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1 Introduction

The relationship berween commerce and technology has long
existed and continues for a long tme. Numerous developments and
advances in ICT (information and communication technology) in
the recent decades have led to many evolutions in many fields such
as global commerce. Consequenty, the processes involved in many
fields such as commerce, economy, banking, customs, etc. have
been evolved and changed (Rahayu and Day, 2015). As the fme
passes, the traditional commerce will no longer be able to respond
the modern requirements. Hence, new commerce methods will be
required {Cegarra-MNavarro, Jiménez, & Martinez-Conesa, 2007} At
the present, small developing firms play significant roles in
improving and enhancing the indexes of e<commerce and global
economy. Thus, benefiting from novel and modern methods such as
e-commerce in performing commercial processes can play impor=
tant roles in the success of commercial firms (Sebora, Lee, &
Sukasame, 2009). Nowadays, intermet has become an

* Corresponding author.
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indispensable component of people’ lives (Jai, Burmn, & King, 2013),
Appraximately, people all over the world admit that internet plays
a significant role in our lives and has led to the production of job
opportunities and evelutions in business and commerce
(Apavaloaie, 2014). Novel electronic technologies have extensively
resulted in the production of opportunities through business pat-
terns (Chen, 2003). Thanks to its remarkable and fruitful impacts on
econony, science, society, etc., [T is considered to be one of the
greatest innovations. The application of IT in operations related o
commercial and economic processes have led to the creation of a
new interdisciplinary, referred to as e-<commerce, which plays an
outstanding role in  global ecomomic affairs (Feizollahi,
Shirmohammadi, Kahreh, & Kaherh, 2014). Undoubtedly, exploit-
ing and benefiting from IT is one of the essential factors in
enhancing the efficiency of e-commerce. For enhancing the effi-
ciency of e-commerce, commercial notification and commerce
should be facilitated. Commercial notification reguires breaking
information monopoely and provides the opportunity for competi-
tion and efficiency enhancement. Consequently, it provides the
path for social justice. Also, for facili@ting commerce and business,
novel commercial methods such as barcode, standards for elec-
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Fg L The concepiual model.

Table 1
Different varables and parameters investgated (n related works.

Varlables Related works

Infrasrisciure Chang, Chang Ho, Yen, & Chiang 2011, Kumia etal, 2015 Pirts, Fizgerald, & Serrano, 2004; Xao, & Dong, 2015
&F

Cost Chang et al_, 2017, Tharlewchte
Customer sattsfaction i Danae, & Haghtala
Awareness and know ledge Chiang & Parolia, 2

erken-Schrider, & van Op pen 2008

from the valid sample participants. In this research, the discard rate
was low. The samples selected for this study are the male and fe-
male genders. In terms of gender, the distribution of the sample
was 39.19% for female and 60.81%. In this study for examine
descriptive statistics about age, gender, and education the SP55
software was used As Table 2 indicates having analyzed the de-
mographic charaderistics of participants in this survey, most of
them were figured out t© be in the age between 41 and 50 (33.78%),

Table 2
The demagraphic characteristics of the sample.

Frequency

Gender
Female
Male
tntal
Age
20-30
31—

followed by those in the range between 31 and 40 (32 43%), 21-30
(2027%) and those in the age 51-60 (13.52%). Finally, post-
graduate (45.94%) and under-graduate (54.06%) participants
formed the population. Cronbach's alpha and Average Variance
Extracted (AVE) were used for further checking the reliability and
validity of the questionnaire. Moreover, composite reliability of the
questionnaire was investigated. Then, the obtained data were
analyzed in the SPSS and SMART PLC (partial least square ) which
are given in Tables (3) and (4).

4. Result and data analysis

Structural equation modelling was wsed for examining the
model and investigating the relatienships berween exogenous and
endogenous structures. Hence, SMART PLS software was used for
these tests. Itis a component-based approach which can be used for
measuring reliability, validity and the relations between variables
(Cheng, & Yang, 2014). PLS method is mainly used as an alternati ve
for modelling structural equations (Huang, Huang Huang, & Lin,
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