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The Impact of Personalized Advertising in Snapchat on the Purchasing Behavior of

Saudi Consumers
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Abstract

* This study aims to identify the impact of personalized advertising on Snapchat on the purchasing behavior of
Saudi consumers. This aligns with the rapid developments in digital marketing, where companies are
increasingly relying on data and consumer behavior analysis to deliver targeted advertising content that reflects

their actual interests and needs .

* The study seeks to measure the effectiveness of personalized advertising in capturing the attention of Saudi
shoppers and deepening their desire to purchase. It also focuses on highlighting the interactive relationship

between modern digital marketing strategies and consumer behavior patterns within the Saudi market.

« The importance of this study lies in providing a more comprehensive view of how targeted advertising
influences purchasing behavior and offering insights that contribute to enhancing the efficiency and

development of future digital marketing strategies .

Keywords: Targeted advertising, Snapchat, purchasing behavior, digital marketing, Saudi consumer.
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" Starring in your own Snapchat advertisement: Influence (,/siay : (Phua, Joe and Kim, Jihoon, 2018) dulys

of self-brand congruity, self-referencing and perceived humor on brand attitude and purchase intention of

advertised brands"

ULy (I o 38151l) o Lt b 3 e lanll LYl pumliad CHLALI el Jbons 1) 3alyl] s i
o liall s ot ) il aliags aBg Austadl Adly slamtll cladall yons oSl | cilalnsl e dalSalls (sl )

ol Gl e Lae olall 2lanll ldlall slas o], a1 3 3L S| bl s (e olm] US55

Al i) 2ty Soludl e 2ead, Nl Slailly ols ol SSlel i 1Sl el

S o sand] (Sl ] gud el dd) 3 e old ol lidle) il " olgias : (2023 cedlus wIls colanll) dulys @
s B i (o9 ¢ Cdgaad cnSlgadl ol ol,adl 3 e ol Gl wbdle] 6l Lol J) 2yl sda cdun
Giledl Bl geazmaly . 3adl Hhall Slsesly ol Glid! § GbMe cllgud| (o a3 o 48Mall Juloes e Ayl
G old cliwd! piieiune poizme (o Adlgdie un Aige e slexe¥l IS (o Slild! ez 46k @pasat @

OF LeS oSl gl 61,81 2 e Gaadatd] WA 98 loma] ST 3529 100 Awolyull bla Cud i€ Uy 2p3gall
Byl 51,8 33T 1 dang Fame piad 448 Loaall Sloglally (Me¥! 3 Audlnall

e ol Gl Gabat gosaadl GLddl alusiwl 46" ¢lsiny 1 (2023 (eudad diliee a> o Jeenll) dwlys e
200 (o dige e LAWY 8151 plagialy (a0l oS adl e b Ayl oaiely o) ¥ ina g Lasyl oo
oo ol Sl o ) Ayl cdio g3 uBg s Lus¥| Aladlmay B9l dipue @ Gagaudl GlLddl (e AS)Lin g lylie
ool 2y LS (g dimg &1 A Letdl Adkadl (e Zaglaal] juiaaS OsSliud ! Lple tatay ) olagdadl) 48T
.é)}jj\ 3i gé.fal_a_n el IS Bupus 4l i lSelu S Al Gl Js1s L.?L.’.jfm Sgizmall yotudl

" Do Millennials’ /gy : (Ben Amor, Nour El Houda and Mzoughi, Mohamed Nabil, 2023) dul,s »

Motives for Using Snapchat Influence the Effectiveness of Snap Ads? "
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