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Abstract:

This study aimed to identify the role of marketing content on the Twitch
platform in enhancing brand awareness among university students in the
Kingdom of Saudi Arabia. The study adopted a field survey approach using
both descriptive and analytical methods. An electronic questionnaire was
used as the data collection instrument and was applied to a sample of

(108) university students in the Kingdom of Saudi Arabia.

The findings revealed a noticeable level of interest in using the Twitch
platform and engaging with the content presented through it. The results
also indicated that interactive and attractive marketing content
contributes to increasing participants’ awareness of brands and
strengthening their presence among the target audience. Furthermore,
the study showed that content quality, presentation style, credibility of
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content creators, and the relevance of marketing messages to audience
interests are among the most important factors influencing users’
attention and shaping positive perceptions of brands.

The study also confirmed that the interactive nature of Twitch provides
brands with greater opportunities to communicate directly with their
target audience. However, low-quality content or excessive promotional
messages may reduce users’ engagement and trust toward marketing

content.

The study concluded that marketing content on Twitch represents an
effective tool for enhancing brand awareness among university students
through providing valuable content that aligns with the nature of the
platform and audience interests, contributing to building stronger and

more continuous relationships between brands and consumers.

Keywords: Marketing Content, Twitch Platform, Brand Awareness, Digital
Marketing, University Students.
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