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iy e € il cllaind iy Ll cliball Jias oSy cnd) 13a d JUal) Jas e
Q)S:\j U&L!SA (L|kert Scale) c«\.)i}.[\ L;r_ e).ﬁiﬁj é\.i»a‘}” <S4 (:\.J;iw\ 5 sha u,usﬁ L;J\
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22

MIDOCEA

U NIV ER

S 1T Y

i



S3Creswell (2018) <lEall 5 218 ,Y1 Jidad JDA (e ilpa jall HLEaY andind 4l bl of
< il Gy Ailas YV,
2. 4 il QUL (Qualitative Data):

agd A Caagi s (s sinall Jidad o cllaadlall 5 cOUlaa) (e Bale pand il 4ad )l e Ul a
AN e dga g (e Bamy ) ghall,

1 1&g 5 Patton (2015) i) cojladll s el i e Gaalidl aclus doe gill il ol ¢
Ladd ) bl LSy e Yoy,

3. ddaliadll <Lkl (Mixed Data):

sil] Do gl i) 5 Alan ) Jalail] peSl cllall alasiiod o Caa GAalad) G5 k) G aan
Jils Creswell & Plano Clark (2017) 4 5ise 30 3ad (e Canlall ¢ ddaliaall & aldll (o )
g ol bl 5 Gl (el I3 (e ),

Jalas (e aalll (83 3) ¢ gale Ciny (ol 8 Al il shadll (e Slan ) dalaill Culel ja) 22
b pariall G ClENall (e 2SE 5 il 8l LAY il iy L),

zebin e VAW 5 Gl gl Alany) sl aladial s sl 138 3 SPSS sl SmartPLS «
el olSA ol e s daad) BN Jidas 8 4 8 Sl (g Ailasy Lol el
Jee Y1 5 yla) colaaiil siad s,

5 ,S3 Ll U 5 Fiield (2018)Ja e by yay Sban ) Jilaill fd

1. <Lilall Cadat (Data Cleaning): 5258l sl S ead¥l e by gla lacal cililull dza) e,

23

UNIVERS

MIDOCEAiﬂ



2. i ol Jilaill (Descriptive Analysis): <o gidll Jic) dunll dalall (ailiadl) o ¢l
(Amnail) Doy 5l g A jlameall 81 iV 5,

3. il y saall sl (Validity & Reliability Tests): Jbia) Jie ¢ uldll &l saf 483 e sl
Cronbach’s Alpha sl 3Laay) (bl

4. Ny Jidail (Inferential Analysis): sl saxiall Jaddl Hlasa¥) Jie <l sl sl
Dbl s (Path Analysis) bl i) gkl ‘;cUL..AY\ KAl o D) sl

Jads Pallant (2020) «buca @l dapda s bl ¢ 65 e ading Jlas ) JLEaY! sl of
Jie L) dpliany) mal jall aladinl O 5 SPSS A4 5 ge Gauad s 5l Uadll Jil&s e acly
il

Cangll 138 & Jalail) e A5

Ll )l Jdss (Correlation) sk (s sive g (oo likua) oSOl aladiul cp A8Mal) (Ll
Glaad) Y,

Dlass) Jalas (Regression) Gilbadi yiwl yohai e Joiwe jieS ‘;GUL.AA\}\ <Al J:GU olaay
a5 i Jlae Y1 5 1)
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Aalid) 3 ) sall 5 aaisnall daglald el cilipadl 24 b aladinly dliee dye LA s,

Gula ) A Y clild) aead 9 S Gl e e alaie V) ot ULl aea 3k Ll
caanll L;J.Luj\ BIAY PERRLTLEN dale (i€ 5 bl jo (e 4 GEN jaliaall dxal g,

D Gl 4 i) e 38 5l 23 G Cand)  daadiaad) cilibll g1 650 ) @5kl &5 LS
a5t Ao g5 il ) aea 4lSa) ae e Jlae Y1 5 pla) bl jinl skt e elial) 1S3
Aabalaill 5 4 ol il sal),

Jia el ue (AVaial 5 hea s Jidad il Ll 25 88 ¢ Alan ) Jidaill Gl ya) o (Blaty Lagd
SPSS sSmartPLSbeca jall HLial due giim ga g ailisl) d8s Cpaay Ly ¢,

o) ) b agast capaxill AL 5 48 i ga il ) e gl) (e a8y JalSiall agiall UaY) 134 ()
ac g (il sall ool 1Y) eV a8 celilaaVl olSA Cils 5 A4S g dgalel) 46 el
Aalxin) 5 3o LeS ST Culyadi) yinl 5 Sl skt A& ) ) (24,

33 g lacal AeullY) 5 3K 51 sa ALalSia g daal g daale Sons Fangie g8 ) Dl (S Al (A
Jmail) 8 Lo g eilinl) Jalas dgle o gy o3 el Jucadl) 13 oy @iy 5 cdnils 480 5 Caal)
&),

25

MIDOCEA

U NIV ER

S 1T Y

i



raal sl 448
JM\ ! -
Gonesh Chandra Saha : <!

The Impact of Artificial Intelligence on Business Strategy and :)sid)

Decision-Making Processes
c Y OYY acws oF aml) O ¥ alasll <European Economic Letters :daal)
(B e s ginag datia) 4YV_A YT rCiladal)

https://www.researchqgate.net/publication/376307798 The Impact of

Artificial Intelligence on Business Strateqy and Decision-

Making Processes?utm source.com

sy jaaall-¥

Lili s Puspo Dewi Dirgantaris Agus Rahayus Nurdin Hidayah :¢ sl
Adi Wibowo

Al-Based Decision-Making on Business Strategy: A Review :) s
International Journal of Social Science Research and Review 4.l
LI & YRR
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Wibowo

Al-Based Decision-Making on Business Strategy: A Review : () s
International Journal of Social Science Research and Review 4l
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https://ijssrr.com/journal/article/view/1598?utm source.com

sl ) el
Strategic Implications of Al for Business Models and Innovation :¢) s
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Artificial Intelligence Adoption and Strategic Management: :0\siall o

Evidence from Modern Enterprises
[.Fountaine, T., McCarthy, B., & Saleh, T] :<=&!l «

Yoy AW e

Harvard Business Review :isall o
s Y

Companies that integrate Al into their strategic planning “ <
processes report significant improvements in agility, forecasting

”.accuracy, and decision-making effectiveness

https://hbr.org/2019/07/building-the-ai-powered-organization
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Artificial Intelligence and Business Strategy Alignment: A "

"Conceptual Model
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The proposed conceptual model links Al application domains (like " <
automation and prediction) with business strategy improvement areas

".such as decision-making, agility, and innovation

https://www.researchqgate.net/publication/379231008 IMPLEMENTING
Al IN BUSINESS MODELS STRATEGIES FOR EFFICIENCY AND |
NNOVATION?utm source.com

(s g alle) Al al) Lypgia jraa
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Artificial Intelligence in Strategic Management: Examining Novel Al
Applications in Organizational Strategic Decision-Making

rlast)

Mojtaba Ghorbani Asiabar, Morteza Ghorbani Asiabar, & Alireza

Ghorbani Asiabar
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Using a descriptive-survey methodology and questionnaire-based “
data collection, this research examines the influence of Al on
strategic decision-making in large organizations... Data analysis was
performed using SMART PLS software, revealing significant

”...improvements

https://www.preprints.org/manuscript/202409.1330/v1?utm source.co

m

s Al o)) gis

The Impact of Al Applications on Business Strategy: A Field Study "
"in the UAE

rlsl)

Al-Kuwaiti, A., & Al-Zahrani, M

-

=4l
Yovy
s )
International Journal of Business Innovation

s ala@y)

30
|
MIDOCEAN


https://www.preprints.org/manuscript/202409.1330/v1?utm_source.com
https://www.preprints.org/manuscript/202409.1330/v1?utm_source.com

A field study was conducted through a structured questionnaire “ <
distributed to 120 managers and IT officers in Emirati firms to explore

”_how Al tools support strategic development and innovation

https://www.mdpi.com/2071-1050/13/4/2025?utm source.com

Lol g deldall AN e olas | AS) gal g Aaalia 1ralad) ) _(Y~\T)_03JS§JQI§33 Slae

Generative Al for Business Strategy: Using Foundation Models to
Create Business Strategy Tools — Son The Nguyen & Theja
Tulabandhula (2023). ki _4: https://arxiv.org/abs/2308.14182

3. Shi, Y, Li, Y., & Wang, J. (2022). Role of Al Strategy in Business
Transformation. AIS Electronic Library (AlSelL).

Artificial Intelligence and Strategic Decision-Making: Evidence from
Entrepreneurs and Investors (Csaszar, Ketkar & Kim, 2024) — L
https://doi.org/10.1287/stsc.2024.0190

Scribbr. (2020). Population vs. Sample | Definitions, Differences &
Examples. & : https://www.scribbr.com/methodology/population-vs-

sample /

Scribbr. (n.d.). Sampling Methods | Types, Techniques & Examples.
kil y: https://lwww.scribbr.com/methodology/sampling-methods /

31 |
MIDOCEAN


https://www.mdpi.com/2071-1050/13/4/2025?utm_source.com
https://arxiv.org/abs/2308.14182
https://doi.org/10.1287/stsc.2024.0190
https://www.scribbr.com/methodology/population-vs-sample
https://www.scribbr.com/methodology/population-vs-sample
https://www.scribbr.com/methodology/sampling-methods

Social Science Research: Principles, Methods and ... (n.d.). Sampling.
by

https://lusq.pressbooks.pub/socialscienceresearch/chapter/chapter-8-
sampling/

Explorable. (n.d.). Methods of Survey Sampling. &
https://explorable.com/methods-of-survey-sampling

Cint. (n.d.). Survey Sampling Methods & Techniques. &' _:
https://www.cint.com/blog/different-methods-of-survey-sampling/

Taherdoost, H. (2021). Data Collection Methods and Tools for
Research; A Step-by-Step Guide to Choose Data Collection Technique
for Academic and Business Research Projects. International Journal
https://ssrn.com/abstract=4178676

Mazhar, S. A., Anjum, R., Anwar, A. |., & Khan, A. A. (2021). Methods of
Data Collection: A Fundamental Tool of Research. Journal of
Integrated Community Health, 10(1), 6-10. X/_:
https://medicaljournalshouse.com/index.php/ADR-
CommunityHealth/article/download/631/496

32 |
MIDOCEAN


https://usq.pressbooks.pub/socialscienceresearch/chapter/chapter-8-
https://explorable.com/methods-of-survey-sampling
https://www.cint.com/blog/different-methods-of-survey-sampling/
https://ssrn.com/abstract=4178676
https://medicaljournalshouse.com/index.php/ADR-CommunityHealth/article/download/631/496
https://medicaljournalshouse.com/index.php/ADR-CommunityHealth/article/download/631/496

Creswell, J. W. (2018). Research Design: Qualitative, Quantitative, and
Mixed Methods Approaches (5th ed.). SAGE Publications

https://us.sagepub.com/en-us/nam/research-design/book246125

Patton, M. Q. (2015). Qualitative Research & Evaluation Methods (4th
.ed.). SAGE Publications

https://lus.sagepub.com/en-us/nam/qualitative-research-evaluation-
methods/book232962

Creswell, J. W., & Plano Clark, V. L. (2017). Designing and Conducting
.Mixed Methods Research (3rd ed.). SAGE Publications

https://lus.sagepub.com/en-us/nam/designing-and-conducting-mixed-
methods-research/book241842

Field, A. (2018). Discovering Statistics Using IBM SPSS Statistics .\
.(5th ed.). SAGE Publications

https://books.google.com/books/about/Discovering Statistics Using
IBM SPSS St.html?id=3mLIDwWAAQBAJ

33 |
MIDOCEAN


https://us.sagepub.com/en-us/nam/research-design/book246125
https://us.sagepub.com/en-us/nam/qualitative-research-evaluation-methods/book232962
https://us.sagepub.com/en-us/nam/qualitative-research-evaluation-methods/book232962
https://us.sagepub.com/en-us/nam/designing-and-conducting-mixed-methods-research/book241842
https://us.sagepub.com/en-us/nam/designing-and-conducting-mixed-methods-research/book241842
https://books.google.com/books/about/Discovering_Statistics_Using_IBM_SPSS_St.html?id=3mLIDwAAQBAJ
https://books.google.com/books/about/Discovering_Statistics_Using_IBM_SPSS_St.html?id=3mLIDwAAQBAJ

Pallant, J. (2020). SPSS Survival Manual: A Step by Step Guide to .Y
.Data Analysis Using IBM SPSS (7th ed.). McGraw-Hill Education

https://www.mheducation.com.au/spss-survival-manual-

9780335249497-aus

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2021). A .Y

Primer on Partial Least Squares Structural Equation Modeling

.(PLS-SEM) (3rd ed.). SAGE Publications

https://us.sagepub.com/en-us/nam/a-primer-on-partial-least-squares-

structural-equation-modeling-pls-sem/book248378

34

1|
MIDOCEAN


https://www.mheducation.com.au/spss-survival-manual-9780335249497-aus
https://www.mheducation.com.au/spss-survival-manual-9780335249497-aus
https://us.sagepub.com/en-us/nam/a-primer-on-partial-least-squares-structural-equation-modeling-pls-sem/book248378
https://us.sagepub.com/en-us/nam/a-primer-on-partial-least-squares-structural-equation-modeling-pls-sem/book248378

caaldd)

Ol gall Lalii] o ey oo Jand) Slalp 0 latian)

Gl gall JA13 (il pal) L) Ao e 0o Jaadl il Al 3 ) (i) 138 gy

1A Cppeaat A Ciladbad) oda Allad saa agd ) i ¢ 0pS LEal) Gl o ) e JIA (e

. Gandl s gl Sl oy (13 (Biads ¢ ulh gl L5l (o shna @) 5 ¢ i)

35

UNIVERSITY

MIDOCEAiﬂ



s oaiald)
A0

o= O

v

s el

Yo o B O
re M ve ga
t¢o Yl
Jislé ¢ o [

P ealad) clla se
¢$8 0
aska O
S O
Lle alul

D olall B B Al <l gl 23

36
|
MIDOCEAN



) i V¥ [
) i €21 [

PCRAPYR Yy

SN IR JA%) clles BelES Cpnd 8 adly sl slSY)
Bady (3850 [

Gy O

Sl O

&y

Bady 3315l ¥ O

.48 JiSi Jae clbiad) Sl pulag (B o by Uk sLSA LS aladdiu)
Bady 3815 O

@8 O

Y [

sy O

37
|
MIDOCEAN



Bada (3850 ¥ [

€. ) Ay (A il ity sl o 308N e Jm Slikual) plSH) adal
Bady 38151 O

@y O

yas [

&y

Bady 3315 ¥ O

€. Juad) i 8 AATY dadulal) i) Judad b selay clkal) slSY)
Bady (3850 [

G@ily O

Alaa [

sy Od

Bady 38gl Y O

¢, Jand) diyy gé dalily) o siwa (s C‘Jﬁ Stk s1S3)
bady 3500

38
|
MIDOCEAN



3.&5’4,\ éé\j[]
ANEWY
@8 YO

Bady 3dl Y O

S BN & jlga okl acy S UkaY) elSY) Gaudad
Bady (3814170

@8 O

S O

@isl ¥ O

Bady (a8l el ¥ O

¢ daliiall Ja13 Jua) gill Cpaind (A agos (Sl plSY)
Bady (38157

@y O

Sl [

a8y O

39
|
MIDOCEA



Bady 3814l Y O

¢ o all galll Bapaal) Lo il waad o sy slkua) ¢lSY
Bady (3 I

Gy O

Slaw [

&y

Bady 384 Y O

¢ A gall pudlinl) 3 Jaall aad A atly sllaY) slS3) o alaicy)
sady (381400

Gl O

Slaa [

&y

Bady 38gl Y O

* rae . - 3 M‘ ,.l:‘m
SRl (ST (add (8 agud s likal) oS &

|
: MIDOCEAN



Bady (38157
a8 O
yaa [

&y

522 51 .0

0,48 S| I8y (il gal) £1a) Aaglia Jgu SLSY) plSH) Gaudas
Bady 3815100

@ O

Sl O

&y

Bady 3315l ¥ O

a0 ALy gha Al il iyl B MAS) 8 deluy elikhaY) #LSY)
Bady (381 5]

@y O

|
N MIDOCEAN



Max [
sy O

Bady 384l Y O

© 7 A Gy il

Gaadi B A AT E g el Al Mg laiud) 138 At B AS jLially o Sl aia g
Ol sty Jas ) 3))

Jlae ) 303 cilbaaiil il gghai B elkaY) slSA g0

https://docs.google.com/forms/d/e/1FAIpQLSffYoEeWScbCEjIC3iQEP
YMocANWWhAS8IPbIRnHr-c9tkvALlw/viewform?usp=publish-editor

42
1|
MIDOCEAR


https://docs.google.com/forms/d/e/1FAIpQLSffYoEeWScbCEjIC3iQEPYMocANWWh8lPblRnHr-c9tkvALIw/viewform?usp=publish-editor
https://docs.google.com/forms/d/e/1FAIpQLSffYoEeWScbCEjIC3iQEPYMocANWWh8lPblRnHr-c9tkvALIw/viewform?usp=publish-editor

