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Top 7 Reasons Why Digital Marketing Is Important For Your Business

We live in a world that has almost completely been digitalized. A business of any
size or shape cannot reach success without operating online. Due to its rapid growth
In recent years, the online market has become quite competitive and oversaturated.
So how can digital marketing help your business in the jungle?

You did it! You created the best product or service in your industry and everyone wants what
you are selling.

So, you start production. You obtain enough inventory to keep up with projected demand. Your
logistics are phenomenal, and you’re prepared to house and transport inventory in a quick and
cost-effective way. You get all the proper permits, open your store and wait for the customers to
pour in... But they don’t.

This is the reality every business owner faces without an effective and dedicated marketing plan
that connects the idea of their product or service to its target market.

A million-dollar idea is dead in the water without customers. So, how do you reach your
customers?

By meeting them where they already are. An effective digital marketing strategy and
implementation will connect your business with your customers.
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What is digital marketing?

Digital Marketing is, well, marketing. The same basic principles apply to digital marketing as
they do every other form of marketing, except with digital marketing, you are reaching out to
your customers through a digital medium.

Marketing has always been about reaching the customer where they are when they need it, and
how they want it. Traditionally, this meant print ads, billboards, and static graphics in stores,
radio, or television.
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While TV and radio fall under the umbrella of digital marketing, today’s customers use more
than one digital medium, and digital marketers are tasked with meeting them everywhere.

With digital marketing, it has become easier to reach customers where they are, and marketers
took note of that to come up with better strategies.

Why is digital marketing important?

The short answer is that potential customers are utilizing digital media more and more every day.
The basic premise behind marketing is reaching out to customers where they are, therefore, the
move to a stronger digital marketing strategy was a no-brainer.

Here are the top 7 reasons your business should be focusing on digital marketing:

1. Your customers are online

The average person spends roughly 7 hours every day online. This is a combination of work-
related online usage and recreational usage. Two of those daily hours are dedicated solely to

social media browsing. This means that customers are spending almost half of their waking
hours on a digital medium with about 13 percent of their day on social media.

Never before did marketers have this kind of access to their customers. They have 7 hours of
opportunities to reach each of their customers every single day.

This alone makes digital marketing the most important thing your business can focus on outside
of providing your customers with a great product and experience.

2. It’s easy to engage and retain your customers

With the multi-channel approach digital marketing provides, businesses can remove the
unknown variables created by in-person customer experiences and showcase their products to
their customers in a more controlled environment.

Studies show that a business that markets its product utilizing every channel possible has an
average customer retention rate of 89 percent. This is a big jump from the customer retention rate
of 33 percent for companies with a less robust marketing strategy.

In addition, the rise of social media means that brands can easily reach out to their customers,
answer questions, and resolve issues in real-time.

Chatbots, for instance, is making customer service even easier: when customers have questions
about your product or service, they can ask them directly through a chatbot instead of having to
call customer service or fill out a form online.
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But what about retention? How does digital marketing help businesses get customers back after
they’ve left? The answer is simple: by helping you learn what your customers want and how they
want it delivered.

Social media analytics tools tell you where people are coming from, what they’re looking at, and
what they’re reading—all of which will help you tailor your message to your audience’s needs so
that they’ll come back again and again.

3. Your competitors are already doing digital marketing

Why is digital marketing important? Because your competitors are already using it. There are a
lot of things digital marketing can do that are already being used by your competitors.

This means you need to pay attention to what your competitors are doing online, so you can learn
what works and what doesn’t. Some helpful questions to guide you here include:

« Isthere a specific kind of content your competitors are using? Does the competitor use
blogs more often, or do they promote their content using videos?

e In what ways do they communicate their brand and what makes them different from
your other competitors?

o What is their level of engagement with their audience? Is there anything you can do
better?

Conducting research on your competitors is a great way to find out what they are doing. You’ll
learn what platforms they use, what keywords they are targeting, and who their influencers are
that help them drive their traffic.

The first step to doing competitor research is identifying your competitors. You can do this by
using analytics tools like Google Analytics, or you can simply search for related keywords and
see who comes up.

Once you’ve identified your competitors, you can use tools like Ahrefs or SEMRush to help you
do further research.

They’ll allow you to see how much traffic each competitor gets and where their traffic is coming
from. They’ll also give you an idea of the keywords they’re ranking for and what their backlinks
look like.

These tools will also allow you to see what kind of posts your competitors are posting on
Facebook, Twitter, etc., which might give you ideas for what kind of content to create on your
own site.
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4. You can appeal to the largest market

With a world of social media platforms, television, and radio at their disposal, digital marketers
have many more places to reach out to customers. The various social media platforms alone give
marketers individual challenges and opportunities.

Study shows that 62 percent of all social media users fall within the 18-34 age range. This allows
digital marketing professionals to focus on a smaller range of people that already have more in
common.

In addition, each social media platform has a different social profile that can be targeted and
appealed to, on top of the different demographics that are traditionally focused on. The focus
on a more customized individual marketing strategy opens up many more ways to appeal to the
customers.

For example, Sephora is a makeup and skincare brand that caters to primarily millennial women
(they also have a strong growing millennial male audience).

By understanding this, they can focus their marketing efforts on platforms that are popular
among millennials, like Instagram. In fact, as of 2022, their Instagram account has over 21
million followers.

Sephora uses this significant social media presence to drive engagement with its followers and
customers through competitions, giveaways, and exclusive offers.

This works well because it creates an immersive experience for customers both online and
offline which helps build loyalty between them and the brand.

Also Read: 20 Tasks a Social Media Virtual Assistant Can Do For You

5. You can track your marketing campaigns and optimize them for better results

It’s easier to track your campaigns with digital marketing, which allows you to make better
decisions and get better results. Time and money are invested into campaigns, so you want to
make sure they’re working.

In digital marketing, the ROI of your campaign and other indicators are easily trackable so you
can see if they are bringing your business valuable results. This includes metrics such as
impressions, clicks, likes, shares, comments, and conversions.
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While Google Analytics continuously evolves its reporting capabilities, certain metrics are crucial to track to identify strengths,
weaknesses, and opportunities on your site.

Your choice of metrics depends on your medium and the results you want to achieve. To monitor
specific metrics for your campaigns, you can easily set up a tracking system.

Keeping track of your campaign’s performance makes it easier to fix it and adapt to changes.
Changes that can be made immediately save you money.

In this way, you can maximize your campaign’s effectiveness and spend your budget more
efficiently.

6. It’s more cost-effective and faster

Digital marketing gets the opportunity to take advantage of digital infrastructure rather than
physical real estate. Renting billboards and storefront windows with large print ads is incredibly
expensive.

Your company would have to spend tens of thousands of dollars for a billboard to run for short
periods of time and hope and pray that it would reach its target market. That isn’t the case
anymore.

Through social media, digital marketing professionals have learned to keep up with the trends
and create digital media that can go viral and reach millions. This means that, outside of paying
the digital marketing team, businesses are now able to spend $0 on their entire marketing
campaign.

7. You get an impressive return on your investment (ROI)

Digital marketing professionals know exactly what they need to do to reach your customers so
that you can get the most out of every dollar.



One of the highest ROIs among all marketing methods is email marketing -where you can get
a return on investment of 4400% for every dollar spent!

It is a great opportunity for you to grow and earn a profit from your marketing efforts. As a
result, you can run a campaign on a low budget and get a great return on investment.

In fact, it’s been shown that companies generate an average of $2 for every $1 they spend on
Google Ads, and the cost of digital content marketing is 62% less than traditional methods.

This means 3 times as many leads are generated from digital campaigns when compared to
normal campaigns, translating to a significantly great ROI for digital marketing efforts.

In a sample scenario, US-based e-commerce company, The Golf Club, which sells custom-fit
irons and golf gear, worked with a digital marketing agency, Channel Advisor, to manage its
digital marketing campaign.

During the campaign, The Golf Club optimized its product content, targeted bidding, and fine-
tuned its ads. The result? Their online sales grew by 71% during the spring or summer of 2020,
their year-over-year revenue increased by 95%, and their return on ad spend increased by 20%.

Even during the pandemic, the solution has helped the retailer increase profitability, customer
satisfaction, and business growth. Additionally, consumers turned to The Golf Club when
lockdowns sent them searching online for golf products.

Why digital marketing is important: In a nutshell

These 7 reasons are just a glimpse into the value and importance digital marketing has in today’s
marketing experience. Many of these reasons can be broken down to have subcategories that
your business can benefit from.

What are the types of digital marketing you’ll be needing in
your business?

Digital marketing can come in many forms, and you can use them to expand your audience
reach. Creating a well-rounded digital marketing strategy by utilizing multiple channels is the
key to a successful campaign.

To help you decide which types of digital marketing are right for your business, here are the six
most effective options:

1. Search Engine Optimization (SEO)
This marketing strategy requires businesses to work on increasing their websites’ rankings to

boost traffic. Rank higher on Google’s SERPs and you will have a greater chance of growing
your business.



https://www.campaignmonitor.com/resources/knowledge-base/how-do-you-calculate-email-marketing-roi/
https://www.lambourndigital.com/success-stories/google-ads-strategy
https://www.lambourndigital.com/success-stories/google-ads-strategy
https://teegolfclub.com/
https://www.channeladvisor.com/blog/digital-marketing/3-digital-marketing-success-stories-you-have-to-see/
https://www.channeladvisor.com/success-stories/the-golf-club/
https://acadium.com/blog/affordable-seo-services/
https://acadium.com/blog/affordable-seo-services/

2. Pay Per Click (PPC)

This paid traffic strategy will drive qualified traffic to your business website. Advertisers will
pay publishers each time their ads are clicked.

3. Content Marketing

Businesses can use it to bring their customers valuable content instead of pitching their products
to them. Customer-centric content marketing focuses on creating valuable content.

Also Read: Outsource Blogging and Run a Great Blog

4. Social Media Marketing

This involves Facebook, Instagram, and other social media platforms. By creating value-adding
content on these platforms, businesses can promote their brands tremendously. It’s also a way for
business owners to communicate with their customers.

5. Email Marketing

It is an old form of digital marketing with a high return on investment (ROI). This is when you
send emails to your target audience or existing customers.

6. Affiliate Marketing
This is a form of performance-based advertising in which you receive a commission for
promoting another company’s products or services. Two of the affiliate marketing channels you

can use here are YouTube Partner Program video ads and social media posts.

Also Read: 10 Marketing Tools You Need to Promote Your Business

Which digital marketing type is right for your business?

Deciding which digital marketing strategy is right for your business may require you to
experiment a little. One key factor to consider here is your audience. Who are you trying to reach
and what information are they looking for?

Your niche audience knows a lot about the industry, so creating in-depth, informative content
will create value as well as attract and convert your visitors into customers.

However, if your target audience involves young people, social media is one of your best tools.
Make sure you know which social media platforms are popular with your target audience
and start marketing there.
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