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 انًضتخهص بانهغت الإَجهيزيت

The current study aims to assess the extent to which small and 

medium-sized enterprises (SMEs) in the water analysis sector in 

Jeddah, Saudi Arabia, are aware of social dimensions. 

The study addresses the following research question: To what extent 

do SMEs implement social programs? This is a case study of small 

and medium-sized businesses operating in the water analysis sector 

in Jeddah, Saudi Arabia. The study relied on primary data collected 

through daily surveys and employed descriptive survey models. 

A computer-based instrument, designed in both paper and electronic 

formats, was used for the pilot study. A purposive design was 

selected for the main headquarters facilities, with a sample size of 

(100) individuals from desalination plant employees located in 

Jeddah. Statistical analysis was performed using SPSS software. The 

study yielded the following outstanding results: 

 •All environmental samples (suppliers' environmental diversity, 

suppliers' ethical conduct, suppliers' concern and human choice, 

company concern for the community, suppliers' concern for safety, 

and resources available in social programs, but not known) 

registered mean scores exceeding the hypothetical risk threshold 

(3.00), ranging between 3.90 and 4.83. This indicates a very low 

level of agreement among the sample regarding social and ethical 

responsibility practices at work. 

 •The highest agreement was in the social dimension, rather than the 

environmental or ethical dimension. The highest mean response was 

4.83 for the employer: "Investing in resources allocated to the social 

and technological community or in other areas of leadership" (Axis 

6), while the first axis (other diversity) recorded the highest mean at 

4.25. This demonstrates that companies prioritize the social and 

developmental dimension over the environmental dimension, despite 

the latter's importance in the water sector. 

Finally, the guiding studies presented key findings: The sample 

group demonstrated strong commitment to social responsibility 

practices, recommending their expansion in the future, particularly 

in small and medium-sized enterprises (SMEs), supported by 

legislation and government incentives. 

 

Keywords: Social damage programs, SMEs, water improvement 

sector. 



 و 
 

 انًىضــىع
رلى 

 انصفحت

 ) أ ( تهًضبنا

 ) ة ( الإهذاء

 ) جـ ( انشكر وانتمذير

 )  د ( انًضتخهص بانهغت انؼربيت

 ) هـ ( انًضتخهص بانهغت الإَجهيزيت

 ) و ( فهرس انًىضىػاث

 ) ح ( فهرس انجذاول

 ) ط ( الأشكالفهرس 

 1 نهذراصت انؼاو طارالإ: الأول انفصم

 2 يمذيت

 6  انذراصت يشكهت

 8 انذراصت أهًيت

 10 انذراصت أهذاف

 11 انذراصت تضاؤلاث

 11 انذراصتفروض 

 12  انذراصت يفاهيى

 14 يُهج انذراصت

 15 انذراصت حذود

 51 انهيكم انتُظيًي نهذراصت 

 16 نهذراصت وانذراصاث انضابمت  انُظري الإطار: انخاَي انفصم

 11 : الإطار انُظري نهذراصت .أولًا



 ز 
 

 انًىضــىع
رلى 

 انصفحت

وانتؼميب ػهيها : انذراصاث انضابمت  23 

 31 نهذراصت الاجراءاث انًُهجيت انخانج :  انفصم

 38 تًهيذ

 38 انذراصت يُهج

 33 َىع انذراصت

 33  انذراصت يجتًغ

 40 انبحج ػيُت

 40  انذراصت أدواث

 42 انذراصت حذود

 42 انبياَاث تحهيم

 42 انًؼهىياث يصادر

 43 الأداة وحباث صذق

 44 انًضتخذيت الإحصائيت الأصانيب

 45 ويُالشتها انُتائج وػرض انبياَاث تحهيمانرابغ:  انفصم

 85 وانًمترحاث انًضتمبهيت والأبحاث وانتىصياث انُتائجانخايش:  انفصم

 86 انُتائج

 83 انتىصياث

 30 انًضتمبهيت وانًمترحاث الأبحاث

 32 انًراجغ

 32 لائًت انًصادر وانًراجغ 

 33 انًلاحك

 



 ح 
 

 

 الصفحة البيبن م

1  41 

2 48

3 43

4  50

51 رقم  5

6 

 
61

1  64 

8  65

3 

 
66

10 

 
11

11 

 .

13 

12 15



 ط 
 

 

13 

 

16 

14 

 
18

15 

 
80

16 

 
82

11

 
83 

 
 

 الأشكال  ( )  فهرس

 الصفحة البيبنم

 41 أفراد العينة حست الجنس .  1

48 أفراد العينة حست الفئة العمرية . 2

3  43

4  50

 



1 
 

 

 

  

 

 

 

 

 

 

  

 

 

 



2 
 



3 
 



4 
 



5 
 



6 
 



1 
 



8 
 

 

 



3 
 

http://www.maktoobblog.com/search?s=%D8%A8%D9%8A%D8%A7%D9%86%D8%A7%D8%AA+%D8%A7%D8%AD%D8%B5%D8%A7%D8%A6%D9%8A%D8%A9+%D8%B9%D9%86+%D8%AA%D9%85%D9%88%D9%8A%D9%84+%D8%A7%D9%84%D9%85%D8%B4%D8%B1%D9%88%D8%B9%D8%A7%D8%AA+%D8%A7%D9%84%D8%B5%D8%BA%D9%8A%D8%B1%D8%A9+%D9%81%D9%8A+%D8%A7%D9%84%D8%A3%D8%B1%D8%AF%D9%86&button=&gsearch=2&utm_source=related-search-blog-2010-01-27&utm_medium=body-click&utm_campaign=related-search
http://www.maktoobblog.com/search?s=%D8%A8%D9%8A%D8%A7%D9%86%D8%A7%D8%AA+%D8%A7%D8%AD%D8%B5%D8%A7%D8%A6%D9%8A%D8%A9+%D8%B9%D9%86+%D8%AA%D9%85%D9%88%D9%8A%D9%84+%D8%A7%D9%84%D9%85%D8%B4%D8%B1%D9%88%D8%B9%D8%A7%D8%AA+%D8%A7%D9%84%D8%B5%D8%BA%D9%8A%D8%B1%D8%A9+%D9%81%D9%8A+%D8%A7%D9%84%D8%A3%D8%B1%D8%AF%D9%86&button=&gsearch=2&utm_source=related-search-blog-2010-01-27&utm_medium=body-click&utm_campaign=related-search
http://www.maktoobblog.com/search?s=%D8%A8%D9%8A%D8%A7%D9%86%D8%A7%D8%AA+%D8%A7%D8%AD%D8%B5%D8%A7%D8%A6%D9%8A%D8%A9+%D8%B9%D9%86+%D8%AA%D9%85%D9%88%D9%8A%D9%84+%D8%A7%D9%84%D9%85%D8%B4%D8%B1%D9%88%D8%B9%D8%A7%D8%AA+%D8%A7%D9%84%D8%B5%D8%BA%D9%8A%D8%B1%D8%A9+%D9%81%D9%8A+%D8%A7%D9%84%D8%A3%D8%B1%D8%AF%D9%86&button=&gsearch=2&utm_source=related-search-blog-2010-01-27&utm_medium=body-click&utm_campaign=related-search


10 
 

 

 

 

 

 



11 
 

 

 

 

 

 

 

 

 



12 
 

 

 

 

 



13 
 



14 
 

   

           

            

            

           

 2020



15 
 

 : 



16 
 



11 
 



18 
 



13 
 

http://www.smedvisorarabia.com/


20 
 

 

 

 

 

 



21 
 

 

 

 



22 
 



23 
 

 

 

 



24 
 

 

 

 



25 
 

 

 



26 
 

 

 

 

 



21 
 

 

 



28 
 

 

 



23 
 

 

 



30 
 

 

 

 

 



31 
 

 

 

 



32 
 

 

 

 



33 
 

 

 

 



34 
 

 

 



35 
 

- 

- 

- 

- 

- 

- 

- 

- 

- 



36 
 

 

 

 

 



31 
 

 

 انفصم انخانج

 

 نهذراصت  الاجراءاث انًُهجيت

 

 

 تًهيذ 
 يُهج انذراصت 
  َىع انذراصت 
  يجتًغ انذراصت 

 ػيُت انبحج 
  انذراصت أدواث 

 حذود انذراصت 
 تحهيم انبياَاث 
 انًؼهىياث يصادر 

 الأداة وحباث صذق 

 انًضتخذيت الإحصائيت الأصانيب 
  



38 
 

  

           

            

             

           

 2020



33 
 



40 
 



41 
 



42 
 

 : 

 

 

 

 

 

 



43 
 



44 
 

SPSS

 

 

  

 PEARSON

 ANOVAScheffe

 



45 
 

  انفصم انرابغ

 ويُالشتها انُتائج وػرض انبياَاث تحهيم



46 
 



41 
 

 

5858.0

4242.0



48 
 

1414.0

3535.0

2222.0

1515.0

1414.0



43 
 

5050.0

2727.0

1515.0

88.0

100100.0



50 
 

6262.0

3838.0

100100.0



51 
 

5555.0

3535.0

77.0

33.0

100100.0



52 
 

88.0

3232.0

2525.0

1919.0

1616.0

100100.0



53 
 

1515.0

6666.0

1919.0

100100.0

 

 



54 
 

2626.0

5656.0

1818.0

100100.0

 
 

 



55 
 

4949.0

5151.0

100100.0

 
 

 



56 
 

2828.0

5454.0

1818.0

100100.0

 
 

 



51 
 

2222.0

5757.0

2121.0

100100.0

 
 

 



58 
 

2121.0

5555.0

2424.0

100100.0

 
 

 



53 
 



60 
 



61 
 

 

.468**.628**.766**

.472**.640**.729**

.592**.685**.700**

.639**.640**.698**

  

 

   

.634** .640** .547** 

.781** .499** .547** 

.525**  .700** 

.618**  .622** 

  .567** 

  .632** 

 

  

   



62 
 

.687**   

.788**   

.497**   

.589**   

.519**   

.519**   

.521**   

.517**   

.425**   



63 
 



64 
 



65 
 

 

 

 



66 
 

 .

4.030.98

 .

4.020.92

4.250.77

4.250.74



61 
 

4.230.81

4.120.84

4.220.73

4.130.85

4.520.75

4.130.83

4.000.85

3.90.76



68 
 

4.070.79

4.150.67

4.280.70

4.340.52

4.360.52

4.190.66



63 
 

4.830.09

4.240.55

4.390.86

4.080.96

4.180.82

4.100.73

 

4.720.52

4.220.46

4.250.64

4.310.54

3.950.74

4.430.59

4.250.63

4.110.66

4.230.29



10 
 



11 
 

4.2198.73011

 4.0238.70670

4.1638.73680

4.1905.67356

4.1810.65191

3.9762.80359

4.2026.48544
 

4.2202.50667

4.2500.44179

4.3095.54046

4.1434.51832

4.1943.62777

4.2000.49328

 

4.3176.46766



12 
 



13 
 

1.7504.437.830.509

50.04795.527

51.79799

1.0454.261.511.727

48.51895.511

49.56299

4.08841.0222.038.095

47.63495.501

51.72399

.4134.103.416.797

23.55295.248

23.96599

.1914.048.197.939

22.99795.242

23.18799

.0954.024.072.990

31.43995.331



14 
 

31.53499

.2684.067.278.892

22.90695.241

23.17499

α



15 
 

4.1210.72250 

4.1645.73355

4.1331.76114

4.2434.61371

4.0242.79278

4.2105.58277

4.1815.51249 

4.2566.45946

4.2823.51709

4.2632.43085

4.1342.61244

4.2147.47933

4.2369.48640 

4.3176.46766



16 
 

.7173.239.449.718

51.08096.532

51.79799

1.0103.337.666.575

48.55296.506

49.56399

1.8023.6011.155.331

49.92196.520

51.72299

.5453.182.744.528

23.42096.244

23.96599

.5653.188.799.497

22.62396.236



11 
 

23.18799

1.4413.4801.533.211

30.09396.313

31.53499

.3873.129.543.654

22.78796.237

23.17499

α



18 
 

.5022.251.475.624

51.29597.529

51.79799

.7612.381.756.472

48.80197.503

49.56299

.0012.000.001.999

51.72297.533

51.72399

.6152.3081.278.283

23.35097.241

23.96599

.1152.057.241.786

23.07397.238

23.18799

.7762.3881.224.299

30.75897.317



13 
 

31.53499

.5522.2761.183.311

22.62297.233

23.17499

α



80 
 

.7612.381.723.488

51.03697.526

51.79799

.9352.468.933.397

48.62797.501

49.56299

.0312.016.029.971

51.69197.533

51.72399

.4212.211.867.423

23.54497.243

23.96599

.4722.2361.007.369

22.71697.234

23.18899

.6882.3441.081.343

30.84797.318



81 
 

31.53499

.4732.2371.012.367

22.70097.234

23.17499.381

α



82 
 

4.1173.74145

 4.1569.71232

4.1786.71443

4.1716.70797

4.1378.67712

4.0539.76862

4.1939.46566
 

4.2255.52023

4.2449.43448

4.3039.52989

4.0953.53909

4.2316.58516

4.1933.50178

 

4.3033.46444



83 
 

1.6362.8181.582.211

50.16197.517

51.79799

.8592.429.855.428

48.70497.502

49.56399

.2942.147.277.758

51.42897.530

51.72399

.4382.219.902.409

23.52797.243

23.96599

.7572.3781.636.200

22.43197.231

23.18799



84 
 

1.4302.7152.304.105

30.10497.310

31.53499

1.1132.5572.448.092

22.06097.227

23.17499

α



85 
 

 



86 
 

 

 

 

 

 

 



81 
 

 

 

 

 

 

 



88 
 

 

 

 

 

 

 



83 
 

 

 

 

 

 

 

 

 

 

o 

o 



30 
 

o 

 

 

 

 

 

 



31 
 

 

 

 

 



32 
 

 

 

 

 

 

 

 

 

 

http://www.kenanonline.com/


33 
 

 

 

 

 

 

 

 

 

http://www.csrsa.net/
http://www.csrsa.net/


34 
 

 

 

 

 

 

 

 

 

 

 



35 
 

 

 

 

 

 

 

 



36 
 

 

 

 

 

 

 



31 
 

1. Schermerhorn, John R. (1996).Management and Organizational 

Behavior, Prentice Hall Inc., New Jersey, USA. 

2. Nathalie Ferreira Blandine Laperche, «Pme Socialement 

Responsables. Etudes De Cas»,  Cahiers Du Lab.Rii, No 162, 

2007,  Laboratoire de Recherche sur l’Industrie et l’Innovation 

Université du Littoral Côte d’Opale, septembre, consulté 13-02-

2013.. 

3. C. Louche & E. Michotte,  La Responsabilité Sociale des 

Entreprises dans les Petites et Moyennes Entreprises : Revue de la 

littérature 2006-2009 et stratégies de recherche», CEB Working 

Paper, N° 11/003, Université Libre de Bruxelles - Solvay Brussels 

School of Economics and Management Centre Emile Bernheim, 

2011, consulté 13-02-2013.  

4. Pia Imbs, Lovanirina Ramboarison-Lalao, «Opérationnaliser la 

RSE dans les PME: quelles pratiques de GRH socialement 

responsible?», 2012, consult 13-02-2013. 

5. Baruch Lev, Christine Petrovits and Suresh Radhakrishnan 

(2009).How corporate charitable contributions enhance revenue 

growth, Strategic management journal, and strat.Mgnt.J. 31:182-

200. 

6. Mark D. Groza, and Mya R. Pronschinske Matthew Walker 

(2011).Perceived organizational motives and consumer responses 

to proactive and reactive CSR, journal of business ethics, 102:639-

652. 

7. Geoffrey Williams and John Zinkin (2010  Islam and CSR: A 

study of the compatibility between the tenets of Islam, and the UN 

global compact, journal of business and ethics, 91:b519-553. 

8. Carroll. A. B., &. S. (2010). The Business Case For Corporate 

Social Responsibility: A Review Of Concepts. International 

Journal Of Management Reviews, 12(1), Pp. 85-105  

9. Fareeha. Z., &. M. (2014). Corporate Social Responsibility In 

Small And Medium Enterprises To Achieve Organizational 

Benefits. International Journal Of Scientific & Engineering 

Research, 5(1), Pp. 2283-2276  

10. Halina Ward. (2004). Public Sector Roles In Strengthening 

Corporate Social Responsibility: Taking Stock. 

Https://Pubs.lied.Org/Pdfs/16014iied.Pdf 



38 
 

11. Jean-Marie, C. (2012). Rse Et Développement Durable En Pme 

Comprendre Pour Agir. Vol.I. De Boeck, Paris  

12. Phi. W., L. H. (1998). Corporate Social Responsibility: Meeting 

Changing Expectations. Wbsed, Geneva  

13. Skýpalová, R. K. (2016). Development Of The Corporate Social 

Responsibility Concept In Small And Medium-Sized Enterprises. 

Prague Economic Papers, 25(3), Pp. 287-303  

14. Tamajon. L. G., &. F. (2013). Corporate Social Responsibility In 

Tourism Small And Medium Enterprises Evidence From Europe 

And Latin America. Tourism Management Perspectives 7, Pp. 38-

46

 

 

 

 

 

 

 

 

 

 

 

 

 



33 
 



100 
 

 

 

 



101 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



102 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



103 
 

 



104 
 



105 
 


