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Abstract

This study aimed to analyze the impact of growth strategies in digital financial products
on customer acquisition and activation in the Saudi market. Data from SAMA (2024)
indicates that approximately 42% of registered digital wallet users have not activated

their services, revealing a critical activation gap.

The study adopted a quantitative descriptive-analytical approach grounded in TAM
(Davis, 1989) and AARRR (McClure, 2007). A stratified random questionnaire was
administered to 406 users in Riyadh, Jeddah, and the Eastern Region, analyzed using
SPSS v26.

Results revealed strong positive relationships: growth strategies <«»> acquisition
(R=0.802) and activation (R=0.773), explaining 64.3% and 59.8% of variance
respectively. Onboarding UX quality was the strongest predictor of activation
(r=0.783). Statistically significant age-group differences were found. The study
recommends investing in onboarding experience and socially-oriented referral

programs tailored to the Saudi consumer.

Keywords: Digital Growth Strategies, Customer Acquisition, Customer
Activation, Digital Financial Products, Saudi Market, TAM, AARRR.
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