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[bookmark: _Toc195192490]1.1Introduction:
Entrepreneurship plays a pivotal role in the success of small enterprises by stimulating innovation, enhancing adaptability and improving business performance, Small enterprises contribute well to economic growth, job creation and market competitiveness, making entrepreneurship a key determinant of their sustainability and expansion ( Nguyen et al., 2021. In Saudi Arabia, the private sector has recognized the importance of entrepreneurship in developing small businesses, in line with the goals of Vision 2030 to diversify the economy and promote business growth,The success of small enterprises in this context is influenced by multiple entrepreneurial factors including leadership style, flexibility and company characteristics which together shape their ability to navigate competitive environments and achieve long-term sustainability. Entrepreneurial leadership has been recognized as a critical factor in the performance of SMEs. According to Nguyen et al. (2021) and Jing (2024), entrepreneurial leadership influences organizational success through strategic vision, proactive decision-making, and risk-taking. Leaders with entrepreneurial capabilities foster innovation, cultivate a strong organizational culture, and motivate employees to engage in value-added activities, The mediating role of organizational factors, such as team dynamics and strategic alignment, enhances SMEs' performance and growth potential (Norena-Chavez & Romani Torres, 2024). In the private sector in Saudi Arabia, entrepreneurial leadership is essential to overcome market challenges, enhance competitiveness, and ensure business sustainability.
Entrepreneurial flexibility is another key element that contributes to the success of small businesses. Fatoki (2018) highlights that flexibility enables entrepreneurs to overcome challenges such as financial constraints and market competition,Resilient entrepreneurs demonstrate perseverance, adaptability and problem-solving skills which enhance their ability to maintain business operations during economic downturns, Likewise Alfarsi (2020, 2021) emphasizes the importance of entrepreneurial characteristics, such as risk tolerance and creativity in achieving business success in the Saudi Arabia market, The ability to adapt to regulatory changes economic fluctuations and technological advances is crucial for entrepreneurs in Saudi Arabia's evolving business landscape, Moreover firm specific and entrepreneurspecific characteristics play an essential role in shaping the success of small businesses,  According to Islam et al. (2011) found that factors such as industry experience, education level and company size influence business performance. Entrepreneurs with higher levels of education and industry experience tend to implement effective strategies, leading to improved financial and operational results. In addition, Oyeku et al. (2014) provide a conceptual framework linking entrepreneurial competencies and SME success,emphasizing the importance of strategic planning and market orientation.
[bookmark: _Toc193757047]In Saudi Arabia promoting entrepreneurship through policy support, financial incentives and skills development programs is vital to strengthening the private sector, In short entrepreneurship is a driving force behind the success of small businesses with leadership, flexibility and company characteristics being key determinants The ability of entrepreneurs to innovate, adapt and manage risks effectively enhances small businesses competitive advantage and long term sustainability, In the context of the private sector in Saudi Arabia entrepreneurship plays a crucial role in economic diversification and business growth,Understanding these entrepreneurial dynamics is essential for policymakers,business owners and researchers seeking to promote small business growth in the region.

[bookmark: _Toc195192491] 1.2 Study problem:

Despite the major role of entrepreneurship in enhancing the success of small projects many small projects in the Kingdom of Saudi Arabia still face challenges that hinder their growth and sustainability, The private sector in the Kingdom of Saudi Arabia is witnessing rapid transformation in light of Vision 2030 which emphasizes economic diversification and increasing entrepreneurial activity, However the extent to which entrepreneurship impacts small business success in this evolving business environment remains unclear, Key entrepreneurial factors such as leadership, flexibility and company characteristics play a crucial role in determining business performance yet there is a limited amount of empirical research examining their specific impact in the context of Saudi Arabia,  (Alfarsi, 2021; Nguyen et al., 2021). One of the primary challenges faced by small businesses in Saudi Arabia is the ability to adapt to changing market conditions, regulatory requirements, and technological advancements, Entrepreneurial leadership has been identified as a critical determinant of business success (Jing, 2024; Norena-Chavez & Romani Torres, 2024), However   many small businesses struggle to make strategic decisions and adopt innovation. In addition, entrepreneurial flexibility is essential to overcome financial constraints, competition and operational uncertainties (Fatoki, 2018) but its role in the success of Saudi small businesses requires further exploration.
Moreover, firm specific attributes such as industry experience education level and strategic orientation significantly influence small firms performance (Islam et al., 2011; Oyeku et al., 2014) However there is a gap in understanding how these factors interact with entrepreneurial capabilities to influence the success of small projects in the private sector in Saudi Arabia, Given these challenges, it is necessary to examine the relationship between entrepreneurship and small business success to provide insights that can guide business owners,policy makers and investors in promoting a more sustainable and competitive small business sector,This study aims to fill this gap by analyzing the impact of entrepreneurship on the success of small enterprises in the private sector in the Kingdom of Saudi Arabia, By identifying key entrepreneurial characteristics and strategies that contribute to small business growth, This research will provide valuable recommendations to enhance business performance and ensure long-term sustainability in the region. 
[bookmark: _Toc195192492]1.3 Importance of the study:

This study holds great importance for many stakeholders including entrepreneurs, policy makers and researchers as it explores the impact of entrepreneurship on the success of small enterprises in the private sector in the Kingdom of Saudi Arabia, Understanding the factors that contribute to the success of SMEs can provide valuable insights into strategies that promote business sustainability and economic diversification in line with the goals of Saudi Vision 2030, For entrepreneurs  this study highlights the core qualities and competencies required to drive business success, By examining entrepreneurial leadership, resilience and firm characteristics, the research provides guidance on skills and strategies that enhance competitiveness and adaptability in a dynamic market environment, Entrepreneurs can leverage these insights to improve their business models, implement innovative practices and develop the ability to address economic and operational challenges, From a policy perspective the results of this study can inform government agencies and economic planners in Saudi Arabia about the critical role of entrepreneurship in small enterprise development, Policymakers can leverage these insights to design targeted initiatives that support entrepreneurs such as financial incentives, mentoring programs, and regulatory frameworks that foster an enabling business environment, Promoting entrepreneurship policies can increase small business growth, job creation and overall economic progress, For researchers this study contributes to the current body of knowledge on entrepreneurship and small business success by providing empirical evidence from the Saudi Arabia context.
[bookmark: _Toc193757048]Given the Kingdoms unique economic and regulatory landscape, The findings can serve as a basis for further studies that explore the role of entrepreneurship in various sectors and business environments,In addition the research can facilitate comparative studies with other economies enabling a broader understanding of entrepreneurship dynamics across different regions,Overall the study is crucial to strengthening the entrepreneurship ecosystem in Saudi Arabia, providing business owners with practical strategies, guiding policymakers in formulating supportive measures and enhancing academic research on entrepreneurship and small business performance. 

[bookmark: _Toc195192493]1.4 Objectives of the study:

· [bookmark: _Toc195192494]Study the impact of innovation on the success of small enterprises in the Kingdom of Saudi Arabia.
· [bookmark: _Toc195192495]Evaluating the initiative’s impact on the success of small enterprises in the Kingdom of Saudi Arabia.
· [bookmark: _Toc195192496]Exploring the role of risk in the success of small enterprises in the Kingdom of Saudi Arabia.
· [bookmark: _Toc195192497]Identify the main challenges and opportunities that small enterprises in the Kingdom of Saudi Arabia face with regard to entrepreneurship and propose strategies to enhance their success in the market.

[bookmark: _Toc195192498]1.5  Study questions
· What is the impact of innovation on the success of small enterprises in the Kingdom of Saudi Arabia?
· How does the initiative affect the success of small enterprises in the Kingdom of Saudi Arabia?
· What role does risk play in the success of small projects in the Kingdom of Saudi Arabia?
· [bookmark: _Toc195192499][bookmark: _Toc193757050]What are the main challenges and opportunities that small enterprises in the Kingdom of Saudi Arabia face with regard to entrepreneurship, and what strategies can enhance their success?

[bookmark: _Toc195192500]1.6 Study hypotheses:
· The first main hypothesis: There is a positive relationship between entrepreneurship and the success of small enterprises in the Kingdom of Saudi Arabia.
· The first sub-hypothesis (H01-1): There is a positive relationship between innovation and the success of small enterprises in the Kingdom of Saudi Arabia.
· The second sub-hypothesis (H02-1) There is a positive relationship between proactiveness and the success of small enterprises in the Kingdom of Saudi Arabia.
· The third sub-hypothesis (H03-1) There is a positive relationship between risk and the success of small enterprises in the Kingdom of Saudi Arabia.

[bookmark: _Toc195192501]1.7Study model: The research model was prepared by the researcher based on a review of literature and applied studies related to the study, the most important of which are:


[image: ]
Figure (1): Study model
[bookmark: _Toc195192502]1.8 Research limitations:
· Spatial field: This study was applied to small companies in the Kingdom of Saudi Arabia
· The human field: This study was conducted on a random sample of male and female employees in small companies in the Kingdom of Saudi Arabia.
· Time domain: This study was conducted during the period from January to March 2025.
· Objective area: This study was limited to the impact of entrepreneurship (innovation, proactiveness, risk-taking) on ​​the success of small projects in the Kingdom of Saudi Arabia.

1.9 summary:
In this chapter, a general presentation of the research was presented, in which a general idea of ​​the chosen topic and the reasons for choosing it were presented. The research problem was also identified and the questions that the research seeks to answer were raised. In addition, the importance of the research and the goals it aims to achieve were clarified, along with the hypotheses that the research attempts to prove.

































[bookmark: _Toc195192503]CHAPTER TWO
[bookmark: _Toc195192504]Theoretical framework and previous studies










[bookmark: _Toc195192505][bookmark: _Toc193757056]2.1 introduction:
[bookmark: _Toc195192506]This chapter will address the theoretical framework of the research, where the variables of the study will be reviewed, namely entrepreneurship in its three dimensions: innovation, proactiveness, and risk, and its impact on the success of small projects in the Kingdom of Saudi Arabia. We will also discuss previous relevant studies, the ways to benefit from them, in addition to what distinguishes this study from others.
[bookmark: _Toc195192507]2.2 Theoretical framework:
[bookmark: _Toc195192508]In this chapter, we will review the main variables of the study, as we will begin by clarifying the concept of entrepreneurship and its importance in enhancing the success of small projects. We will discuss each dimension of entrepreneurship separately, starting with innovation and its role in providing creative solutions and achieving competitive advantage, then proactiveness and its impact on anticipating opportunities and responding to changes, and finally risk and its impact on decision-making in the business environment. We will also highlight the relationship between these dimensions and the success of small projects, with a focus on the Saudi experience in light of Vision 2030, which supports the growth of entrepreneurship as a primary driver of the national economy.
[bookmark: _Toc195192509]2.3 Corporate entrepreneurship
[bookmark: _Toc193757058]Corporate entrepreneurship is a process used to develop new products, services, or businesses within an existing organization in order to provide value and generate new types of income. This action creates the foundation for the organization to increase sales and innovation. Corporate entrepreneurship provides an accurate idea of ​​the resources and settings needed to encourage and inspire. Moreover, it can inspire business owners to take the necessary steps and lead their company to the desired results. The primary goal of this technique is to develop disruptive ideas rather than to make minor modifications. Additionally, it fosters an environment where company employees drive ideas rather than management. (Phan, Wright, Ucbasaran, & Tan, 2009)
[bookmark: _Toc195192510]2.4 Creating an entrepreneurship environment for companies
According to Donald F. Kuratko (2014) there are five specific factors that are critical in determining whether the environment is supportive of entrepreneurial behavior: (1) top management support, (2) work recognition/autonomy, (3) reward system, (4) time availability, and (5) organizational levels. If a company is serious about creating an internal environment that supports entrepreneurial activity, it must seek ways to evaluate the specific characteristics of an innovative workplace. However, creating a culture that supports corporate entrepreneurship is one of the most challenging jobs that can be achieved in a competitive business. Promoting this culture requires a lot of ingenuity and is therefore not a simple task. Following procedures makes it easier to move the company along a broader path to achieving goals. As a result, it is necessary to periodically define the work in order to collect any new information.
Changing the work environment or creating new rules to achieve better results are two examples. The most important action in this case is routine evaluation because the strategy needs to move in the right direction. (Grabara, Hussain, & Szajt, 2020).
[bookmark: _Toc195192511]2.5 The main types of corporate entrepreneurship
Business ventures, in which a new business is started within an existing company, represent the majority of this type of entrepreneurship. For example, Reliance initially operated as a textile company before branching out into the food sector. In this case, this is a corporate venture where the company has leveraged its existing resources. In other words, it just involves entering a new market or creating new products for an already existing industry. (Jafari-Sadeghi, 2020). There are many types of entrepreneurship in companies, which are:
[bookmark: _Toc195192512]2.5.1 Intrapreneurship
The process of intrapreneurship involves imagining, starting, growing and managing a new business different from the one the organization already runs while leveraging its channels, assets, skills and other resources. In other words, it is a tool that business owners use to build innovative businesses. The goal of intrapreneurship is to influence employees' thoughts and actions in order to foster a creative workplace culture. (Prada, 2018)
[bookmark: _Toc195192513]2.5.2. Organizational transformation
Organizational transformation refers to the extended development of an organization and its business, where the basic pattern is modified to achieve better economic performance. Therefore, the main goal of this change is to increase the company's performance. The best examples of this type are: reducing administrative layers, cutting costs, and reducing the size of the workforce. (Pekkola, 2020).
[bookmark: _Toc195192514]2.5.3. Changing industry rules
Very few companies try to create new opportunities by making small changes in the sector. Therefore, this method is referred to as “industry bending,” and aims to change regulations in the business environment. Because the adoption of this rule affects the entire industry, it is also called a “frame-breaking change.” However, this type of standard opens a wide scope for development and innovation. Through proper compliance with regulations, an organization can achieve great success. (Jacqueline Kirtley, 2020).
[bookmark: _Toc195192515]2.5.4Institutional entrepreneurship and its sub-dimensions
[bookmark: _Toc193757061]In the theoretical field, corporate entrepreneurship refers to a process through which an organization innovates, develops new businesses, and enhances itself by changing its business domain or key strategic mechanisms (Boone et al., 2019).The operational definition of institutional entrepreneurship includes the integration of venturing behavior within the organization, such as institutional venture capital investments, mergers and acquisitions, the formation of alliances, a commitment to developing new products and services, and a willingness to strategically redefine its mission (Boone et al., 2019).
[bookmark: _Toc195192516][bookmark: _Toc193757062]2.5.4.1 Innovation
[bookmark: _Toc195192517]In the theoretical field innovation refers to creative skills and capabilities that work to renew and expand the range of products, services and related markets in addition to developing new technologies for production, supply and distribution (Omerzel, 2015), As for the operational definition of innovation it is the introduction of changes in management, work structure and working conditions for human resources (Omerzel, 2015).)
[bookmark: _Toc195192518][bookmark: _Toc193757063]2.5.4.2Proactivity
[bookmark: _Toc195192519]In the theoretical field proactivity refers to the ability of individuals to act in advance and focus on achieving intended future outcomes (Kiss, Cortes, & Herrmann, 2022) The operational definition relates to the vital role of a set of behaviors that individuals engage in, such as seeking feedback,building networks and solving problems (Kiss et al., 2022).
[bookmark: _Toc195192520][bookmark: _Toc193757064]2.5.4.3 Taking risks
[bookmark: _Toc195192521]In the theoretical field, risk taking behavior refers to the tendency to engage in activities that may have a negative impact (Kilianova, 2020), The operational definition of risk taking behavior in the business world is related to the willingness to allocate greater resources to projects in which the risk of failure may be high (Tipu, 2017), In the modern business environment,risk taking behavior must be monitored to ensure the company's success.
4.6.2 Success of small projects:
The success of small and medium enterprises (SMEs) is affected by several factors, as indicated by many studies, Okreglicka (2015) conducted a literature review that identified the main factors influencing the success of small businesses,The study emphasized internal factors such as entrepreneurial skills, business strategy, innovation and financial management, along with external factors such as market conditions, competition, and regulatory frameworks.
The research concluded that successful small businesses are those that adapt to market changes and benefit from strategic planning to maintain growth, Lolesio, Srivastava and Vakhariya (2024) conducted a study on micro and small enterprises (MSEs) in Fiji and identified critical factors that influence their success,The results highlighted the importance of access to finance, government support,administrative efficiency and market dynamics,The study also emphasized the role of entrepreneurial flexibility in overcoming challenges such as economic fluctuations and scarcity of resources, In addition researchers highlighted the impact of digital transformation in enhancing business performance and increasing competitiveness in the modern economy.
Likewise Chittithaworn et al. (2011) analyzed the factors influencing the success of SMEs in Thailand, Their study divided these factors into six main dimensions: characteristics of the entrepreneur, management and planning, products and services, relationships with customers, financial resources and the external environment , The results showed that good business planning, strong customer relationships and effective financial management are key factors for achieving sustainable success,Government policies and market conditions also play a crucial role in shaping the performance of SMEs, Overall these studies show that the success of SMEs depends on a combination of internal competencies and external environmental factors.
[bookmark: _Toc195192522][bookmark: _Toc193757065]Entrepreneurial skills, strategic planning, financial management and adaptability are essential to sustain growth while market conditions, government policies and access to financial resources significantly impact business performance,These insights provide valuable insights for policymakers and entrepreneurs who want to enhance the sustainability of SMEs and increase their competitiveness.

[bookmark: _Toc195192523]2.5.5 Previous Studies:

1. Nagham Nimah, & Hamza Al-Ward. (2020). The results showed that entrepreneurial orientation plays an important role in the success of small and medium enterprises in both Jordan and Malaysia as it was found that innovation, risk tolerance, exploitation of opportunities and proactiveness are among the main factors affecting the achievement of growth and sustainability for these projects,The study also showed that the supportive environment, such as government legislation, financing and institutional support, directly affects the performance of small and medium enterprises,The study emphasized the importance of strengthening entrepreneurial thinking among project owners through continuous training, benefiting from modern technology and strategic planning to ensure the continuity of projects in light of economic challenges,The study recommended the need to provide a supportive environment for entrepreneurship by facilitating government procedures improving access to financing sources and increasing awareness of the culture of entrepreneurship to ensure the success and sustainability of small and medium enterprises.
 2. Abbas Kamel Al-Shall, Nabila, Ahmed Al-Zuhairi, Amira, Youssef Muhammad, & Somaya. (2022). The results showed that entrepreneurship positively affects the innovative performance of workers in small and medium enterprises in Egypt as it was shown that encouraging innovation, providing a stimulating work environment and supporting entrepreneurial ideas contribute significantly to enhancing the creativity of workers and improving the overall performance of institutions, The study also indicated that entrepreneurial leadership plays a pivotal role in motivating employees to develop new solutions and enhancing the culture of innovation within companies, The study emphasized the importance of adopting flexible management methods that contribute to creating an environment supportive of innovation, in addition to the necessity of providing continuous training and developing the leadership skills of employees to enhance their innovative performance The study recommended the need to support small and medium enterprises through government policies that promote entrepreneurship, increase investment in training and development programs in addition to encouraging a culture of innovation within the work environment to ensure competitiveness and sustainability in the market.
3.Abu Khwait, Najim Muhammad, Al-Amari, & Khaled Muhammad. (2023). The results showed that small business entrepreneurship plays a fundamental role in achieving sustainable development by promoting innovation, creating job opportunities and stimulating economic growth,The study also showed that small projects have high flexibility that enables them to adapt to economic and environmental changes which contributes to achieving the economic, social and environmental dimensions of sustainable development, The study confirmed that the success of these projects depends on providing a supportive regulatory environment which includes financing appropriate legislation and support for innovation and entrepreneurship,The study emphasized the necessity of encouraging a culture of entrepreneurship among young people and entrepreneurs by providing financial incentives and continuous training to enhance their entrepreneurial skills in addition to the importance of adopting environmentally friendly practices to ensure the sustainability of these projects in the long term,The study recommended the need to activate the role of government and private institutions in supporting small projects by providing financing facilities and advisory programs and strengthening partnerships between the public and private sectors to achieve sustainable economic development.
4Al-Juhaimi & Noura. (2023). The results showed that the application of entrepreneurship contributes significantly to improving production and the success of small projects in the Kingdom of Saudi Arabia,The study showed that adopting entrepreneurial practices such as innovation, strategic planning, and risk management helps enhance production efficiency and increase the competitiveness of these projects.The results also indicated that government support, providing financing and facilitating administrative procedures are among the basic factors that contribute to the sustainability of small projects and their achievement of economic growth.
The study emphasized the importance of enhancing the culture of entrepreneurship among small business owners through continuous training and developing their administrative and innovative skills, in addition to encouraging the use of modern technology to improve production processes and enhance the quality of products and services, The study recommended the need to increase government and financial support for small projects, develop policies and legislation that enhance the entrepreneurship environment in addition to providing business incubators and guidance programs that contribute to raising the level of efficiency of these projects and ensuring their success in the Saudi market.
  5. Alfarsi, Y. (2020): The Alfarsi (2020) study examined the impact of entrepreneurs characteristics on the success of small and medium sized companies in the Saudi market as it identified a group of entrepreneurial factors that contribute to improving performance and sustainability.The results showed that innovation in developing products and services taking risks in making bold decisions being proactive in adapting to market conditions and effective leadership and management skills all play a crucial role in enhancing the success of companies, The study also pointed out the importance of external factors such as government support financing, and competition in determining growth and continuity opportunities for these companies.
6 Norena-Chavez, D., & Romani Torres, R. (2024) : Norena-Chavez and Romani Torres (2024) studied improving the success of IT projects through entrepreneurial leadership focusing on the mediating roles of several factors within the team such as team reflexivity team innovation culture and team entrepreneurial passion, The study showed that entrepreneurial leadership plays a crucial role in enhancing performance and success in IT projects through its direct influence on these mediating factors, The results showed that collective flexibility, which means the teams ability to adapt, self criticize and analyze performance, contributes significantly to improving the culture of innovation within the team, In turn, the culture of innovation and collective entrepreneurial keenness enhances the teams ability to face challenges and achieve innovative and effective results, The study also indicated that entrepreneurial leadership affects project success by activating these factors within teams which contributes to enhancing the performance and positive results of information technology projects.
  7.Islam, M. A., Khan, M. A., Obaidullah, A. Z. M., & Alam, M. S. (2011). Islam et al. (2011) study examined the influence of entrepreneurs characteristics and firm characteristics on business success in small and medium enterprises (SMEs) in Bangladesh, The study aimed to analyze the entrepreneurial and personal factors that contribute to improving the performance of these companies, The results showed that entrepreneurs' personal traits such as risk tolerance, innovation, and strategic planning play a crucial role in the success of SMEs.The study also showed that practical experience and the ability to manage financial resources positively affect performance and growth, As for corporate characteristics, the study indicated that good management strategic planning, and access to markets are considered factors that enhance corporate sustainability, The study also highlighted the importance of financing as a critical external factor affecting the competitiveness of SMEs in Bangladesh, In conclusion the study emphasized the need to improve the skills of entrepreneurs in the areas of leadership and planning in addition to providing an appropriate environment that supports financing and growth to achieve sustainable success for these companies.
8Ajani, A. O., Adekanmbi, O., & Akanmu, P. M. (2017). Findings indicate that effective entrepreneurial practices including innovation, strategic planning, risk management and financial management, contribute significantly to the growth and sustainability of small and medium enterprises (SMEs).The study highlights that entrepreneurial skills and proactive business strategies enhance competitiveness and productivity among small businesses, Moreover access to finance, government policies and market conditions play a crucial role in shaping the performance of SMEs, The study also emphasizes the importance of enhancing entrepreneurial thinking among owners of small and medium sized companies and calls for continuous training skills development and adoption of technology to improve efficiency.It also emphasizes that business networks and mentorship programs are essential in strengthening the business environment for SMEs, The study recommends that policymakers create a more supportive regulatory framework facilitate access to finance and provide capacity building programs for entrepreneurs, In addition, SME owners must focus on strategic management and innovation to ensure long term success and sustainability in the competitive market.
9 . Fajarika, D., Trapsilawati, F., & Sopha, B. M. (2024)  : The study by Fajarika, Trapsilawati, and Sopha (2024) conducted a systematic literature review to identify the key factors influencing the growth of small and medium enterprises (SMEs) in developed and developing countries, The study followed a structured analytical approach, integrating findings from multiple academic sources to provide a comprehensive understanding of the factors influencing SME growth. The results indicate that SME growth is influenced by several interconnected factors including access to finance, entrepreneurial competencies, government policies, market dynamics and technology adoption. In developed countries, technological innovations, strong financial infrastructure and supportive regulatory frameworks play a crucial role in the expansion of SMEs, In contrast, in developing countries, challenges such as limited access to credit, weak institutional support, and inadequate infrastructure hinder growth, despite the presence of entrepreneurial potential, The study emphasizes the importance of enhancing the business environment that includes access to finance, capacity building programs and digital transformation strategies to improve the sustainability and competitiveness of SMEs, It also emphasizes the importance of government interventions and policy reform designed to meet the needs of SMEs in different economic contexts, The study recommends that policymakers in both developed and developing countries implement targeted support mechanisms, such as facilitating access to finance, improving ease of regulation, and promoting innovation through technology adoption.
10.Ilmafa'ati, R. (2021)  :Ilmafa'ati (2021) study explores the impact of entrepreneurship, creativity and business location on business success, The study used a quantitative approach where questionnaires and statistical analysis were used to collect and analyze data, The study findings emphasize the interconnectedness between entrepreneurship and creativity as key factors for business success,Entrepreneurs who are innovative, proactive and able to adapt to changes in market conditions have higher success rates, Creativity in business practices, product offerings and marketing strategies also contributes significantly to distinguishing a business from its competitors, leading to increased customer satisfaction and market share, The study also highlights the role of business location as a critical factor in determining business success. Proximity to target markets, ease of access, and competition are important considerations when choosing a business location, The results indicate that companies located in areas with high traffic, strong customer bases and favorable economic conditions have a greater chance of      success, The study concludes that a combination of entrepreneurial skills creative business strategies and strategic location can significantly enhance business performance, The study recommends that entrepreneurs focus on developing innovative solutions, carefully selecting locations, and constantly seeking opportunities to improve creativity to ensure long term sustainability and success.
[bookmark: _Toc193757067] 11.  Al Farisi, Y. (2020).  His doctoral thesis by Al-Farsi (2020) explores the impact of entrepreneurial characteristics on the success of SMEs in the Saudi market, The study adopts a quantitative research approach  where questionnaires and statistical tools were used to collect and analyze data from owners and managers of small and medium sized companies in Saudi Arabia,The dissertation findings highlight that some entrepreneurial characteristics, such as risk taking, innovation, proactive decision making and leadership capabilities, significantly influence the success of SMEs, Entrepreneurs who possess these qualities are better equipped to deal with challenges, overcome competition and exploit opportunities,The study emphasizes that strong leadership and a clear vision are crucial to setting strategic goals and steering a business toward long term growth, In addition, the study reveals that market knowledge and the ability to adapt to local cultural and economic conditions play a vital role in determining the success of SMEs in Saudi Arabia, Entrepreneurs who understand the details of the local market, customer preferences and regulatory environment are more likely to succeed in a highly dynamic business environment, Al-Farsis research concludes that developing basic entrepreneurial characteristics and enhancing business acumen are essential to the success of SMEs in Saudi Arabia,The research recommends implementing training programs and workshops focusing on leadership, innovation and risk management to support the growth and sustainability of SMEs in the region. Furthermore, policy interventions that promote entrepreneurship such as improving access to finance and regulatory support, are crucial to creating an enabling environment for SME success.

[bookmark: _Toc195192524]2.6Theoretical principles of the study:
[bookmark: _Toc195192525]The theoretical framework of this study is based on the intersection of the characteristics of entrepreneurship and small enterprise success drawing on several major theories of entrepreneurship, innovation and business performance, Entrepreneurship theory suggests that entrepreneurs are agents of change, driving innovation and creating opportunities for business growth,This framework highlights the critical role of entrepreneurial traits, such as innovation, proactiveness and risk taking in influencing business outcomes, Innovation theory asserts that companies that introduce new ideas or processes are more likely to succeed in competitive markets, In addition the dimensions of entrepreneurial orientation risk taking and proactiveness are essential for small organizations to overcome uncertainty, seize opportunities and outperform competitors, The Business Performance Model explains that success in small organizations can be measured through financial and non financial metrics  including profitability, market share and growth, Furthermore the resource based view of the firm emphasizes that business success depends on the unique resources and capabilities that the entrepreneur brings to his or her business  suggesting that the characteristics of the entrepreneur directly influence the resources he or she uses to promote business success, Together these theories provide a solid foundation for understanding how entrepreneurial traits contribute to the success of small enterprises, especially in the context of Saudi Arabia.
[bookmark: _Toc193757069]Previous studies show that the success of SMEs depends on a set of internal and external factors that contribute to enhancing their growth and sustainability,First entrepreneurial characteristics such as risktaking, innovation and proactive decision-making are key factors that influence the success of SMEs. Entrepreneurs who have the ability to make bold decisions and adapt to changing conditions in the market can outperform their competitors and achieve sustainable success,In addition creativity in business, services and products contributes to improving companies Ncompetitive advantage and enhances their ability to expand and attract customers, Other factors that influence the success of SMEs include strategic planning and effective financial management which are essential elements for achieving sustainable growth, Companies that rely on solid strategies and careful financial planning find themselves better able to adapt to economic challenges and achieve their long term goals, Geographic location also plays a crucial role in determining the success of small businesses, Companies that are located in areas close to their target markets or that have easy access to resources and human resources increase their chances of success and growth,In addition government support and access to finance are factors that greatly contribute to increasing the efficiency of SMEs, Ultimately the importance of continuous training, skills development, and the use of technology to develop competencies and achieve excellence is highlighted. Therefore, SME owners should focus on investing in these aspects to ensure their sustainability and growth in competitive economic environments.

[bookmark: _Toc195192526]2.7 What distinguishes this study from previous studies:
What distinguishes this study from previous studies is its focus on the direct relationship between entrepreneurial characteristics such as innovation, proactiveness and risktaking and their direct impact on the success of small projects,While many previous studies address these factors separately or focus on specific aspects of entrepreneurship this study combines these entrepreneurial characteristics and demonstrates how they can contribute to the success of small enterprises holistically,First the study provides an in-depth understanding of how innovation, proactiveness and risk-taking interact in an integrated manner helping to explain how entrepreneurs address challenges and opportunities in competitive markets, In many previous studies these factors are analyzed in isolation from each other but this study focuses on how they interact and integrate to achieve the overall success of the project,Second the proactive orientation in the study highlights how entrepreneurs can identify future opportunities before they become apparent which helps achieve long term competitive advantage, This approach distinguishes the study from others that may focus only on traditional entrepreneurial strategies, Third, attention to the element of risk in small business success is central to this study, which discusses how taking calculated risks can open up new opportunities for growth. While some studies focus on risk-taking in general, this study provides a specific perspective on how risk-taking can be used as a tool to achieve sustainable success.Overall, this study integrates several important aspects of entrepreneurship into an integrated framework, which contributes to providing practical and entrepreneurial recommendations for small business owners to achieve success in the competitive business environment.
[bookmark: _Toc195192527] 2.8 Chapter summary
This chapter dealt with the theoretical framework for studying "the impact of entrepreneurship (innovation, proactiveness, risk-taking) on ​​the success of small projects."At the beginning of the chapter, the main study variables related to entrepreneurship and how they affect the success of small projects were reviewed. These variables included innovation, as the importance of providing new and effective solutions that contribute to improving performance and competitiveness was emphasized, in addition to proactiveness, which relates to the ability of entrepreneurs to anticipate future opportunities and challenges and adapt to them.As well as the risk that is associated with the ability of pioneers to make unconventional decisions that may lead to large gains or losses, but they are necessary to achieve expansion and growth.
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