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Adapt the three-step writing process to reports
and proposals.

List the options for organizing informational
reports, and identify the key parts of a business
plan.

Discuss three major ways to organize analytical
reports.

Explain how to choose an organizational strategy
when writing a proposal.

Explain how to adapt to your audiences when
writing reports and proposals.

Name five characteristics of effective
content.

List six strategies to strengthen a proposal
argument.

Identify the elements to include in a request for
proposals (RFP).
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Applying the Three-Step Writing Process to Reports and
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O Informational reports offer data, facts, feedback,
and other types of information without analysis or
recommendations. Analytical reports offer both
information and analysis and can also include
recommendations. Proposals are a special category
of reports that combine information delivery and
persuasive communication.

d No matter the circumstances, reports require all the
communication skills you’ve gained throughout this
course and will continue to gain on the job.
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Analyzing the situation
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Business reports can be complex, time-consuming

projects, so analyze the situation carefully before
you start. With an email or another short message,
you can change direction halfway through the first
draft and perhaps lose only a few minutes of work.
In contrast, if you change direction halfway through

a major report, you could lose days of work.
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1 Defining Your Purpose

Analytical reports and proposals are almost always written
in response to a perceived problem or a perceived
opportunity. A clear statement of this problem or
opportunity helps frame the communication challenge by
identifying what you’re going to write about, but it's not
enough to guide your writing efforts. To plan effectively,
address the problem or opportunity with a clear statement

of purpose that defines why you are preparing the report.
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The most useful way to phrase your purpose
statement is to begin with an infinitive. Using
an infinitive encourages you to take control and
decide where you’re going before you begin.
Consider these examples for informational
reports:

® To update clients on the progress of the
research project (progress report).

e To develop goals and objectives for the
coming year (strategic plan).

el o lira lpdelal 48 Hla Sl
Ja_,.a;j\ g m aladd L) ) adl ey ay
223y ) sad) ol o pSaill o lad i)
ALY oda e Gwas M cad) J cliga

rAila glaal) LSl

() 2 )
ibi) Josal alall e g alaal amagl @
(Rl i

~N




Analyzing the situation

Lecture . v
229 Judoss

MIDOCEA

UNIVERSITY

a 08

® To identify customers and explain how the company

will serve them (marketing plan).

e To submit monthly sales statistics to management
(operating report).

e To summarize what occurred at the annual sales
conference (personal activity report).

e To explain building access procedures (policy
implementation report).

® To submit required information to the Securities and

\_ Exchange Commission (compliance report).
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O Preparing Your Work Plan

You're already accustomed to some schedule
pressure with reports. This is good practice for
your business career, in which you’ll be expected
to produce quality reports quickly and efficiently.
Carefully thinking out a work plan is the best way
to make sure you produce good work on schedule.

For simpler projects, the work plan can be

relatively informal: a simple list of the steps you 4l d 8 L widpe )y e Jaall
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and timing. L g g Lol

dlac ddad alae) O
Janll s a2y e altaa o
Ba o A jlas sl L@l 4_dlaidll
dac) el a8 g Eun cdigal) @l il
3—’;.'6;\43553&)#433}4]\:\_“&;)3)&3
48y Jocadl Jae ddadd g l) Jay el
caadl s sall s dae sl el

il OJA o~ Oi O SA“: a4 ng ..,3“ @Jl Sl

~




(‘

\_

Analyzing the situation

Lecture . v
229 Judoss

MIDOCEA|

UNIVERSITYl

08

For more complicated projects, however, particularly

those that involve multiple team members, you’ll want to
prepare a formal, detailed work plan that can guide the
performance of all the required tasks. A formal work plan
might include the following elements (especially the first
two):

e Statement of the problem or opportunity. This
statement clarifies the challenge or opportunity at hand
and helps you (and anyone working with you) stay focused

on the core issues.
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e Statement of the purpose and scope of your

investigation. The purpose statement describes what
you plan to accomplish and therefore also defines the
boundaries of your work. Identifying which subjects you
will cover and which you won’t is especially important
for complex investigations.

® Discussion of tasks to be accomplished. In addition to
planning, writing, and completing the report itself, you

may need to conduct research or perform other tasks.
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e Description of any additional products or activities that  giiivw 48| dh i) g cladiia ¢) ay @
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Make such expectations clear at the outset.
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Obtaining the information needed for many reports

and proposals requires careful planning, and you
may need to do a separate research project to
acquire the data and information you need. To stay
on schedule and on budget, be sure to review both
your statement of purpose and your audience’s
needs so that you can prioritize your information

needs and focus on the most important questions.
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In addition to the general media and channel

selection , consider several points for reports and
proposals. First, audiences may have specific media
requirements, and you might not have a choice. For
instance, executives in many corporations now
expect to review many reports via their in-house
intranets, sometimes in conjunction with a
dashboard, a customized online presentation of

highly summarized business information.
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The direct approach to reports is efficient and easy to  Je—y Ylzd Ll P R E ) A )

~N
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O Informational reports provide the information that 3 Gl sleall dgilaglaall yojlall a5 (O
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e Reports to implement policies and procedures.

Policy reports range from brief descriptions of
business procedures to manuals that run dozens or
hundreds of pages. Position papers, sometimes
called white papers or backgrounders, outline an
organization’s official position on issues that affect

the company’s success.
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® Reports to demonstrate compliance. Even the smallest

businesses are required to show that they are in compliance
with government regulations of one sort or another.
Quarterly and annual tax reports such as those filed by John

Deere are compliance reports as well.

e Reports to document progress. Progress reports range
from simple updates to comprehensive reports that include
such elements as measured progress toward goals,
comparisons of budgeted versus actual expenses, and lists of

ongoing concerns and risks.
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[ The purpose of analytical reports is to analyze, to

understand, or to explain—to think through a
problem or an opportunity and explain how it
affects an organization and how the organization
should respond. In many cases, you’ll also be
expected to make a recommendation based on
your analysis. analytical reports fall into three

basic categories:
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® Reports to solve problems. Managers often assign

troubleshooting reports when they need to
understand why something isn’t working properly
and what can be done to fix the situation. A
variation, the failure analysis report, studies events
that happened in the past with the hope of learning

how to avoid similar failures in the future.
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® Reports to support decisions. Feasibility reports

are called for when managers need to explore the
ramifications of a decision they’re about to make
(such as replacing an advertising agency or switching
materials used in a manufacturing process).
Justification reports justify a decision that has

already been made.
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Proposals are written for both internal and external

audiences. Internal proposals request decisions from
managers within the organization, such as proposals to

buy new equipment or launch new research projects.

Examples of external proposals include grant

proposals, which request funds from government
agencies and other sponsoring organizations, and sales
proposals, which suggest individualized solutions for

potential customers and request purchase decisions.
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The most significant factor in planning any proposal is

whether the intended recipient has asked you to
submit a proposal. Solicited proposals are generally
prepared at the request of external parties that require
a product or a service, but they may also be requested
by such internal sources as management or the board

of directors.
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When organizations require complex products,

services, or systems, they often prepare a formal
invitation to bid on the contract, called a request for
proposals (RFP), which includes instructions that
specify exactly the type of work to be performed or
products to be delivered along with budgets, deadlines,

and other requirements.
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To attract a large pool of qualified bidders,

organizations send RFPs to firms with good
records of performance in the field, print them in

trade publications, and post them on the web.
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O The communicators at know that reports and

proposals are most effective when they are
adapted to the needs and interests of their
intended audiences. To ensure your own success
with reports, be sensitive to audience needs,
build strong relationships with your audience,

and control your style and tone.
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O discusses four aspects of audience sensitivity, and

all four apply to reports and proposals: adopting
the “you” attitude, maintaining a strong sense of
etiquette, emphasizing the positive, and using
bias-free language. Reports and proposals that
are highly technical, complex, or lengthy can put
heavy demands on readers, so the “you” attitude

takes on special importance with these messages.
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O Building relationships with your readers starts with

planning how to adapt your style and language to
meet their needs and expectations. Bear in mind
that some reports— particularly those that can be
transmitted online—can take on lives of their own,
reaching a wider audience than you ever imagined
and being read vyears after you write them.
Consequently, choose your content and language

with care.
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O To establish or confirm your credibility in the

audience’s mind, research all sides of your topic and
document your findings with reliable sources. Also,
be aware that setting audience expectations too
high can lead to problems with your credibility if
you can’t deliver everything people expect you to,
so take particular care with the introductory

sections of important reports.
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O If you know your readers reasonably well and

your report is likely to meet with their
approval, you can adopt a fairly informal
tone—provided that doing so is acceptable in
the situation and in your company’s culture. To
make your tone less formal, refer to readers as
you and refer to yourself as | (or we, if there

are multiple report authors).
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O A more formal tone is usually appropriate for

longer reports, especially those that deal with
controversial or complex information. You'll also
want to use a more formal tone when your report
will be sent to other parts of the organization or
to outsiders, such as customers, suppliers, or

members of the community.
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d With a clear picture of how you need to adapt to

your audience, you're ready to begin composing
your first draft. Before you put those first words
down on paper, though, review your outline one
last time. Verify that the organization you’ve chosen
makes sense, given everything you’ve learned
about your topic so far. Also, review the wording of
the headings and subheadings to make sure they

establish the right tone.
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1 Like other written business communications,

reports and proposals have three main sections: an
introduction (or opening), a body, and a close. The
content and length of each section vary with the
type and purpose of the document, the document’s
organizational structure, the length and depth of
the material, the document’s degree of formality,

and your relationship with your audience.
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At a minimum, an effective introduction accomplishes

these four tasks:

O It helps the reader understand the context of the
report by tying it to a problem or an assignment.

O It introduces the subject matter and indicates why it is
important.

O It previews the main idea (if you’re using the direct
approach).

O It establishes the tone and the writer’s relationship

\_ with the audience.
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The body presents, analyzes, and interprets the
information gathered during your investigation and
supports your recommendations or conclusions. The
length and content of the body can vary widely based
on the subject matter.

The close has three important functions:
O It summarizes your key points.

O It emphasizes the benefits to the reader if the
document suggests a change or some other course
of action.

O It brings all the action items together in one place.
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L All the guidelines for writing reports apply to proposals

as well, but these persuasive messages have some
unique considerations. The most important factor is
whether the proposal is solicited or unsolicited because

that affects your organization, content, and tone.

O If you're writing an unsolicited proposal, you have some
latitude in the scope and organization of content, and
you can design the entire proposal to put your idea or

product in the best possible light.
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The general purpose of any proposal is to persuade readers to

do something, such as purchase goods or services, fund a
project, or implement a program. As with any other
persuasive message. Here are some additional strategies to

strengthen your persuasive argument:

e Demonstrate your knowledge. Everything you write should
show the reader that you have the knowledge and experience
to solve the problem or address the opportunity outlined in

your proposal.
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e Provide concrete information and examples. Avoid — Cleexill Cind A gala dlia] g il glaa 235 @
vague, unsupported generalizations such as “We are  Ylsal judi ai™ Jie dazadll je 5 doadsl)
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e Research the competition. Find out what alternatives

your audience might choose over your proposal so that
you can emphasize why your solution is the optimum
choice. Potential customers sometimes face a “buy or
build” decision, in which they must choose between
buying a solution from an external party and building it
themselves. In these cases you are effectively

competing against your target customers.
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e Prove that your proposal is workable. Your proposal
must be appropriate and feasible for your audience. It
should be consistent with your audience’s capabilities.
For instance, your proposal would be pointless if it
recommended a plan of action that requires three
times the number of available employees or twice the
available budget.

e Adopt the “you” attitude. Relate your product,
service, or personnel to the reader’s exact needs,
either as stated in the RFP for a solicited proposal or as
discovered through your own investigation for an
unsolicited proposal.
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e Package your proposal attractively. Make sure
your proposal is letter perfect, inviting, and
readable. Readers will prejudge the quality of your
products or services by the proposal you submit.
Errors, omissions, and inconsistencies will work
against you—and may even cost you important

career and business opportunities.
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At some point in your career, you might be in a position to

solicit proposals, and learning how to request effective
proposals will simplify the process considerably. When writing
an RFP, remember that it is more than just a request; it’s an
informational report that provides potential bidders with the

information they need to craft effective proposals.

Writing an RFP demands careful consideration because it
starts a process that leads to a proposal, a contract, and

eventually the delivery of a product or the performance of a

service.
\_
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An RFP’s specific content will vary widely from industry

to industry, but all RFPs should include

combination of the following elements:

some

e Company background. Give potential bidders some
background information on your organization, your
business priorities, and other information they might
need to respond in an informed manner.

® Project description. Put your requirements in
context; are you seeking bids for routine supplies or
services, or do you need a major new system?

) 5 DR i gyl s il (g gina ilidg
g el O g 0815 AT ) gl g
AUl pealiall (e a0 3e (g pall aas Sl

Oalainall (i g jall o384) 23 A4S HAN 4818 @
1 EVIO VAPPSR IV I BN PON DTN
28 5 Al Alaslea glg el e Ayl
)y JS Al e galiag

el 8 clilllaie aa £ g pdiall iy @

aaaa aldas ) dalay el b dadig ) Glead

£ oni )




Writing Requests for Proposals
28l @S Cldb 4L

Lecture

MIDOCEA|

UNIVERSITYl

08

e Requirements. The requirements section should spell out

everything you expect from potential vendors; don’t leave
anything to unstated assumptions. Will potential vendors
provide key equipment or will you? Will you expect vendors
to work under confidentiality restrictions, such as a
nondisclosure agreement? Who will pay if costs run higher
than expected? Will you require ongoing service or support?
Providing this information can be a lot of work, but again,
overlooking anything at this point is likely to create

considerable problems once the project gets rolling.
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e Decision criteria. Let bidders know how you’ll be making — 4-iSs (s yall edia il )-8l jlac @
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e Proposal requirements. Explain exactly what you expect 2 4y, adsii e Ay~ 130z lal) clillic @
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to see in the proposal itself—which sections, what media, il 3ae il s aluadl (ol - 4y z sl

how many copies, and so on. REINpPR Ry

e Submission and contact information. A well-written RFP a8 (o lla aand  Jluaiy) g ana@il) Gl agles @
answers most potential questions, and it also tells people  “laiaall AhuY) abazs o 13a gladll (o g sall
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