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What iIs Literature Review?
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Literature Review

'A literature review is a critical analysis of existing research and scholar@
articles on a particular topic.
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In the field of management, project management, digital media, and digital

marketing, conducting a literature review Is essential to gain a comprehensive

understanding of current knowledge and identify research gaps.
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1. Providing an overview of existing knowledge

D A literature review serves multiple purposes, including:

2. ldentifying research gaps and unanswered questions
3. Evaluating the quality and reliability of existing research
4. Informing the development of research questions and hypotheses
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Understanding Literature Reviews

7 Key Steps in Conducting a Literature Review )

1. Defining the research guestion: Clearly articulate the topic and objectives

of the literature review.
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2. Searching for relevant literature: Utilize academic databases, search

engines, and bibliographies of relevant articles to identify key sources.
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Understanding Literature Reviews

/d Key Steps in Conducting a Literature Review )

3. Evaluating and selecting sources: Critically assess the quality, relevance, and
credibility of each source.
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4. Analyzing and synthesizing the literature: Organize the selected sources

thematically or chronologically and identify common themes, patterns, or

controversies.
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Understanding Literature Reviews

a Key Steps in Conducting a Literature Review )

5. Writing the literature review: Present a coherent and logical narrative that

summarizes and integrates the findings from the selected sources.
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6. Reflecting and revising: Continuously evaluate and refine the literature

review as new research emerges.
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Types of Literature
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J Academic Journals:

« Academic journals are an essential source of literature for students and professionals.
« They publish research articles, case studies, and theoretical papers written by experts in the
field.
 Examples of management, project management, digital media, and digital marketing
journals include the Journal of Management, International Journal of Project Management,
Journal of Digital Media & Society, and Journal of Digital Marketing.
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Types of Literature
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Conference Proceedings:
Conference proceedings are collections of papers presented at academic conferences.

They provide an opportunity for researchers and practitioners to share their latest findings,
Insights, and innovations.

Students can access conference proceedings to explore cutting-edge research and
emerging trends In management, project management, digital media, and digital
marketing. ; ; il @8
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Types of Literature

7 Conference Proceedings: h

d Examples of conferences in these fields include the Academy of Management Annual
Meeting, International Project Management Association Research Conference,
International Conference on Digital Media and Learning, and Digital Marketing World
Forum.
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Types of Literature

EI Thesis/ Dissertation:

~N

A thesis Is a comprehensive research document that presents original findings and analysis

on a specific topic. It is typically written by students pursuing a master’s or doctorate
degree.

A dissertation i1s an extended research document that represents the culmination of a
doctoral candidate's academic journey. It is a more extensive and rigorous piece of work
compared to a thesis, and aim to make substantial contributions to the academic field.
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Types of Literature

EI Books and Textbooks: A

« Books and textbooks provide comprehensive coverage of various topics in management,
project management, digital media, and digital marketing.

« They offer a structured approach to learning, combining theory with practical examples
and case studies.

« Some recommended books in these areas are "Management: Principles and Practices" by
Lussier and Achua, "A Guide to the Project Management Body of Knowledge (PMBOK®
Guide)" by the Project Management Institute, "Digital Media and Society" by Adrian
Athique, and "Digital Marketing: Strategy, Implementation, and Practice” by Dave
Chaffey.
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Types of Literature

EI Industry Reports : A
 Industry reports and white papers are valuable sources of information in the field of
management, project management, digital media, and digital marketing.

« They provide insights into industry trends, market analysis, best practices, and case studies.

« Students can access reports from reputable organizations such as Gartner, Forrester,
Nielsen, and McKinsey to stay updated with the latest industry developments. el
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Finding Literature
o . . A

Academic Databases:
« Ultilize reputable academic databases such as JSTOR, ProQuest, and IEEE Xplore.
IEEE Xplore. sProQuest sISTOR Jie dphll daeull <3 4paalSY) clilyd) 2o ) andil - o

« Use relevant keywords such as "literature review," "management,” "project management,"
"digital media," and "digital marketing" to narrow down search results.
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« Refine search filters based on publication date, peer-reviewed articles, and relevance.
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Finding Literature

0 Google Scholar: N
« (Google Scholar is a valuable tool to search for scholarly literature, including literature
reviews.
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« Use advanced search techniques like Boolean operators (AND, OR, , +,*) to refine search

queries.
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Finding Literature

(EI Professional Journals: )
« Explore professional journals in the field of management, project management, digital

media, and digital marketing.
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* Browse through recent issues and look for articles labeled as literature reviews or review
papers.
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e Pay attention to reputable journals such as Harvard Business Review, Journal of Project
Management, and Journal of Digital Marketing.

Journal of Project s <Harvard Business Review dJic dphll Zaeddl iy S3addl ) 4l O
Journal of Digital Marketing.s <Management

\_ W,




Examples for Literature Review



. . — MIDOCEAN
Topic: Leadership Styles in Project Management

In the realm of project management, the debate on the most effective leadership style
continues to be a subject of interest. Researchers have examined the contrasting approaches of
autocratic, democratic, and laissez-faire leadership styles. According to Smith (2017),
autocratic leadership may be suitable for projects requiring quick decision-making, while
democratic leadership promotes team collaboration (Jones, 2019). In contrast, Roberts (2018)
argues that a laissez-faire leadership style may lead to decreased accountability and project

SUCCESS.
Roberts, L. (2018). The Role of Leadership Styles in Project Management. Project Management Journal, 49(6), 35-49.

Jones, R. (2019). The Impact of Leadership Styles on Project Success. International Journal of Project Management, 37(4),
789-803.

Smith, J. (2017). Autocratic vs. Democratic Leadership in Project Management. Journal of Leadership and Management,
12(4), 67-82.
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Roberts, L. (2018). The Role of Leadership Styles in Project Management. Project Management Journal, 49(6), 35-49.

Jones, R. (2019). The Impact of Leadership Styles on Project Success. International Journal of Project Management, 37(4),
789-803.

Smith, J. (2017). Autocratic vs. Democratic Leadership in Project Management. Journal of Leadership and Management,
12(4), 67-82.
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Topic: Social Media and Digital Marketing Strategies

The rise of social media platforms has revolutionized digital marketing strategies. Researchers
have debated the impact of social media on consumer behavior and the effectiveness of
different marketing techniques. Johnson (2016) suggests that social media platforms provide
opportunities for targeted advertising and direct customer engagement, leading to increased
brand loyalty. However, Brown (2019) argues that social media marketing can be challenging
due to information overload and the need for constant adaptation to changing algorithms.

Brown, A. (2019). The Challenges of Social Media Marketing. Journal of Digital Marketing, 15(2), 45-58.

Johnson, S. (2016). Social Media and Consumer Behavior. Journal of Marketing Research, 42(3), 356-371.
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Brown, A. (2019). The Challenges of Social Media Marketing. Journal of Digital Marketing, 15(2), 45-58.

Johnson, S. (2016). Social Media and Consumer Behavior. Journal of Marketing Research, 42(3), 356-371.



MIDOCEA \

UNIVERSITYl

Criteria for writing good
literature review chapter:
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Introduction to the Literature Review Chapter:

Brief overview of the chapter's contents.

Explanation of the importance of reviewing existing literature.

Identification of Variables:
Sub-sections dedicated to each variable under study.
Definition and explanation of how each variable is being examined.
Detailed description of the theoretical perspectives guiding the examination of each variable.

Integration of existing theories and concepts relevant to the variables under study
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Relationships Among Research Variables:

Exploration of how the different variables interact with one another.

Discussions on the potential impacts of these relationships on the research

outcomes.

References:

Proper citation of all references used in the literature review.
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Utilizing Tables and Figures: A

Incorporation of tables and figures from previous research to support the analysis.

. Visual representations to enhance understanding of the relationships among

variables

Conclusion of the Literature Review Chapter:

. Summary of key findings from the reviewed literature.

Implications of the literature review on the overall research study.




The structure of Literature
review s Chapter
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2.1.Introduction \

In this section, provide an overview of the topic at hand, the importance of
conducting a literature review, and the specific research variables that will be
explored.

2.2.Research Variable 1: [Title]

Discuss the first research variable in detail, including its background, its definitions,
its evolution, its dimensions, its theories, its relationship with other variables ..etc

2.3.Research Variable 2: [Title]
Explore the second research variable, highlighting its background, its definitions, its
evolution, its dimensions, its theories, its relationship with other variables ..etc, and
any existing literature that addresses it.

2.4.Relationship Between Research Variables

In this section, analyze the relationships between the research variables in literature,
noting any patterns, conflicts, or gaps in the existing literature.

2.5.Conclusion
Summarize the key findings from the literature review, discuss any implications for

future research, and conclude by highlighting the overall contributions of the study
to the field.

Complete the research references
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Example 1:
Research Title: The Impact of Leadership Styles on Employee Motivation

1.Leadership Styles
2.Employee Motivation
3.The Relationship Between Leadership Styles and Employee Motivation

When writing about leadership styles and employee motivation, it is important to
delve into various leadership approaches, such as transformational, transactional,
and laissez-faire, and assess their effects on different aspects of employee
motivation.
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Example 2:
Research Title: The Influence of Team Diversity on Project Performance

Team Diversity
Project Performance
The Relationship Between Team Diversity and Project Performance

When examining team diversity and project performance, researchers should
consider factors like demographic diversity, cognitive diversity, and cultural
diversity within teams, and how these aspects impact the overall success of a
project.
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Example 3:

Research Title: The Role of Technology in Supply Chain Management

Technology in Supply Chain Management

Supply Chain Efficiency

The Relationship Between Technology and Supply Chain Efficiency

Exploring the role of tec
analysis of various techno
and their effects on en
optimization.

nnology in supply chain management requires an
ogical innovations, such as loT, blockchain, and Al,
hancing supply chain visibility, coordination, and
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