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serious! Understanding the functional building blocks of social media. Business Horizons,
54(3), 241-251.
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347-356.

islyull oo
5ys0 oSS b dodlally dadyall Olan)l el @Se dyladl Ledsll dpas sl Lle Gbyal
) 29¢axl gd) gm0 dal

gl
glonall Saslall st slayl Julowis bl le osatiel 4aS alys

; oLl ‘nml
Lwsly oz ely ale gS1y3] yoganl oSay Sleasds Lylbadl SleMell - | Q.” dwlydl elogs

g dwlbwwm 55 sl dadall

ol g oo gay gBMe
Lol Jads Jo e paboll sozoll Ule b saiad 3 pplonall Gadlall Gpod I Gpogll ol omeosi 3 3
1B 1yl e ysganl el Al dpasilly §y5l]

() dcadl dwlydll
:APA 4o &9-).0”

Labrecque, L. L., Markos, E., & Milne, G. R. (2011). Online personal branding: Processes,
challenges, and implications. Journal of Interactive Marketing, 25(1), 37-50.
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Kannan, P. K., & Li, H. A. (2017). Digital marketing: A framework, review and research
agenda. International Journal of Research in Marketing, 34(1), 22-45.
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Lemon, K. N., & Verhoef, P. C. (2016). Understanding customer experience throughout the
customer journey. Journal of Marketing, 80(6), 69-96.
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Stephen, A. T. (2016). The role of digital and social media marketing in consumer behavior.
Current Opinion in Psychology, 10, 17-21.
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