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Abstract

This study investigated the impact of sustainable marketing strategies across
three dimensions (environmental, social, and economic) on consumer loyalty in
the Saudi market within the context of Saudi Vision 2030. A descriptive-
analytical approach was adopted using an electronic questionnaire consisting of
25 five-point Likert items. A total of 232 valid responses were analyzed. The
overall Cronbach’s alpha was 0.979, indicating excellent reliability. The mean
scores were 3.99 for the social dimension, 3.99 for the economic dimension,
3.81 for the environmental dimension, and 3.88 for consumer loyalty.
Significant positive correlations were found between consumer loyalty and the
environmental (r=0.703), social (r=0.784), and economic (r=0.778) dimensions.

Together, the three dimensions explained 66.8% of the variance in consumer

loyalty. The study recommends that Saudi companies adopt balanced,

transparent, and credible sustainable marketing practices.

Keywords: Sustainable Marketing, Consumer Loyalty, Environmental
Dimension, Social Dimension, Economic Dimension, Saudi Market,

Vision 2030.
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