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First subject/ The Impact of Al-Generated Advertisements on Digital Trust and
Purchase Intention: An Analytical Study Using the Extended Technology Acceptance
Model (TAM)
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Second subject/ The Effectiveness of Persuasion Strategies in Digital Public
Service Advertisements on Social Media and Their Impact on Social Behavior
Change: An Analytical Study Using Protection Motivation Theory (PMT)
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Third subject/ The Role of Al-Powered Chatbots in Enhancing Customer Experience
and Digital Loyalty: An Applied Study on the E-Commerce Sector



