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ABSTRACT

The study aimed at revealing the Impact of Direct-to-customer
Advertising on customer decision making in Hashemite Kingdom of
Jordan market.

In order to achieve the objectives of the study, the researcher designed a
questionnaire consisting of (32) paragraphs to gather the primary
information from study sample. The Statistical Package for Social
Sciences (SPSS) program was used to analyze and examine the
hypotheses. The study sample consists of (484) individuals from the
customers.

There 1is significant statistical impact of Healthcare awareness on
customer Decision making .and there is significant statistical impact of
perceived severity and perceived benefits and perceived side-effect on
customer Decision making.

There is no significant statistical impact of Drug-Drug interaction and
source of Healthcare information and economic factor on customer

Decision making.
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(2'2] FDA Guidelines on Direct-to-Consumer Drug Advertisements

Frint Advertisements* Broadcast Advertisementst
Brief Summary—Advertisements must disclose each side effect,  Major Statement—Advertisements must disclose a product’s major
waming, precaution and contraindication from the risks and most commonly occurming adverse effects in either
approved product professional Labeling. FDA-approved the audio or audio and visual parts of the presentation
patient labeling that focuses on the most serfous risks and  and
less serious, but most frequently occurring, adverse Adequate Provision—In place of brief summary, advertisements
reactions is also acceptable. The Latter must include: may make “adequate provision™ for dissemination of package
(1) All contraindications labeting with four altemative sources of information: |
{2) All warnings (1) Toll-free telephone number
{3) Major precautions, including any that describe serious (2) Referral to a print advertisement in a concurrently running
sdverse events print publication, or provision of enough brochures, with
{4) The 3-5 most common non-serous adverse reactions requined product information, in convenient outlets
most Likely to affect the patient’s quality of life or {3) Referral to a health care provider
compliance with drug therapy (&) Internet web page address

*Amended im 2004 deaft guidance from the FOW's Division of Drug Marketing, Advertising, and Communications im the Conter for Drug Evaluaticn and
Résearch, available at www.fda.gov/cder Guidance /S665dft. pdf.
fBased on 1999 final FOA guidelimes on consumer-directed broadcast advertisements, avallable at wvew_fda.gov/cder/quidance/ 1804fnLpdf.
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Ry e
(2-5) ! Categories of Direct-to-Consumer Drug
Advertisements
FDA
Category Description Regulation

Help-seeking*  Contains information abouta  No
disease or condition with a
recommendation to consult
a health care provider if
appropriate; Excludes
discussions of specific

treatments or drugs
Product-claim  Includes product’s name and Yes

a therapeutic claim,
including safety and

efficacy
Reminder Contains product’s name No

only; Designed to reinforce
brand recognition

Adapted from: Direct-to-consumer promotion; public hearing. Fed
Regist. 1995;60:42581-42584.”
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