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Definition of Social Media Marketing (SMM)
CUSTOMER

GROWTH
Social media marketing i the process of creating
and executing a plan to reach and engage
customers on social media channels
B Ousstiono

Increase Market
Jfl-fﬁ Uf ¢
Proauct

Strategies are the plans used to reach and
engage customers on social media channels

Social media accounts are the vehicles through
THE INPORTANCE OF which customers are reached and engaged
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2.Karen Freberg &others, who are the social media influencers? A study of public

perceptions of personality, March 2011.
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