'[ll Ol e daalas
|

DesSs Gaselly DY) &S

@5)&3}443

05 A e o duilae A rdllginall dglu o Lud )l clidey)
bl dssa

b A e Al salac)

YYY YT &Y

[ <) s

g;\j;s BTN

2026




Middle Ocean University

College of Media and Marketing U NI

Bachelor's Degree in Digital Marketing

A Research Submitted as Part of the Graduation Project for the
Bachelor's Degree Program:

The Impact of Digital Advertising on Consumer Behavior: An Empirical
Study of Noon Customers in Riyadh

Osama Abdullah Barasheed
233001313

Supervised by:

Dr. Shireen Kadwani

2026




ADAl

Ll DA e cllgiad) Wl Ao Zuad )l ey S e Gapanl) ) dulyall sda cidaa
oyl e o il ) G WS L bl A Oss 4558 Slee o dnilae
O A dads e RSl el sl B Laydl (ae (uldy dudl)l lDleB
ISyl slaiels &g S 5lall 8wl pesill a8 cllgiall @olusg Al Bl )

gileady Lglatial g Al (2 daad)ll Jilusll (e

Ll pead Lty B3l Ailawy) Crardialy ¢ bl deagl) mgill Gle duhal) ciadely
LA agSsles 8 Laydls dadll ClDleY) o0 Jon gl el o Capeil) Cargy

Bl (o pged G cllginall @lslis b Gylad 151 28l lDLe D (o Al il o jelaly
Aaliadl il Ajlad) e asseld WS ¢(ymg jally cilaailly colaiially laal) dijes
Al san cdaranal dudlag (Pl pouay o Liad @iltl) casaagly L shall )8 dlasl Ja
clbley) ddeld 35 Al Jalsall 5l e x5 cclamiall e AEISH Cilaglaal) gy colsing
&) et Tyl AIY) ) (i WS L uSlgiaall il 8 sl e a5 dudd)l)

g S daiall ae aglell Juiats leie Gleall laiial) chd b Sl 42

zyasll acty L Laadyl) DY) (ssina okt alaia Wl dudyall Coagl (i) egin iy
adley) cleall din & elaal¥) Jealgil) Jilag e salia¥ly cdudlally dudlaaally
Sl dlatin) ety )l Gy 3G G0 8 pgen Lay

Gosedl ¢ty SV el ¢ (58 A, ccllgiondl @lgbu caad )l lDley) :Lualiiall clalst)

- <)l




Abstract

This study aimed to identify the impact of digital advertising on consumer
behavior through a field study conducted on customers of Noon Company
in Riyadh. It also sought to identify the level of exposure to digital
advertisements, measure their influence on consumer behavior, and
examine the nature of the relationship between digital advertising and
consumer behavior amid the increasing expansion of e-commerce and
companies’ reliance on digital channels to promote their products and
services.

The study adopted the descriptive analytical approach and used a
questionnaire as the main data collection instrument to identify consumers’
opinions regarding the role of digital advertising and its impact on their
purchasing behavior.

The findings of the study revealed that digital advertising has a positive
impact on consumer behavior, as it contributes to increasing customers’
awareness of products, services, and offers, and helps them compare
available alternatives before making purchasing decisions. The results also
indicated that advertisement clarity, attractive design, credibility of
content, and the provision of sufficient product information are among the
most important factors that enhance the effectiveness of digital advertising
and increase its influence on consumers’ decisions. Furthermore, digital
advertising was found to contribute to increasing consumers’ desire to
purchase advertised products and enhancing their interaction with the
electronic platform.

In light of the findings, the study recommended focusing on developing
digital advertising content characterized by clarity, credibility, and
attractiveness, as well as utilizing social media platforms in implementing
advertising campaigns in a way that enhances the effectiveness of digital
advertising and improves consumer responses.

Keywords: Digital Advertising, Consumer Behavior, Noon Company, E-
commerce, Digital Marketing.
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