|
MIDOCEA[TII foinin

BN ERS

el oY 5 o Jaenl) 3y s il
s AT el

- z A3 g 5 e
Cr glae Raala 5 laY) 4K
<l

BESIPVERGI R

A )5 Joaili2026/6/14

N



|
CEAm
%
it
MI

9-&-‘*5‘ dﬁ%
g \ﬁ "
(G|

2
...... i
......------:4
................... 4
5
5
5
6
A
Al 6
o
M 7
dj
a
‘"‘):‘J
"")é-’
\‘L"
Jien]
e
Y
le
)““’J
- 3l
_— , )é%\:
L bjaﬁj --
_— | e ;
Pl - ) «:J"__-"‘: .............
'})j"ﬁ\:-': h\d}\:&d‘ _____ M \;\: ..............
1.'1'“"’” M.‘ )u\gs)miéc =
1MML§ “ : \ e
1. 2 A i i:__$ “Ac ........
1 122 "‘:\:\A%\LS}\:&A ...........
12Jﬂ)u6}“d ......
a“ ‘é L
3 A -
1 1'22"“_? _____
2‘-‘& 'Rl
. &:
e
|
=

)
| dasial
2



|
CEAm
£
3t
M

all] .
|
Uil
o
.
*u;&;
”)f".j
40
RSN
Jaanl
L
Y
| ¢
Saxl
.9
T

)
| dadal
3



|
MIDOCEAITJI

il 1.1

Gl 12 32 il 5 68 a1 Gl gindl A e jluia | a8 Aud g ST jaliall Chagd
S ol (pag 5 ol (g G sl 48] 5 larall 5 laiall ) J gaan ol A g Jumdy GiSlgtional) 3la (40

s Apdlill el ol cilatiall ¢ 535 e daih aaiey Lgalad any Al g yiSIY1 aliall o ddliall 2o ) as s
e@o&ﬂ@bcﬁaﬂ\t-lhuﬁwﬁuﬂ\dnbﬂ\eﬂh\owwhﬁaﬁsﬁ@a\

alai] Aoy g czriiaill A geus Jio ¢35 S jaiall alasil o Loy sy il Do ldil) aven Jrand) 4 jad Jadiy
3575 Ll Alag) A el o3 () 5S5 Ladie 5 i sl Ay 5 ¢l il s (el 5 e Dlard) add 33 53 5 ccallall

Laaluse (530 (g g g SV jaliall 8 eSlaall oY 5 o Jaaall 3y pas 55 Caay ) Al jal) o3a Caags el
A g ySIY1 jabiall Apudlinl) 5 08l 30 3235 e Dl ge Y1 ALy sl lEe oLy 8 addicwall 4 jad Gauend

4 | dsiall



|
MIDOCEA[T!
o) AlSGa] 2

i) eal dyis V) jaliall sae a3l A I8 5lail) 8 Sl a sl Jla S

asdity abiall (e el alaial (e ae N e 5 lS il dn) 5 Sl lasill aal (e ags LY 5 e Slaall
¢ MMJM\J:\.GJML\M"

Al e dyghall gl e agle dlailall s o Sleal) £Y 5 oLl GAS (o Y 06 &l of V)

)80-73 0= <2020 .5 exlall ). agilaliin 5 agilad 55 035 Jaan aladiul 4y ol gl 4385

i bl il e 5 gadll] 2]

an e O eSleall 0¥ 55 Jaeadl 4 yad il gl ) il yal) e maall 35 s (e a2l e
(Dl e 2 3e () dalan il ) Le A STV aliall Ay 8 Legl 4831 (8

o D) agS shas 5 s Darl a5y 5 A )1 Lyl 3 Ao jluciall skl Ja b dala
)2022) 0335 «. b caaal)ian sl

sl (s ginsall e 35241122

L) lainl (e p Hll Ao LgiBlany Jaléia) 8 lhaad 44 g yiSIY) jaliall (amy 4a) 5
Sranll A pa 53 el agd (N Alall ) iy Les cdim s il (g yall 5 G gustl 8
_M\@&bﬂ\&)\fﬁu?\jg\ﬂ\)\)ﬁ&c :«M\e&ﬁﬁ;;“YJﬂﬁfﬁ‘f
).2022) .05 AT 5 ¢ e 2gd (ilaall aa sl

5 | dsical



|
M IDOCEA[TII
Al ol iall 3

A ya apaity S Rl alaia) ol 31 g el 5 SIY 5 slal) g Und sagdy (s g luciall saill (e Ausd ) 038 dpaa auis
) Al Al ai LS 268 5 a5 2aY) ALy sl BB ey b A ) Jal gl aaf s liiely o Sleall 3 j0ae

O sl e Lgia B (g el iy i 5 ySIY) jaliall 4sdlin 5 500 (38a5 (8 Jpeal) 4y 23 il auia s
agd Jrag Laa 5 iSIY) (3 suall o (Sl dlaie ) 2y 55 (e Lginanl sl Hall (ausSs SIS Leall 5 g \SY)
(S exall e sl g Uadl) 13 8 AalainV ) lal) (38ail 5 5 i 10l e Dleall oY 5 (8555 5all Jal ol
).2022)

rs bl s sl e 40aY11.3.]

aclusi o A g iSOV B Hladll Jlae 8 o Dard) 6 55 Jrard) 4 ja3 o sy Adleiall Cilppal) o) 5] & Al jall agusie
o Aliiaall bl Hall 8 aie oY) Sy ale ) shaia e e Dleall £ 55 Jpendl & 503 (s ABMR) a5 b
caaal tam yall A IV jaliall 2las 5 Jisell Jal sadl 4l ) die 4dde slaie V1 pfialll (S Gale Wilad i 53
).2022) .05 ATs ¢

el (5 gl e 0aa¥1].3.2

eDandl oY 533l ) 8 aerd) Ay yad Gand dpaal agh o A I aliad) cilanal du jall il aclube

A a0 Gpeat g Ay g P el o phail i) i) aaca g die ) A (63400 acd (A gl o agale Aladlall
Jabiall pdliil) 5,080 3 3e0 5 ol il sale) SV are ad ) 8 aclad o) (S dolee Cilpa g ot 0§ gull

sdaall claliial e 5S35 el ppanai (& Jlae Y1800l 5 (el G gustll SY¥laa (8 Cplalall 285 0 A5 ST
).2022) .05 ATs o e 268 (ilaall ran sall agilad i

6 | iniall



|
MIDOCEA \ )yl Alaud] 4.

UNIVERSITY

03 5 1Y) jaliall 8 e Dead) o 5 Ao Jaendl 4 a il Lo séuanll s 1) J1 sl

Loyl Ay

o anll oY 5 o s SV i) alasiind) A ge 53l e L ],

¢ el e Jalailly o ) jaind (3 (g S (3 guiill oL Jpanl) 3 i 8058 Jigi a8 2,

9 landl £¥ 5 3 yxis ol il sale) 43330l ) A AV Jserd) 4 et agesi 2 1 ) 3.

7 | dadual



|
MIDOCEA[TII

gl daild

The impact of e-commerce drivers on e-customer loyalty: .(2022) .~ 211,
Evidence from KSA. International Journal of Data and Network Science, 6(1), 73—80.

DOI: 10.5267/}.ijJdns.2021.10.002

https://www.researchgate.net/publication/357492166_The_impact_of e-
commerce_drivers_on_e-customer_loyalty Evidence_from_KSA

Online Customer Experience Leads to Loyalty via .(2022) 05305 «.<d <xaal2,
Customer Engagement: Moderating Role of Value Co-creation. Frontiers in
Psychology, 13, 897851.

DOI: 10.3389/fpsyg.2022.897851
https://doi.org/10.3389/fpsyg.2022.897851

Understanding the Antecedents of Use of E-.(2022) .05 AT « e 26 ¢ ilaall3,
Commerce and Consumers’ E-Loyalty in Saudi Arabia Amid the COVID-19
Pandemic. Sustainability, 14(22), 14894.

https://www.researchgate.net/publication/365317775_Understanding_the Antecede
nts_of Use of E-Commerce _and_ Consumers%27 E-
Loyalty in_Saudi_Arabia_Amid_the COVID-19_Pandemic

8 | dxical


https://www.researchgate.net/publication/357492166_The_impact_of_e-commerce_drivers_on_e-customer_loyalty_Evidence_from_KSA
https://www.researchgate.net/publication/357492166_The_impact_of_e-commerce_drivers_on_e-customer_loyalty_Evidence_from_KSA
https://doi.org/10.3389/fpsyg.2022.897851

	1.الفصل الأول: تأثير تجربة العميل على ولاء العملاء في المتاجر  الإلكترونية
	1.1 المقدمة:
	1.2 مشكلة البحث:
	1.2.1 الفجوة على المستوى النظري:
	1.2.2 الفجوة على المستوى التطبيقي:

	1.3 أهمية الدراسة:
	1.3.1 الأهمية على المستوى النظري:
	1.3.2 الأهمية على المستوى التطبيقي:

	1.4. أسئلة الدراسة:

	قائمة المراجع:

