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Digital social engagements and knowledge sharing among sports fans: Role of interaction,
identification, and interface.
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The Impact of Social Media Interactivity on Fan Loyalty.
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Sport fans’ curiosity and impulsive buying: mediation of social media use intensity.
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Romero-Jara, Solanellas, Lopez-Carril, Kolyperas, & Anagnostopoulos (2024)
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The more we post, the better? A comparative analysis of fan engagement through social
media.
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Habitually Scrolling: An Examination Into How Sport Consumers Use Social
Media (2024)

a8 el Jual sil) Jilu s & sraly 1 0 sSlginall Ly aaiiusy 30 A agh ) Ayl oda cdom
Bl g alasiind o e Al jall @S ) a8y dadaie 408 GO e caie] dae g Al o JMA (e clld g sl
a5 i) gl W gy 38 U« pilua g uaial sl Ll 05 Y ol Sl Jlaall b e laia Y] Jual il
B K s A0l 5 ) pemy 3 ) A sl




2Ll G sinall &gl 5 Aaad 5l cilaial) ) slan Al U paaleall (g 1588 G Al all geilis < jelal
Sllgiinall o sall (3550 (e 12 canal A jlaall 038 () 5 ¢Bre Japdad (53 o sl JDIA 35 Sia 3 ) acay

S i i maly ) (s simally Bl HY) (e e A jo (e 38 saliie W alasiuV) 13 o A jall cai WSl )
Be JS (8 x50 IS Ll Ve 5 axiiuad) (S5

Fie a5l Calaa ) 8 s jeand Vg8 ¢Aad )l Claiall aladinl el Lagd i gl & dul ol o2a dpaal (eSi
) D )1 slal) Jaay Jagi e galgie) 5 o laial @ la€ 4]l s dadd 48 il 5 il glaall e geasl)
sl Gl A A jall G BalEY) 4Ax ol

s A ) cliaiall aladiin o 555 L) 3 Mall Cand) b aladiad) Bladl ) sae agh a3 8 Al jall o2 2

@l e 220 Jsa 488 Al apanal 8 Caaldl aeluy 138 5 Galgie) 5 Gsie 515 ,Sia ()5S 8 aly )l ) sl
O sasall Fa gal) Chlalally dcals HI Aalial) b ) (s s ccilbaiall J sanll Cld of 5 cduie 1) sl PAREN

decaaload) Al yal)

Exploring Dynamics of Sports Fan Behavior Using Social Media Big Data
(2021)
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