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What Do you know
about Marketing?
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Course Description

This course provides an introduction to the fundamentals of -
marketing. Basic marketing concepts and elements of marketing
practice are applied to marketing activities within the global
economy. This course will introduce you to the principles of
marketing and, through analyses of real-world marketing issues, will
allow you to apply these concepts to address problems and
opportunities  facing  marketers, both  domestically and
internationally.

Credit Hours: 3 credit hours. -

The main material and reference for each course will be the textbook
mentioned in the course specifications. Lecture notes and slides are
additional resources that are prepared by the professor.
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An Introduction

Marketing

An Introduction

THIRTEENTH EDITION

Gary Armstrong
Philip Kotler

with Marc O, Opresnik Gary Armstrong
Philip Kotler




Course Outlines

Chapter 1: Introduction to Marketing

Chapter 2: The Marketing Environment

Chapter 3: Managing Marketing Information -

— Chapter 4: Consumer Behavior

Chapter 5: Product -

Chapter 6: Pricing

Course Outlines Chapter 7: Distribution
Chapter 8: Integrated Marketing Communication °
Chapter 9: International Marketing

Chapter 10: Social Responsability & Ethics in Marketing °
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COURSE LEARNING OUTCOMES  vvives=ri]

By the end of this course students will be able to:

e Understand the importance in business practice of being marketing

oriented.

e Evaluate market conditions and consumer needs when forming marketing

strategies.

e Describe a range of common strategies for use with each of the various

Marketing mix tools: product, pricing, promotion, and distribution.

e Recommend and justify an appropriate mix of such strategies to form a

cohesive overall strategy to address given marketing tasks or situations

e Use examples from current events and real-world marketing situations to

apply, illustrate and discuss different marketing strategies.
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