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3. Develop a customized résumé and 1}l
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\ and negotiate successfully. ) U e UAghatlg )
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(Many job seekers focus so much on \
answering interview questions that they
forget they need to ask questions as well.
Asking questions is important for two
reasons:

» First, when done correctly, the questions
you ask can confirm your qualifications as
a candidate for the position.

- Second, remember that you are
interviewing the employer as much as
they are interviewing you; it is critical to

learn if the organization is one you would

~

\ like to work for. )
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Prepare three to five questions for each interview, and plan on asking three of them. Here

are three of his examples:
1. What skills and experiences would make an ideal candidate?

* This is a good open-ended question that has the interviewer(s) state exactly what the

employer is looking for. )
N
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2. What is the single largest concern facing your staff, and would | be in a position

to help you solve this problem?
 This question shows that you are immediately thinking about how you can help the

team and encourages the interviewer to imagine you working in the position.
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3. What is the next step in the process?

* This is a critical last question and one you should definitely ask. It shows that you're
interested in moving along in the process and invites the interviewer to disclose how

many people are going for the same position.
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What is the job-seeking process? What

does it entail?:

Seeking a job is a multifaceted process
that is part research, part performance,

The job-seeking process involves six
stages: exploring, researching, applying,
and

interviewing, following up,

negotiating.
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The Job-Seeking Process

1. Stage One: Exploring 5ecOVER YOURs,

The exploring stage begins with you, the job

seeker. During this stage, you will heed to

5

explore both yourself and potential careers.
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A. Self-Exploration

« Taking time to think about your goals and priorities is an
important part of the job-seeking process—it will help
you determine what type of career you wish to pursue

and what types of organizations you wish to work for.
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A. Self-Exploration

« Take time to explore your goals and priorities. Here are just a few questions you should
consider: What are you best at? What do you enjoy doing the most? What motivates
you? What salary range do you need to live the lifestyle you desire? Is a family-friendly

L career a_priority for you? Would you prefer to work in a large or small organization? p
1

~

il @ldsiwll A,
Lo § 8 Jiaaill gm Lo lgud jSai i way Lill aliwill gAer b Lawa ¢libglgig clalami caliSiwl clidg 33 »
soayi sall lall hai yiueil aaliaf 3l willl Glai gm Lo seljany sl Lo Sope (pa fisT ay gilaiwi 3l

Sopein al dpuS duwgo ua Joell Jasi Jo sell duwill diglgl alilell asianll digall Jo

\. S

Dr. Raef Baraka



|
MIDOCEAIT!

UNIVERSITY

The Job-Seeking Process Joc gc dadl atdac

B. Career Exploration
Assess

« Career exploration requires you to research Self

opportunities in your major that correspond with

your goals and priorities.

Career
Exploration
Cycle Discove

Options
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B. Career Exploration

« Career exploration requires you to research opportunities in your major that correspond with your
goals and priorities.

« As you narrow down career opportunities, it's important to develop a clear understanding of what

each career entails. When you find a career that seems interesting, you need to do some investigating.
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B. Career Exploration

* Interview several people in that line of work and find out what the job involves. Ask questions that will
help you determine if this career lines up with your goals and priorities.
« If it seems like a good fit, try shadowing someone in the field for a week or two. Then seek an

internship that will allow you to develop a clearer understanding of this career choice.
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B. Career Exploration

 The interviewing phase of the job-seeking process isn't about finding the candidate with the most
qualifications; it's about finding the person who best fits the job and the company.

« The more you know about a given occupation, the more effectively you will be able to describe how

your sKills line up with the position.
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2. Stage Two: Researching
« The researching stage of the job-seeking
process

com prises two components:

researching openings and researching

potential employers..
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A. Researching Openings

« Once you have an idea of what you are looking for in theory, you must begin to seek
positions that exist in reality. For some students When should you start your job search?
This is a process that will take months, so plan accordingly. A good rule of thumb is for

L graduates to allow between 3 and 6 months to find that first job after graduation. py
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A. Researching Openings
Where should you look for a job? The answer is simple: everywhere! Begin by using the resources
available at your college or university. Most institutions of higher education have career planning
centers. Your center may go by a slightly different hame, such as career services, career placements,
career development, or career consulting; regardless of the name, these centers are a vital resource in
. your job search. )
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A. Researching Openings

« Career services centers will often hold job fairs on campus or have information about job
fairs in the surrounding community. Find out the dates for these job fairs and come
ready to be interviewed. This means you should dress in business attire and have a

L réesume with you.. )
1
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A. Researching Openings

« Once upon a time, the classified/help-wanted ads in the newspaper were the place to
go when looking for a job. When job seeking, you should make it a habit to check the
newspaper(s) in the city or cities that interest you. However, realize that in the 21t

L century, many organizations no longer post positions in the nhewspaper. p
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« The Internet has become an excellent tool for locating employment opportunities. Multiple
websites are dedicated to matching employees to jobs, including monster.com, snagajob.com,
careerbuilder.com, Job.com, jobs.com, Jobs.net, jobsonline.net, USAJOBS.gov, and the like. In
addition to employment-based websites, many organizations now post job openings on their

L company websites. p
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A. Researching Openings

« Another useful tool for finding openings is word of mouth. Tell everyone you know that you are job
searching, making certain to be specific about the kind of job you are looking for. Saying “l am
looking for a job in business” is very different from saying ‘I am looking for a job in hotel

management.” Who should you tell? Tell family, friends, classmates, professors, former employers,

L people at church, contacts from your internships—tell anyone who will listen, p
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Researching Openings
One family member you should be certain to contact is your Uncle Sam. Yes, Uncle Sam (aka the
U.S. government) can help you find a job, In addition to state employment agencies, which are run
by the government, private employment agencies, also known as head hunters, can assist you in
your job search. Unlike state agencies, private agencies are for-profit organizations that charge a fee

for their services. The amount of the fee and who pays it varies,
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« At this point, it should be clear that job searching is time-consuming. Therefore, you do not want to
waste valuable time and energy on positions and organizations that do not fit your desires, goals, and
priorities. Think about this stage of the job-seeking process as job researching, not job searching. You
are not simply searching for vacant positions. You are researching positions and companies to find the

| right fit between your skills and desires and their needs and opportunities.. )
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B. Researching Potential Employers

- Before applying, take a few moments to research the position and the company. This research not
only will help you determine if you truly wish to apply for this position with this organization but also
will help you down the line when you customize your résumé and prepare for your interview.
Remember, excelling as a communicator means you must be audience-centered. You can't be

audience-centered if you do hot know your audience.
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B. Researching Potential Employers

Where do you find information on potential employers? You can begin by researching their websites,
but remember that the purpose of company websites is to make the organization look appealing, so
you do not want to end your research there. If you know anyone who works for the organization in
guestion or has a similar type of position with a different organization, interview him or her for

insights.
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B. Researching Potential Employers

Where do you find information on potential employers? You can begin by researching their websites,
but remember that the purpose of company websites is to make the organization look appealing, so
you do not want to end your research there. If you know anyone who works for the organization in

guestion or has a similar type of position with a different organization, interview him or her for

| insights. )
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3. Stage Three: Applying

« Once you have researched a place you would Cover Letter vs. Resume:
like to consider for employment, it's time to What's the Difference?

turn your attention to résumés and cover

_letters.. )
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ABOUT ME

Dedicated and ambitious student
standing

adership, and commitment to
learning. Proven ability to apply
in high-
. Seeking to
erage my abili contribute
vely to the student

community.

LINKS

Linkedin:
rmioneG

REFERENCES

ALBUS DUMBLEDORE

Hogwa hool of Witchcraft
and Wizardry

T:+4.
E:albus.dumbledore@hogwarts.ed
u

MINERVA MCGONAGALL

| of Witchcraft

phogwarts

HOBBIES

* READING

* STUDYING

* HELPING FRIENDS
* TRAVELING

* EXPLORING MAGIC

HERMIONE
GRANGER

STUDENT

WORK EXPERIENCE

hool, Scotland, London

1B, United Kingdom

HOGWARTS
SCHOOL OF
WITCHCRAFT AND
WIZARDRY

Prefect

* Maintained discipline among school students.

ol management

n 199
DUMBLEDORE'S
ARMY
Oct 1 Jun 1997
. sted in organi Eroup me
* Participated in mi 15 to fight against dark forces
EDUCATION
HOGWARTS N.EW.T Level Student
SCHOOL OF zed in Charms, Defense Against the Dark Arts
WITCHCRAFT AND
WIZARDRY * Participated in various school activities and clubs
1997
HOGWARTS p OW.L Level Student
SCHOOLOF * Studied core subjects including Potions, Herbology
WITCHCRAFT AND Astronomy
WIZARDRY * Participated in the Triwizard Tournament,
Scotland
19
SKILLS
SPELL CASTING POTION MAKING
TRA
NCIENT RUNES ASTRONOMY
LANGUAGES
E LATI
ANCIENT RUNE

HIGH SCHOOL COVER LETTER

135 Cherry St, Chicago, IL 60131 « (312) 994-7765 *+ your.name@gmail.com

[Today’s Date]

[Hiring Manager’s Name]

123 Company Address
Company’s City, State, Zip Code
(XXX) XXX-XXXX

hiring. manager@gmail.com

Dear [Mr./Ms./Mx.] [Hiring Manager’s Last Name],

I'm excited to apply for the Youth Development Summer Internship at [Company Name]. As a high school
student with a 3.8 GPA, I'm eager to use my skills in tutoring and helping others. I believe my experience
working as a math tutor and volunteering with foster children has prepared me to contribute to your team

and support the youth in your program.

In my role as a Virtual Math Tutor with EnCorps, Inc., I have helped students improve their math skills
through online tutoring sessions, and I've seen an average 18% improvement in their test scores. My time
as a volunteer at The Academy Project also taught me how to mentor and assist children with their
reading skills. These experiences have strengthened my communication skills and my ability to connect
with young people in different ways.

I'm particularly drawn to [Company Name] because I admire how you support youth and help them
succeed. I would love the chance to be part of your team and apply my skills to help make a difference.
Thank you for considering my application. I hope to discuss how I can contribute further during an
interview.

Sincerely,

Your Name
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A. Developing Résumés

« A résumeé provides a picture of who you are as an employee by highlighting your skill set.

« An excellent résumé illustrates how you fit this position and this organization and

highlights the skills you possess relevant to the skills required by the position for which

L you are applying. y
~
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A. Developing Résumeés

* There is no one standard form for a résumé—it's not one size fits all. When selecting the format for your
résumeé, select a format that will highlight your strengths and downplay your weaknesses.

» Regardless of which format you select, whenever possible, you should customize your résumé to each

position and organization.

_ * Although formats vary, every résumé should be no more than one page and must be visually appealing. |
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a . , . R
A. Developing Résumeés

« Chances are you'll be applying for multiple positions while you are job-seeking. Therefore, it's important
to develop a generic résumé that you can use as a starting point for the customized résumé you
develop for each position.

When developing your résumé, you will have to determine if you plan to use a
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" A Developing Résumeés

L work experience.

« This is the most common form and probably the easiest to prepare. The chronological résumeé
emphasizes employment and/or experience history, listing elements in reverse chronological order (i.e.,

your most recent experience first). This format is especially useful to new graduates or those with limited

~

S
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Maria Rojos

Name SURNAME

JOBTITLE

Dynamic and innovative professional with 6+ years of invaluable hands-on experience in handling several simultaneous creative design
projects, concept creation, graphic design, animation, and visual conceptualization. Equipped with the ability to escalate brand awareness
by utilizing skills gained in the creative industry, being able to identify opportunities, overcome objections, build long-term mutually
beneficial relationships with vendors, workforce, and clients, establishing a successful and lucrative company.

Dedicated and results-driven professional with over 10 years of
experience in strategic leadership and operational management.
Proven track record of driving business growth, optimizing
operational efficiency, and enhancing team performance. Adept
at developing and implementing innovative strategies.

maria@novoresume.com |:| (123) 600 2019 9 Toronto, Canada @ maria-rojos.com @ instagram.com/maria_rojos

Dr. Raef Baraka

€ EDUCATION

WORK EXPERIENCE

AREAS OF EXPERTISE

+1 222222299 @ 20XX-20XX MBA Business Administration Professional Graphic Dt:.‘5|g ner Visual Design & Storytelling || Tynography
: NYU Freelance - Orange Media
name.sn@mail.com N . - N
@ 20XX-20XX BA Business Administration 08/2018 - Present Advanced Graphic Design Media Production

NY, USA

linkedIn/in/name.surname

NYU

& PROFESSIONAL EXPERIENCE

Achievements
@ Establish and manage a freelance graphic design business that aims
to assist companies in brand development.

Spearhead visual identity including brand positioning, promotions,
and digital marketing for different companies.

Develop creative advertising content for various media, including
catalogs, menus, business cards, flyers, posters, t-shirts, and

Infographics Design Dynamic Visual Design

TECHNICAL SKILLS

Adobe Suite

) OPERATIONS MANAGER | 20XX - 20XX : ) : A
LANGUAGES product pa_ckaglng while ensuring maximum brand awareness of Photoshop, Illustrator, After EFfects and InDesign
Enalish: Nati DEF Solutions — NY, USA target audience/market.
? NGISN:NANG d sinctional " i ional ® Conceptualize logo design, gif animations, videos, websites, and Coding
« French: Bilingual * :foc:s::s;es:clﬁ:gn?n‘:azlg"/?i:c:'eeaa?e"i\:z:;:grﬁaciency social media channels to promote product brands. HTML, Java & CSS
 Spanish: Basic within one.year. ® Leverage rebranding expertise in enhancing client’s corporate
; « Developed and implemented cost-saving initiatives, reducing image to ensure profitability and business growth.
operational expenses by 15% while maintaining high-quality PERSONAL PROECTS
standards. " s
Graphic Designer Content Producer - Personal Youtube Channel
®  REGIONAL SALES MANAGER | 20XX — 20XX BIDA KUH Marketing & Media = (09/2018 — Present) &
ABC Company — NY, USA 03/2015-07/2018 ° E)he;/:ligfed concept and overall content of my personal YouTube
SOFTWARE e Oversaw a sales team of 15 professionals and Achievements ) N ® Edited videos for proper timings of audio and texts while
successfully exceeded quarterly sales targets by 25%. ® Produced both eCommerce and nonTeCOmmerce creative website choosing a creative video thumbnail For uploading.
Excel, Word, PowerPoint « Implemented a training program that enhanced the sales layouts and content for the use of clients. ® Reached 10.000 subscribers in the first year.
Salesf CRM team’s product knowledge, resulting in a 15% increase in ® (Created designs, concepts, and sample layouts, based on
alestorce customer satisfaction and repeat business. knowledge of layout and esthetic design concepts. Graphic Artist @ 2017 Cancer Awareness Campaign
Project Management Tools ® Prepared illustrations and rough sketches of material, discussing ® Led the creative process and developed innovative concepts for
¢ DIRECTOR OF OPERATIONS | 20XX - 20XX them with clients, and making necessary changes. the 2017 Cancer Awareness Campaign.

SAP ERP

SKILLS

Sales and Marketing

XYZ Solutions — NY, USA

* Streamlined operational processes, resulting in a 20%
increase in overall efficiency within one year.

* Developed and implemented cost-saving initiatives,
reducing operational expenses by 15%.

Developed graphics and layouts for product illustrations, logos, and
websites mirroring company brand style.

Graphic Designer

Blue Lens Media Corp =

05/2013 - 02/2015

Achievements

® Utilized After Effects and other computer proficiency in making

® Provided infographics and other materials and posters for the
use of the Ontario Cancer Awareness Foundation.

EDUCATION

Bachelor of Fine Arts in Visual Arts
University of Toronto

Process Optimization @ HOBBIES & INTERESTS 2011-2014
Ciossfunctional motion graphic animations for video productions.

‘ ® Outdoor Activities (hiking, cycling) ® Performed video and sound editing for diverse ads while ensuring
Coliaboration Continuous Leamning (attend industry conferences, workshops) higl-quality media productlons. INTERESTS

Training and Development

Lean Manufacturing

Volunteer Work (community service, charity events).

® Coordinate with the client to successfully create prolific social
media graphics suitable for target marketing.

[Ny novoresume.com

Video Games Artificial Intelligence

F®] Photography 4} Renewable Energy
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" A Developing Résumeés

« This functional résumé emphasizes skills and attributes that can be applied to a variety of employment
situations; your skills are broken down into categories that quickly communicate to employers what you
can do for them. This format is useful for candidates without direct employment-related experience or

L for those who wish to work in fields unrelated to their academic major.. y
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I'lighr Arrendant

B¥ rosalic@novoresume.com
o Fort Lauderdale, FL

M medium.com/@rosalic.ann

WORK EXPERIENCE
Flight Attendant
Spirit Airlines &

08/2018 — Present Fort Lauderdale, FI

Identify, document, and analyze cabin maintenance issues
and promptl_v report Fll'l(_lil‘lgh to the Pilot-in-Command.

Oversee the maintenance of comfore, ‘{Zlﬂ,‘t_\', and security of
all passengers by utilizing a client-centered work echic.

Explain the use of safery equipment ro passengers ro ensure
compliance with federal regulations during all flighe
activities.

Interact with pacrons and actend to the needs and requests
of all travelers, prioritizing safety in all flights.

Resolve passenger conflicts during fligh[s, inc|uf.|ing issues
with disorderly travelers and medical emergencies,

Flight Attendant

Jc[B]uC Adrways Corpornti(m =

o1/z014 — 07/2018 Long Island City, NY

= Conducted pre-flight safety checks of cabin emergency
equipment, including safety briefing of passengers before
flight.

= Assisted during onboard emergencies by providing CPR
and basic first aid while maintaining a calm composure.

Flight Attendant

Workplace/Company

orfzont — 12f2013 Las Vegas, N\
Sales Associate

Crossings Merchandise

04/2009  12/2010 Phoenix, AZ

Developed and implemented a successful loyalty program
with customers, which caused clients to double their
orders.

- l)cvu]oprd p:{rtnﬂrshipa with multip]u small, medium, and
large- scale groceries thar promored referral revenue.

N novoresume.com

emergencies and security concerns.

Rosalie Ann Santos

Personable and people-oriented Flight Accendant with 9+ years of experience in in-Hight operations and
procedures while providing excellent customer service to passengers. Proven ability to provide exceptional
organizational and relationship-building capabilities. Adepr at safety, health, and sanitation standard wich
practical knowledge in aviation. Equipped with first-aid and medical emergency skills to respond to inflight

0 74855678
in linkedin.com/in/rosalie-ann-santos

© instagram.com/rosalie.ann

SKILLS AND COMPETENCIES

Cabin Maintenance & Use

Yersonalized Customer Service

ncy Care & Procedures FAA Safety Procedures

9 & 320 Operation | First-Aid Intervention

Long-Haul Flight m

TRAININGS AND CERTIFICATIONS

Airbus 320 Series (06/2012)

Flight Safety Corporate Flight Attendant Training (11/2010)
FAA Flight Accendant Cerrification (11/2010)
American Red Cross (AED) and First Aid Certified (10/2010)

The Corporate School of Eriquette (08/2010)

ACHIEVEMENTS

Flown in over 5,000 hours long-haul flights in different
airlines.

Moved 10,000 units in a single sales transaction as a Sales
Assaciate for Crossings.

LANGUAGES

English Spanish

Native Full Professional Proficiency
French Italian

Full Profissional Proficiency Full Professional Proficiency

INTERESTS & HOBBIES
Video Games
é Mindfulness

é Swimming

‘L$ Typography

Diana Johnson

Customer Service Representative

Multi-lingual employee looking to help XYZ Inc. provide stellar customer experience. Strong
communication skills. Fluent in Danish, Swedish, English and German. Basic knowledge of CRM systems.

X

diana@novoresume.com

U
044 412 2019

O

Copenhagen, Denmark

®

jbnathan—dawa»com

in
linkedin.com/in/diana.joh
nson

SKILLS SUMMARY

Empathy

Patience
Upselling

Active Listening
Positive Attitude
Phone Skills
Resolving Conflict
Intercom

HubSpot

- o
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Customer Service

o Developed and implemented a successful loyalty fpmgram with customers, which
caused clients to double their orders at 5toGo Café.

o Developed partnerships with multiple small and medium companies that promoted
referral revenue.

o Educated thousands of customers on the superior quality of Company products and
services. Ensured that all customers were educated on our products and services.

o Provided superior services and promoted a friendly, comfortable environment by
providing fast and friendly service.

Product Knowledge
o Tested and got familiarized XYZ Inc. services and offerings over the last 2 weeks.

o Discovered 3 cases where new users can face difficulties in the on-boarding process,
which are currently not mentioned in the Help Center.

Problem Solving

o Used analysis skills to plan out a sales campaign that helped attract younger
customers to 5toGo Café.

o Qversaw team members and developed best practices to balance workload during peak
hours, reducing hourly burden per employee.

CERTIFICATES

Become a Conversational Support Expert (01/2021) -~
Intercom Academy

Customer Success & Account Health Check (11/2020) ©
HubSpot Academy

Cplture of Services: New Perspective on Customer Relations (06/2020)

Ly

edx.org

EDUCATION

i1 Chat Bots
4. Renewable Energy

{0} Artificial
Intelligence

Ny novoresume.com

BA in English and Organizational Communication
Copenhagen Business School

08/2017 - 06/2020

PROFESSIONAL EXPERIENCE

Barista
5toGo Café ~

06/2019 - 03/2020
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A. Developing Résumeés

« For many candidates, a combination of elements from the chronological and functional
résumeé formats works best. Regardless of which résumé type you select, your résumé will

include some or all of the following sections..
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Brand Manager

0 +1888777 6666
& lois@hiration.com

#A Milwaukee, US

SUMMARY

7 years experienced and result oriented
brand management professional skilled
in marketing, brand & product
management. Have delivered impactful
results while acting as the bran
custodian for the national &
international branding for multiple
products. Proficient in conducting
extensive market and consumer
research and then drafting a unique
marketing & communication plan
around it. Adept in the hands-on
execution of both both ATL & BTL
marketing including print, radio, TV etc.
Also, skilled in conducting all relevant
activities for the development of new
products.

KEY SKILLS

« Brand Management » Market Research
« Advertising - Integrated Marketing *
Communication
* Agency Management « Media Planning
& Buying - Sales Promotion

SELECTED PROJECTS

E-business, '10

e Conceptualized & set up AN online
brand consulting service
Devised custom branding strategies
for 2 clients
Secured USD 10k+ revenue

Development of a novel approach for

digital marketing, ‘08

e Designed a new approach to execute
search engine marketing for small
brands

PROFESSIONAL EXPERIENCE

Yellow Comfort FMCG

Brand Manager Milwaukee, US

B8 May'13 - Present

The Yellow Comfort group is one of America’s leading producers of FMCG products including soaps,
perfumes, shampoos etc.

e Working as the brand custodian of the ‘Fresh Intense’ range of deodorants (annual
revenue: $ 20.5 mn.)

e Responsible for a 90% YoY growth in the sales revenue through complete brand
ownership

e Handling and deploying a total marketing budget of $ 5mn. across multiple channels

Marketing Communication

e Driving research on consumer trends using techniques such as the mining of
consumer insights, need gap analysis etc.

e Creating the brand's entire communication plan; launched the pan US TV campaign
including multiple commercials

e Executing multiple ATL & BTL marketing initiatives incl. Print, Radio, Digital, Events &
other channels

e Conducting end to end effective media evaluation & targeting maximum ROI by
coordinating with key media providers

e Coordinating with multiple agencies for conducting ATL, BTL implementation as well
as other media work

Collaboration

e Liaising with the packaging department for feasibility around packaging shapes &
printing etc.

e Working with internal & external designers to create marketing collaterals for the
brand range

Sales - Marketing Integration

e Collaborating with the sales team to implement as well as analyze marketing
initiatives through sales analysis etc.

e Engaging regularly with different channels, the sales teams, Regional Managers etc.

Stark Tech LLC

Brand Associate New York, US

B Jun'10- Apr'13

One of North America’s leading manufacturers of computers and mobile devices

e Appointed as the brand custodian for the G2 laptop brand (annual rev.: $ 5 mn.);
worked with the brand head

e Executed the brand promotions & publicity for national & international markets
leading to vol. improvement of 15% in 2 years

EDUCATION

DAVE WILLIAMS

BBA - Marketing

UC Berkeley Berkeley, US
Jul '06 - Apr'10

Vancouver, BC - 000-000-0000
Marketing Manager

Qualifications Profile
Marketing

Proven track record in defivering clear, insightful strategies with tactical solutions which have moved markets and drove new initiatives
Marketing roadmap creation based on SWOT, annual customer research, business objectives and industry/customer analytics.

+ Intimate understanding of the customer and applied targeted custormer insights to all marketing directives.

perience in brand development, marketing, technology, customer care and sales to drive conversion and expand customer LTV,
Clowd-based business sulte/CRM and database integration to Improve business operations, create brand awareness, and drive revenue.

Project Management

Have led dozens of large projects to completion, including strategic roadmap for the company, brand, content, and navigation,

* Budgeting, cost tracking, requirements tracking, scheduling, interpersonal, vendor selection, and reporting with senior management.
Familiar with tools such as Visual Paradigm and ActiveVO3,

* Have demonstrated outstanding leadership, with great coaching acumen with direct reports and cross-functional teams.

Business Analysis

* Have good exposure in building queries, optimizing queries, requirement gathering & analysis.

® Build daily, weekly, and monthly dashboards and delivered to stakeholders.

= Strong knowledge of business and systems architecture to provide knowledge to IT Management and Business Representatives

s Memtoring and training junior Business Analysts to boost arganizational Business Analysis capabilities.

* Banking. final capital markets, treasury and derivatives in partnership with IT Management to build organizational capability in the domain.
» Working closely with IT Management and Business Representatives to review business initiatives and recommend solutions,

* Contribute to feasibllity studies, business case development, project definition, requirements definition, and technical specifications.

Work experience

Oct 2016 - Present Chief Marketing Officer

Sirtex Medical Limited

* Developed an online strategy, including online reputation, visits, and conversion improvement and the anline
experience, that supports the company's overall goals and oversee all aspects of its implementation

* Promote opportunities for the growth and execute strategies, then initiate, execute and monitor them to take
atvantage of these opportunities

= Intimately understand the online audience and apply targeted customer insights to execute online, mobile, and
social media strategy.

» Analyze user flow on all landing pages to recornmend and bring into effect changes to imprave conversions.

Sept 2010 - Sept 2016 Marketing Director
Infiuenster

* Created long-term marketing roadmaps based on SWOT, customer research, and customer analytics.

» Created and executed a strategic roadmap for the company including the brand, content, navigation, search
engine optimization, respansivesmaobile-friendly build-out, and internationalization.

= Created and champicned an intimate understanding of the customer and applied targeted customer insights
to all marketing directives.

# Brand/product developrment, marketing. technology, customer care and sales to create brand awareness, drive
conversion, and expand customer LTV (ifetime value),

» Integrated a cloud-based business suite/CRM and database to improve business operations, create brand
awareness and experience, custorner [oyalty and drive revenue.

Jan 2008 - Aug 2010 Associate Business Analyst

Ingram Micro

» Worked on building a set of six weeks and four daily dashboards which helped in understanding sales, revenue,
NPS and other top line metrics from all direct channels for extended warranty provider client

» Enabled the stakeholders to identify the reasons for low customer satisfaction and sales.

» |dentified the pinpointing the agencies that were not meeting the expected revenue goals.

* Worked on the development of a full-fledged multi-channel view of a customer, which along with the use of
anline perfarmance data, was used to drive improvements to the customer experience.

Education
2004 Bachelor of Science
Texas Tech University
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Résumes, Interviews, and Negotiation
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NEXT LECTURE

4 )
1. Contact Information.
2. Objective and Summary.
3. Education.
4. Experience.
5. Skills.
6. Employment Experience.
7. Awards and Hobbies.
8. References.
Customizing Résumeés.
1. Review Your Audience.
2. Creating Visual Appeal.
Developing Cover Letters.
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