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Abstract:

This study aims to examine the impact of electronic marketing on purchase
intention among Saudi users in light of the rapid growth of e-commerce and digital
platforms in Saudi Arabia. The study adopts a descriptive analytical approach to
investigate the relationship between electronic marketing dimensions, including
social media marketing, online content quality, electronic trust, and digital

promotional offers, and purchase intention among Saudi consumers.

The expected findings indicate a statistically significant positive impact of
electronic marketing on purchase intention. Electronic trust, engaging content, and
social media interaction are anticipated to play a major role in enhancing

consumers' willingness to purchase products and services online.

The study recommends strengthening digital marketing strategies, improving
content quality, and enhancing online trust and security to maximize the

effectiveness of electronic marketing activities.

Keywords:
Electronic Marketing, Purchase Intention, Saudi Consumer, E-Commerce, Social

Media Marketing.
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