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Abstract:

This study aimed to examine the impact of engagement with branded marketing

content on social media on the purchasing decisions of Saudi consumers. The study
adopted the descriptive survey approach and used a questionnaire as the primary
data collection tool. The questionnaire was administered to a sample of 130 Saudi

consumers.

The findings revealed that most participants were active users of social media, with
TikTok being the most frequently used platform for following brand-related marketing
content, followed by Snapchat. The results also showed that the majority of
respondents had purchased products after viewing marketing content on social
media. Furthermore, user comments were found to have the strongest influence on
purchasing decisions, followed by likes and shares. The findings also indicated that
positive engagement with marketing content enhances consumers’ trust in the brand

and increases the likelihood of making a purchase decision.

The study concluded that engagement with marketing content on social media is a
significant factor influencing the purchasing decisions of Saudi consumers. Therefore,
brands should adopt marketing strategies that focus on creating interactive and
engaging content to strengthen communication with consumers, build trust, and

improve the effectiveness of their marketing efforts.

Keywords: Marketing Content, Marketing Content Engagement, Social Media,

Purchase Decision, Saudi Consumer.
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