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Consumer engagement in social media and its impact on brand loyalty:
Evidence from Saudi Arabia. Management Science Letters, 9(11), 1905—
1912.

https://doi.org/10.5267/[.msl.2019.6.015
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Social Media and Purchase Intentions of Gen Z: Role of Social Media
Influencers. International Journal of Instructional Cases, 8(1), 96—120.
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Investigating the impact of social media content on consumer engagement
and purchase intention. International Journal of Information Management,
42, 65-77.
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