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Digital social engagements and knowledge sharing among sports fans: Role of interaction,
identification, and interface.
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The Impact of Social Media Interactivity on Fan Loyalty.
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Sport fans’ curiosity and impulsive buying: mediation of social media use intensity.
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The more we post, the better? A comparative analysis of fan engagement through social
media.
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Habitually Scrolling: An Examination Into How Sport Consumers Use Social
Media (2024)
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Exploring Dynamics of Sports Fan Behavior Using Social Media Big Data
(2021)
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