O—dislase Al

1|
M|DOCEA I' G sl eﬂ“—‘?-”ar.‘ﬁ

BRI Y E R S5 i

B Gsnll (o) SIS s

8N B gnill e 1) S el AN £ 5 pia e paie Cang
5 Ll LeNe 5 ol i) Aaie e dy il ciledlall (ppariied daglie adl 5"
"w. ..S ! o !!

sduanl) o) gie

) Aidae Cud daaa salac)

232001085 1 salsY) ad )i

2026 gam\ ‘;ubﬁ\ Suadll




|
MIDOCEAR

Midocean University
College of Media and Marketing

Bachelor of Digital Marketing

Research submitted as part of the graduation project for the Bachelor of Digital
Marketing program

"The Motivations Behind Following Brands on Instagram and Their Relationship to
Consumer Purchasing Behavior"

Research Title:

Prepared by: Mouhamed zeeb ATALLAH ALRAHBI
Academic ID: 232001085

Second Trimester 2026



http://www.tcpdf.org

