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Integrate your data.
Inform your decisions.
Impact your results.

Harness the power of your data in real time and grow
your revenue with email.
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Ceray !
Invisible

Mineral
Sunscreen

LIRS

FACE 4
=

s i,

............'..44'
e——

E

Dry, Very Dry, Sensitive Skin All Skin Types; including Acne-

Prone & Sensitive Skin

Eczema Relief Moisturizing

Cream Invisible Mineral Sunscreen
SPF 50 Face
Yok Yk K 0.0 0 0 0 0 & €F
$17.9¢9 $16.99
BUY ONLINE BUY ONLINE

Normal to Oily Scalp & Hair

Oil Control Balancing Shampoo

) 8 0.8 ¢ E¥

$10.99

BUY ONLINE

Normal to Oily Scalp & Hair

Oil Control Balancing
Conditioner

Yok Aokok 4

$10.9¢9

BUY ONLINE

MIDOCEAL

U

P

S

o

O
Skin Renewing

Brightening
Lotion

B
1SR QI

For Normal to Dry Skin

Skin Renewing Brightening
Lotion With SPF 30

1. 8.8 ¢ ¢ EE

$29.99

BUY ONLINE

N

VERSITYI

Explore Products

= inenaive
W Moisturizing
¥ Cream

< &> 0

For: Dry to Very Dry Skin

Intensive Moisturizing Cream

) 8 0.8 ¢ EF

$17.99

BUY ONLINE
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Give a friend $25 on Airbnb,

and get $25 when they travel. df\A
. slal<All ‘_fh.q G.q\_ug s*5 Dropbox Gudail AllaYL 5 gl G,q\_u_)_

. ey dinall Joeall Culilis 500 Adls) (la (p A5 dalue miag
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Get up to 16 GB of free Dropbox space! KY e\ﬁﬁw‘ M LJM‘ dé.-“d‘j dﬁ;ﬂj‘ d.-."“‘d‘ e dﬁ 25 S &j

Invite your friends to join Dropbox, and for each one who installs Dropbox we'll give you both
500 MB of bonus space. If you need even more space, upgrade your account.
Airbnb (guki 8 e all ¢l 3 A
Iron ‘_é Q) e L.é .
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https://www.harrys.com

&« [ Gy prelaunch.harrys.com/refer-a-friend

HARRY’S THANK YOU FORSIGNING UP

DON'T LEAVE YOUR FRIENDS BEHIND

INVITE FRIENDS &
EARN PRODUCT

Share your unique link via email, Facebook

or Twitter and earn Harry's goods for

each friend who signs up

hetp:liprelavnch hareys.com/Trefn 1482566441

E v

HERE'S HOW IT WORKS:

FRIENDS JOINED 5 10 25 50

Shave Truman Handle Winston One Year
Cream w/ Blade Shave Set Free Blades

HARRY'S PRODUCT

No friends have joined...Yet!
Keep checking

We ship to the U.S. (& Canada Soon)
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Beauty: Harry’s

Razors are expensive, This brand wants to
change that. Hint: The blades are under $2 2
piece.

Harry's (starting at S15 per month)




AaYly (5 el
AppViralilty (ks . NIF\?E i

https://www.appvirality.com

5 We're Hiring!
L / AppVira"ty Products = Pricing Customers Resources - Login

/“9%&@9

Referral Marketing Software Designed S——
for Accelerated Growth '5'.'
Leverage the power of word-of-mouth by creating and automating referral : &f&tﬁﬁ?g%

marketing campaigns for mobile apps and SaaS. Boost customer acquisition at a
reduced CFA.

Get Started

g

TYI
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