing, Vol. 45, No. 1, pp. 22-38.
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Turner, L., & Davis, R. (2022). Integrating CRM automation with social media lead generation in
real estate firms. International Journal of Real Estate and Marketing, Vol. 14, No. 2, pp. 155-172
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Roberts, M., & Smith, J. (2021). The Effectiveness of Social Media Lead Generation in Real Estate
Marketing. Journal of Digital & Social Media Marketing, Vol. 9, No. 3, pp. 210-225.
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Harry, T. (2020). Virtual reality and 3D modeling tools in digital real estate marketing. Journal of
Property Management & Marketing, Vol. 18, No. 3, pp. 144-162.
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Brown, D. (2018). Homebuyer behavior in the age of digital search platforms. Urban Real Estate
Economics, Vol. 22, No. 1, pp. 67-84.
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