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The Impact of Digital Marketing on Consumer Behavior in Saudi E-commerce
Platforms

Evaluating the Effectiveness of Social Media Advertising on Brand Awareness in
Saudi Startups

Digital Marketing Strategies and Customer Loyalty in the Saudi Retail Sector

The Role of Influencer Marketing in Shaping Purchase Decisions among Saudi Youth
Adoption of AI-Driven Marketing Tools by Small and Medium Enterprises in Saudi
Arabia

Consumer Trust and Privacy Concerns in Digital Advertising: A Study in the Saudi
Market

The Effect of Government Vision 2030 on Digital Marketing Practices in the Private

Sector.
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