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Baby Boomers (1946-1964)
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A term used to describe Py o=at ) ) O

a person who was born : I o
between 1946 and 1964
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Baby Boomer

Birth Years: 1946 to 1964

cfjrrentAggzolto79 ‘d:.‘jﬂ\ Al el g_\w\j 4:13)3‘5,45\ UJLésﬁ 680—60 Pr= AR

Size: 73 million

Buyer Persona

Media Consumption: Baby boomers are the biggest consumers of traditional

medioIiketelevision,rodio,moguzines,ondnewspuper.Des_pitebeingsotrodi- _LL}\“.;. n Lg j\ .S..S‘ ‘)..1.9 -.. S\ Z\:\S‘—jﬂ‘ LL\\\ = d&

tional, 909 of baby boomers have a Facebook account. This generation has
begun to adopt more technology in order to stay in touch with family members
and reconnect with old friends.

Shaping Events: Post-Wwil optimism, the cold war, and the hippie movement.

Finances: Managing retirement with life expectancies on the rise.
KASASA
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people born between
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1980s

Generation X
Birth Years: 196501979/80 2\3)3).45\ Q\Almj‘j ‘\TAASJ\ 4.\);4]\ ujl.asa 660—40 P

Current Age: 45 to 60

Size: 65 million 2 <A R { - - \ . ~'! p - &
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Media Consumption: Gen X still reads newspapers, magazines, listens to the = i =

radio, and watches TV (about 165 hours' worth of TV a month). However, they are

also digitally savvy and spend roughly 7 hours a week on Facebook (the highest 5 S\ R -
of any generational cohort). . u%“‘;-’
Shaping Events: End of the cold war, the rise of personal computing, and

feeling lost between the two huge generations.

Finances: Carrying the highest debt load (S142K) while still raising children and
saving for retirement
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This means 2 billion people are in Gen Z.
Generation Z is one of the most .
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