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Abstract:

This study

is one of the analytical studies that rely on a second-level analysis approach, as more
than seventy Arab and foreign studies were collected, and a second analysis was conducted
on them with the aim of identifying the subjects, objectives, theoretical frameworks, and meth-
odologies adopted. The time period of the previous studies ranged from 2013 to 2023AD.

The extent of the impact of each type of traditional and new media on supporting tourism and
marketing tourist destinations was reviewed, in addition to the clear benefits and challenges
facing the media in the tourism field, and monitoring the various strategies for employing each
of them in the field of tourist attraction through these media. As the study provided a compre-
hensive overview of the impact of technological developments on digital media and their role
in the tourism industry and promotion of tourist destinations during the specified period of the

previous studies. The study also recommended the necessity of communication and cooperation
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