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Abstract:

Objectives: This study aims to analyze the role of consumer marketing in shaping purchasing
decisions among Saudi consumers, focusing on psychological, social, and cultural factors
influencing buying behavior. It also seeks to evaluate the impact of digital marketing strategies
and consumer-focused approaches on enhancing customer loyalty and improving the shopping
experience.

Place of Study: The study was conducted in Saudi Arabia, focusing on a specific geographic area
to ensure clarity of results and ease of access to the target sample.

Methodology: The study adopted a descriptive and analytical approach, using a field questionnaire
with closed and open-ended questions covering three main axes: psychological factors, social and
cultural influences, and digital marketing strategies. Data were collected from a sample of 120
individuals using a five-point Likert scale, and analyzed using statistical tools such as multiple
linear regression and Pearson's correlation test.

Results: The results showed that psychological factors like personal motivations and past
experiences significantly influence purchasing decisions, alongside social factors such as friends'



and family opinions and social media. The study also confirmed that targeted digital marketing
strategies, such as personalized ads and interactive experiences, increase purchase likelihood and
enhance customer satisfaction.

Recommendations: Recommendations include enhancing personalized ads based on consumer
interests, improving interactive experiences on websites, and strategically utilizing social media
platforms. Companies are also advised to consider local cultural values when designing digital
marketing strategies.

Keywords: Consumer marketing, purchasing decisions, digital marketing, buying behavior,
Saudi consumer.
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