Questionnaire
 
Title: The Impact of A/B Testing Strategies on Online Sales in Saudi Arabia  

Dear Participant,  

This is Hamza….., a postgraduate student at midocean University. Currently, I am undertaking my master thesis:” The Impact of A/B Testing Strategies on Online Sales in Saudi Arabia”. I would like to invite you to participate in this study.  I appreciate you taking the time to complete this survey.  The purpose of this study is to investigate the effects of three distinct A/B testing techniques on online sales performance in the Saudi Arabian market: variation design, call-to-action (CTA) efficacy, and audience segmentation.  Your knowledge of digital marketing will be useful in identifying best practices and obstacles when it comes to optimizing A/B tests for higher conversion rates.  It should take seven to ten minutes to complete the survey, and all answers will be kept private and used only for scholarly study.  

 Your input to this significant study is much appreciated, and your experience is highly respected.  


Section 1: Firm’s Profile 
Choose the right answer 
1. Firm Size (No. of employees)
	Freelance/Micro (1-5)
	Small (6-49)
	Medium (50-249)
	Large (250 and above)

	
	
	
	



1. Annual revenue in Saudi Riyal (SAR)
	Below 1 million  
	1–10 million  
	10–50 million  
	50-200 million
	Above 200 million

	
	
	
	
	



1. Type of Industry
	E-commerce
	Oil/Gas/Energy  
	Retail & Shopping Malls
	Banking/FinTech
	Tourism/Hospitality

	
	
	
	
	



1. Marketing Budget (% of total marketing budget)
	<10%  
	10–30%  
	31–50%  
	>50%  

	
	
	
	



1. Target Market (choose more than one)
	Saudi Nationals  
	Expatriates in KSA  
	GCC Regional Customers  
	B2B (Business Clients)  

	
	
	
	



1. Payment Option (choose more than one)
	Credit/Debit Cards
	Cash on Delivery
	Mobile Wallets
	Buy Now, Pay Later
	Mada
	Bank Installments  

	
	
	
	
	
	




Section 2: Please share your professional perceptions about three key aspects: variation design, call-to-action effectiveness, audience segmentation, data analysis accuracy and level of firm’s online sales . Please respond using the provided 5-point Likert scale where 1 = Strongly Disagree, 2 = Disagree, 3 = Neutral, 4 = Agree, and 5 = Strongly Agree. There are no correct answers - we simply value your honest assessment based on your experience.

	 2.1 A/B Testing Variation Design  
	1
	2
	3
	4
	5

	The variations in A/B testing were well-designed to compare different versions effectively.  
	
	
	
	
	

	The A/B testing variations were visually appealing and user-friendly.  
	
	
	
	
	

	The differences between A/B testing versions were clear and meaningful.  
	
	
	
	
	

	The A/B testing design helped in identifying the better-performing version.  
	
	
	
	
	



	2.2 Call-to-Action (CTA) Effectiveness 
	1
	2
	3
	4
	5

	The call-to-action (CTA) was clear and compelling.  
	
	
	
	
	

	The CTA placement was optimal for driving user engagement.  
	
	
	
	
	

	The CTA language was persuasive and encouraged conversions.  
	
	
	
	
	

	The CTA design (color, size, wording) was effective in increasing clicks.  
	
	
	
	
	



	2.3 Audience Segmentation
	1
	2
	3
	4
	5

	Effective audience segmentation was done using pertinent criteria (e.g., demographics, behavior).  
	
	
	
	
	

	The results of the A/B tests revealed clear preferences for the divided groups.  
	
	
	
	
	

	Segmenting the audience increased the marketing messages' relevance.  
	
	
	
	
	

	Customizing the user experience was made possible by the segmentation strategy.  
	
	
	
	
	



	2.4 A/B Testing Data Analysis Accuracy
	1
	2
	3
	4
	5

	The data collected from A/B testing was accurate and reliable.  
	
	
	
	
	

	Statistical analysis was correctly applied to interpret A/B test results.  
	
	
	
	
	

	The insights from A/B testing were actionable and trustworthy.  
	
	
	
	
	

	The A/B testing tools used provided precise and meaningful data.  
	
	
	
	
	



	2.5 Online Sales Performance
	1
	2
	3
	4
	5

	The usage of A/B digital advertising testing method resulted in increasing our online sales.  
	
	
	
	
	

	The conversion rate improved due to the implemented A/B digital advertising testing variations.  
	
	
	
	
	

	The average order value increased as a result of the A/B digital advertising testing.  
	
	
	
	
	

	Customer engagement with the A/B digital advertising testing positively influenced sales performance.  
	
	
	
	
	



Thank You

