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Most Viewed Video | Animal Songs |#babysharkBaby Shark Dance |
PINKFONG Songs for Children
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@ ONLY Most Played Songs | #babyshark #babycar #monkeybanana 2016/06/18 s« 16,335,607,171
“ Subscribe and watch new videos uploaded every week -
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1.000.000.000

FOLLOWERS ACROSS SOCIAL MEDIA © f X B & 3n=

Cristiano Ronaldo &
@Cristiano

Source: Mashable.com

We've made history — 1 BILLION followers! ™ G
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Cristiano Ronaldo L_A,J. LS
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SIUUUbscribe to my Youtube Channel! ) .
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@ cristiano 4 -« Follow
\, Paid partnership with nikefootball

@ cristiano 2 Inspired by my friends in
r China. This one is for the commanders
of the pitch. #Shuai
Available today on Nike.com/football
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Al Gldlall A :Content

s kari_angel3 ZZ2CZC

1d Reply Gj,):’ LS,}SM QL:Q..};\ LJT‘\J:A &,)S‘EAH
é rumisankarela I like tha ji Q\J‘}M‘ dlq c\.g.“\\.ah ji L@.’“A.\.\Aj
el 5 sl adalia

.} ibratik11_11__ Ilove you, you are O

© Q& [

3,553,117 likes




A3l e gl Elaa £ g MlDOCEA

V E RES [

catpartydotco « Follow
Providence, Rhode Island

catpartydotco M B 1K Follower Giveaway!
an

Hurray! It's time to kick off our 1000
Follower Giveaway! The winner will receive

our LAST PINEAPPLE CAT PIN that | iterally :Contests & Giveaways Llaglly clalowll

have been holding on to for this moment!
SAY 4

Are you ready? Here come the rules! RN o Se :\_1 “ - LA\ . w
°5s abaill (p fisell ae 4 adll clalall
ULES:

Erollow @catpartydotco on Instagram! M ‘._1. Y d:_uﬂ\ o J..jﬁ Lea ‘LJ‘JA

B 1ag at least one friend in the comments
of this post!

B Tag extra friends and get extra entries! - . ., . N . . -
*L» a f sl Hsgen mie P e Glaisg

DETAILS:

@ Contest ends Sunday 5/20/18 at 11:30 . .
pm EST B ks 4l
€ Winner announced via Instagram on
Monday 5/21/18 at 12:00 pm EST

oQd N
178 likes

14 2018

MAY

Add a comment...
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littlebrown @ View profile
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View more on Instagram \ /

Qg A

398 likes
littlebrown

NECESSARY PEOPLE takeover (@annapitoniak): Hi everyone! I'm Anna Pitoniak,
author of the novels #NecessaryPeople (just released!) and #TheFutures. Today I'll
be giving you a little tour of my daily routine: reading, writing, research, coffee
breaks, bookstores, and more. I'll be checking in and answering questions in Stories,

tco. M@ »

View all comments
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Pad partnership

/) carolinagelen @

Cnginal sudio

{ ’ carolinagelen © TZATZIKI FETA DIP #Athe rtner — the
perfect additon to any grazing table. We're taking the classic

tzatzik elements and addir

extra tanginess and richness. The best part? Add the dip back

with the @athensofeta contamnes for ultimate convenence and

asy transportation. #foodNeedsFeta #Athenosketa
12 oz teta

1 medium cucumber, grated and squeezed

1/2 cup yoqurt

1/4 cup extra-wrgin olive ol
Zest and jusce of 1 lemon
173 cup chopped dill & mint

3 garhc cloy

grated

Salt. if needed
Combine all ingredients in a bowl & season to taste,

#dip #tzatziki #chesse

chisolaa Where = the chopping board from? @

° ellyse s | would est the whole thing @
», 1

2 like Loply

b joshisbaking Ooh yes. making thes for book club tomotrow #

v

Qv

g @athenosteta crumbiles for some
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ﬂ khioekardashian Foliow

370k likes

khioekardashlan You know how | ¢o!
Geotting my day started with my fav @fittea!

& 2spon

Jeewanatharanga Very nice
dear_ive fhvoblaza =%
omda loxur bh
thaofficializzy Lb

Jonathan_andrew_pagelB81 Ask your two
face sister Kim Kardashian if she has any
values she won't cross to futher her carrier
after what she did to Kris Humphries she
married him for more fame attention money
because everybody wanted to sit down
with her and interview her they know it was
a scam he became a drunk sucidel became
a drug addict because he married for love
Kim can say she ¢id 10 but most sane
people ¢o know if you married for love why
civorce In less than two weeks | know if |
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‘ windandwool and kalindi_rainbows
WENP sponsored

o— \
all ¥ == |
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Shop now >

@ QY7 W

& 9§ Followed by aimi.allover and 5k others

windandwool Working with @kalindi_rainbows to co-
designed our spring collection has been the...more

View all 10 comments
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all ¥ &=

{ L kaiblue
Sponsored

Shop now >

@AY W

& 9§ Followed by aimi.allover and 5k others

kaiblue My latest beauty secret? Advanced Night
Repair! Look like you got 8 hours of sleep, eve...more

View all 5 comments
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NEW & TRENDING SKINCARE = HAIRCARE EDUCATION ABOUT CERAVE FIND MY ROUTINE

72HR HYDRATION
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1-Influencer Marketing for Brand, Aron Levine(2020).
2-The dynamics of influencer marketing a multidisciplinary approach, José M. Alvarez-
Monzoncillo(2023)

3- https://digitalmarketinginstitute.com/blog/influencer-marketing-guide

4- https://www.meltwater.com/en/state-of-social-media

5- https://www.youtube.com/watch?v=XqgZsoesa55w&list=RDXqgZsoesa55w&start radio=1

6- https://backlinko.com/social-media-users
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https://digitalmarketinginstitute.com/blog/influencer-marketing-guide
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