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“The Effect of Using Social Media Marketing on Customer Engagement in the Public Sector” :
The Case of the Zakat Fund.

Guall de haid lali: Ee L

Buzeill & yall Sl dasl: das ]!

2Laid¥lg Jlec¥l 3,la] 28 2SI

JLac 8,15] 6,918 02 Aralaldl do

cpladl g laall 8 leall Jelas 3507 9 (Flaa¥| holoddl Bilug e Bagudll alaserul A Ay dlu I £ 94 90
Busill A yall wlyLe¥l oo 3 853 Gguive > dwalys IS (0

\_ )

www.midocean.ae



MIDOCEA|

UNIVERSITY

JSat! G oy Ao 1 s Yo

N

ool ) Sy slae] (3 Lole c3ybaall 4dCall caldlazall Llaos 3 2udgtunes Ayl Joms Aliaydl ad
cSlmi¥ly L yall Casellly L EYl (Olyiadl Ama e (e Jeido ) dezall (@us&¥1 JS L co Ll 2511
eabartlly 2,11 ol LeS . 35y a bl 2l ytll Jgund J) A8La) (JISaY s Jgladly cbigazel| sl s
Aalusell Ll o Jannlly Lalgions 2alie Jeud @ el Lon <A yally 2yl cpgliall sezel|

pelaisy lmaiall 0udy59 wlyaall o ye @ Guolindl (o Suuz A2ps S99 Jasdly ALyl amd IS (1
IS gy SS9 Jolazelly ol gl 3] Jormsll (3 25 Lall debuy wlata upd slite) oo Snd (Jgumal

& Al Laus Y1 ulall as 39150 L gag cdupli¥ly A yall canall (uasls (nasans (e Sim Ll (o>
Ll eyl

\_ )

www.midocean.ae



MIDOCEA|

UNIVERSITYl

Sl o oy Wlaay Il s Y

~N

dmin B yguay Ayl yolic (oyc9 dwlidl dadall delynll co Ll ﬁJ’U‘ Ja8 LS uﬁ.\.wi de>li e Ll
8yguas Uleo JI AL L? S QA.‘?-).JT oS Ay €Y1 «J\).cg}" 2o (34 JS o (éd.a_” Sogdl cadses - Aalaiag
Al U JISCEd) cLdl JLaaST e 3320 (g ! Sl dalaie

o) J! ?43\.441 cas L) aseudd) (3 QL:-_E:.@J\ (R e C%y dalazll QL}};@J\ L) 2939 L:-j_‘ cd.g\.é.l\ (35
8yguall Leud! o9z Aaipo g llasM o QT W el ,all Uy (3 BH ST @J‘ o cud) e L) eISCEL
Ao I Ao e aiddly Lol e AST Siguall mad ) Adac o

By Aol JSLwJ.U A sulally ﬁ‘jUY\ O e (S giua &'LQ.U'MLMJ.‘\ QL pgz_” u.ig,g e o e ZLZ.}9
.@JKQ\ L] 809 (3 Loyd g Byguay yi55 PEXTREPILAIEE PP xe lalgiza sy p.ﬂé.’».ﬁ‘ iz

\_ )

www.midocean.ae



MIDOCEA

UNIVERSITY

Al ) IS sad) <Lals

(‘

S LIIPREES)

Gl mudl Bage (3 sty caas (o Silad Byguall dseuddl (ST (s 81 IS Yo Aajile Dlaeyd) o3f g0
Ang b ol Begyan e Sl jamy Jas Los

A JU-F A | e o ki

iy B1 3ol g e Ll 8 ST Lpd las iledinll (aay Ol Al ccnobiadly Jguaall i ale eulais uog
(Pl aad! ol yguatll

iz |yl delidall

Jodl cilzaall Qs (laldly a9yl yany 6945 Jie (ALl Aeuddl (§ Al e lds Siliduw g3
Belyall Uy 3 55 ldag cpall aslll ilxdimg

J

N

)

www.midocean.ae



MIDOCEA|

UNIVERSITYl

Al ) IS sad) <Lals

N

il cl52¥ Al oyall 4
o cgrlzmidly el Graslll @3 olene¥lg 1,8 Y1g olgrall clrdiny A, 31 Tus 3) B 8yguay plaie (o2l
Aalall Jgpmall eI dasg « opa]!

celall LLSI 2ayb 5
Slslaig z 3les putieiul LS ciludly meilly iy Calually 1ALl Loy tus (o lall gl 2is L1 as!
SEM sU&G ¢ TAM Jis dwlin

;M .6
(@Y Ll eS| e sz S 150 59 L)) Bl G 3oL (ol ¢ 5 sy

\_ )

www.midocean.ae



MIDOCEA|

UNIVERSITYl

CL{ DN LA (W

N
Asleylly Bogilll clas¥l 7
el el gl el gy L Amilil) e Ll colag &) of ollas¥l (any vmgs Ayidoms¥l) Al 3
zeslly Leluall Cus oo 553 Lgal Aazlpe Jl g limsd (3yall
tdwpeall .8
ALyl st a5 Jiu oo « JSCET s Jgluzelly Aue yall (aglially Jgumall (o ya19 cplaing Jumda oyl
:‘zsji.lqd}“j gy).a." Olazldl 9
o ) gl Gl (e gung JBT yall paselll oS0 (853 Alads odag coriallly paselall Aelis g
Jadl goil
Gueilly Lelid¥ .10
C31¥ 335 Aige Austall slsll ol ALY 515] 8 7 Ll (3 LeS w sl 33l G501 A1yl
\ Aan Y| )

www.midocean.ae



MIDOCEA|

UNIVERSITYl

JSa) alad (St (LG

N

Lo, I A1 lally 1Y (o i Soanns pias Al 3y @Sl (48Cay ple S
Bygsay 5355 ¥ Baguma Dillasdle 929 ae clalgize iy ealaidd) umy raig (duanlz]]
(o8 L5 Bag> (§ Lyage

Apalall ileo 01 gy ad A4S o I Budgitune piad AISAN 2oLl (o &Lyl s el
5ygsall Auddl Baga (§ hais (oo et LT el Jud iy A yially eulaiad] § Uoguas
Belyall Zoang § 355 G Lgallly e Llall CHISCALl (o

\_ )

www.midocean.ae



MIDOCEA

TY

VERS

United Arab Emirates University
Scholarworks@UAEU

Theses Electronic Theses and Dissertations

42007

The Effect of Using Social Media Marketing on Customer
Engagement in the Public Sector: The Case of the Zakat Fund

Sultan Faisal Ali Alremeithi

Follow this and addl | works at: hiip: uaeu ae/all_theses

€ Part of the Business Commons

Citation
Ali Alremeithi, Sultan Faisal, “The Effect of Using Social Media Marketing on Customer Engagement in the
Public Sector: The Case of the Zakat Fund™ (2017). Theses. 635.
hitps://scholarworks. uaeu_ac.ae/all_theses/635

This Dissertation is brought to you for free and open access by jic Theses and Di jons at
Scholarworks@UAELL It has been accepted for inclusion in Theses by an authorized administrator of
s@UAELL For please contact mariam_aljaberi@uacu ac.ae,

www.midocean.ae

Ul 1 Lyl



MIDOCEAN




	Default Section
	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11


