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(48 gil) Al ) 4Bl una) Jiiwall paiiially Ablaial) dBlud) cilud yall
: Chen et al. (2023) ¥ 4wl )

: “What affects users to click social media ads and purchase intention? The &) stz

roles of advertising value, emotional appeal and credibility”.

(e lain¥) dual il Qs e lle DU (pSlgionall laial 35 5 5all Jal gl any ) Al jall Cabaa
ol A g piiall iy 8o 5 (Sle Y] Aflaas g dudhalall duilall s 40l ) dadll o 58 51l ae
e GlBle ) )Ll (raddiie (e dallia dlatiul 313 Cuen g ey g Sl Al e A jall Caadel
o8 age il Lagd (S Aalalal) el 5 (Ve YY) Alaian o gl < yelal 5 e laia¥) Jual 53l Jilu 5
llgiunall dlaiuly o) il 4 g isall a5 e Y Clalad) Cag )l LS oY) gad Gl Cilala)

L SleX

Ly Wedle 5 4dle Y Ulall ddlias e W3S 5 8 Alal) dul i) ae Gl all oda 3

Rt b Ayl 53kl RS0 edae o W3S i Saati Allal Al o V) col il s s cllginal
Sl )l a5 5 lleoaal o gl Adlamall ay 5 e Sal) ASa

: Hernandez et al. (2023) 4L 4l

: “When transparency pays off: Enticing sceptical consumers with two-sided O six

advertising”.
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: Sondhi and Basu (2024) 43l 4w

: “The role of consumer attitude and attachment in determining the effect of ¢/l s

advertiser credibility on brand loyalty”.
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: Son (2024) 4azl ) 4yl

: “Effects of Cosmetic Advertising Image Recognition and Advertising o)) s
Credibility on Purchasing Action of Cosmetic Products”.
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: Astuti et al. (2024) 1Y) 4l )

: Dynamics of Trust, Information Quality, and Risk Perception in Online /s

Purchasing Decisions.
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: Rahmawati and Era Wati (2024)4:L 4 Al

: Decoding the Consumer Mindset: Exploring the Role of e-WOM, Online ) s
Experiences and Brand Trust in KKV One-Stop Shop Purchase Intention.
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: Muliadi et al. (2024)33E) ) )

: Determinant of Online Purchase Decision Process among Muslim Consumers ¢! s

of Shopee Users: Trust as Mediation Variable.
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: Markhor (2022)4s) 1) 4l jal)

: The Impact of Social Media Influencer Marketing, Credibility on Consumers’ &) sz
Purchase Intention during Covid-19 Pandemic: Evidence from Saudi Arabia.
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