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Abstract

This study explores “The Role of Enhancing Customer Experience In Increasing Profits and Reducing

Costs and Its Impact on Saudi Telecom Company (STC).” Customer experience Is a critical factor In
the success of modern companies, especially In the highly competitive telecommunications sector.
The study aims to investigate how improving customer experiencee affects STC's financial

performance by Increasing revenues and reducing costs.

Asurvey was used to collect data from a sample of customers, addressing various aspects of customer
experience, Including service quality, service reliability, service responsiveness, and service
assurance. Additionally, participants were asked about their perceptions of how enhancing customer

experience influences revenues and brand loyalty..

The results indicated that Improving customer experiencee significantly contributes to revenue
growth, with 85% of respondents agreeing that service improvements lead to enhanced customer
loyalty and Increased sales. The findings also confirmed that a positive customer experiencee helps

in reducing operational costs, reflecting greater efficiency In service delivery..

This study highlights the Importance of focusing on customer experience as a key strategy for
improving STC's financial performance. The study also provides recommendations, including
developing training programs for STC employees and enhancing communication with customers,

whichh would help Improve their experience and increase loyalty
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