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HOW DIGITAL  PLATFORMS  WORK…

UNDERSTANDING THE CONCEPTS

Main topics of the lecture:

• Evolution of Web

• How Facebook works

• EdgeRank Algorithm

• How search engine works

• Website authority and links

• Learn how to sell



EVOLUTION OF WEB



EVOLUTION OF WEB

Web 1.0
• The initial building of the Web
– Based on posting printed media (books, news,…) online

Web 2.0

• Web 2.0 refers to:
– the changes in the ways people utilize the Web, NOT to a new wave of technology
– the 2nd generation of Internet-based services that emphasize online collaboration 

and sharing among users (engagements and interactions)

Web 3.0

• Refers to the 3rd generation of Internet-based services that collectively 

comprise what might be called the Intelligent Web or Semantic 

Web

• Addresses the problem of abundance of data and scarcity of meaning



HOW FACEBOOK WORKS



EdgeRank



EdgeRank

What is EdgeRank?

• EdgeRank is the Facebook algorithm that decides which stories appear in 
each user's newsfeed. The algorithm hides boring stories, so if your story 
doesn't score well, no one will see it.

• EdgeRank is like a credit rating: it's invisible, it's important, it's unique to 
each user, and no one other than Facebook knows knows exactly how it 
works.

1. Affinity Score
Affinity Score means how "connected" a particular user is to the Edge. 
Explicit actions include clicking, liking, commenting, tagging, sharing, and 
friending. 
Each of these interactions has a different weight that reflects the effort 
required for the action

2. Edge Weight
Each category of 
edges has a different 
default weight. 
this means that 
comments are worth 
more than likes.

3. Time Decay
As a story gets older, 
it loses points 
because it's "old 
news."



HOW SEARCH  ENGINS WORK…

UNDERSTANDING THE  CONCEPT

HOW SEARCH ENGINES WORK



HOW SEARCH ENGINES WORK

Search Results



HOW SEARCH ENGINES WORK

Search Results



CRAWLING AND INDEXING



How it works:



HOW SEARCH ENGINES WORK
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WEBSITE AUTHORITY AND LINKS

Having your company’s website rank high on search engines is 
essential. 

The first five organic results on search engine results pages account 
for 67.6% of all clicks (source: Zero Limit Web), and the first result 
gets an average click-through rate of 39.6%. 
This means that if your website doesn’t appear on the first page, your 
competition will take all your business.

For anyone doing search engine optimization, it’s crucial to note that 
domain authority is one of the important factors search engines 
consider when ranking websites.

Website authority, also known as domain authority (DA), is a ranking 
metric used to predict how well a website will rank on search 
engines.



WEBSITE AUTHORITY AND LINKS

Why is it important?

1. Helps you understand how Google works
When someone searches the term “Social media marketing tips for small businesses,” 
there are thousands of relevant websites targeting that keyword phrase, and Google has 
to decide which site to show first.
Because Google wants to ensure the user has a great experience, it will look for topic 
relevance and websites with a history of producing valuable content. This is where 
domain authority comes in, and the websites with a higher score prioritized in the 
ranking.



WEBSITE AUTHORITY AND LINKS

Why is it important?

2. Key to understanding why certain websites rank higher than others

Certain factors come to play when determining a website’s DA score, and one of them is 
a website’s backlink profile. Websites with many high-quality backlinks are considered 
authoritative, and they will rank higher on SERPs (search engine results page) for specific 
topics.

3. Higher DA sites perform better than low DA sites

Higher DA sites get more traffic than lower DA sites.
Low DA sites hardly get any traffic, making it difficult for them to impress consumers 
with their products/services.
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LEARN HOW TO SELL!

• People do not buy what 

you do, they  buy why 

you do it...

Start with why!

• Features Tell… 

Benefits Sell!

Book by Simon Sinek



To Sum-up

• We have learned about the concept of Web evolution
and how it transferred from web 1.0 to web 3.0

• How Facebook works using the EdgeRank Algorithm
and how it classified the audiences

• How search engine works such as Google and what is
the difference between organic and paid search

• What is Website authority and links
• Finally we learned how to sell using the concept of

Features Tell… Benefits Sell!


