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Abstract
This study explores the business implications of sustainable tourism in the hospitality sector of NEOM, one of Saudi Arabia's most significant development projects. As the global tourism industry increasingly shifts towards sustainability, this research aims to investigate how sustainable tourism practices impact business operations in the region. Through a field study involving key stakeholders in NEOM's hospitality sector, a mixed-method approach combining both quantitative and qualitative research was used to analyze data related to the adoption of sustainability practices in hotels and resorts. The findings indicate that sustainable tourism contributes to enhancing brand reputation, increasing customer loyalty, and driving long-term profitability, despite challenges related to initial implementation costs and investment. The study concludes by offering recommendations for businesses on how to integrate sustainability practices in line with the sustainable development goals of NEOM.
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· Sustainable Tourism
Refers to tourism practices that aim to minimize negative environmental, social, and economic impacts while promoting responsible management of natural resources and supporting local communities. Sustainable tourism emphasizes maintaining the quality of life for both visitors and host communities, and it ensures that tourism development does not deplete the resources it depends on (UNWTO, 2020).
· Hospitality Sector
Encompasses all businesses and services that provide accommodation, food, and leisure services to tourists. In this context, it refers to hotels, resorts, and other tourism-related businesses in NEOM, which play a significant role in the adoption of sustainable tourism practices (Bramwell & Lane, 2011).
· Profitability
Referring to the financial performance and success of hospitality businesses. Profitability is measured through various metrics such as revenue, cost savings from sustainable practices, and long-term financial growth. Sustainable practices can contribute to profitability by enhancing operational efficiency, reducing costs, and attracting customers willing to pay a premium for eco-friendly services (Bramwell & Lane, 2011).
· Customer Loyalty
The likelihood that customers will return to a particular hospitality business due to positive experiences, including those related to sustainability efforts. Businesses that adopt sustainable tourism practices often see increased customer loyalty, as eco-conscious travelers prefer staying at environmentally responsible hotels (Higgins-Desbiolles, 2018).
· Brand Value
The worth of a company’s brand based on customer perceptions, loyalty, and reputation. Adopting sustainable tourism practices can significantly enhance a company’s brand value by differentiating it from competitors and attracting eco-conscious customers who value sustainability (Bramwell & Lane, 2011).
· Green Technology
Referring to technologies that are environmentally friendly and help reduce the ecological footprint of tourism businesses. In the hospitality sector, this includes energy-efficient systems, renewable energy sources, waste management technologies, and resource optimization tools that promote sustainability (Al-Naim, 2021).
· Vision 2030
Saudi Arabia's long-term plan for economic diversification, which includes a focus on sustainable tourism and development. NEOM, as a part of Vision 2030, aims to develop a futuristic city with an emphasis on innovation, sustainability, and environmental stewardship. Tourism is a key component of this vision, and businesses in NEOM are expected to align their operations with sustainability goals (Saudi Vision 2030, 2016).
· Technological Innovation
The use of advanced technology to enhance efficiency, sustainability, and customer experience in hospitality businesses. This includes the use of smart technologies for energy management, water conservation, waste reduction, and optimizing the guest experience in a sustainable manner (Jones & Smith, 2020).
· Corporate Social Responsibility - CSR
Refers to the ethical responsibility of businesses to contribute positively to society and the environment. In sustainable tourism, CSR involves actions such as supporting local communities, reducing environmental impacts, and ensuring fair labor practices (Higgins-Desbiolles, 2018).

· Operational Challenges
The difficulties faced by businesses when implementing sustainability initiatives. These challenges include high initial costs, the complexity of integrating sustainable practices into existing operations, and the difficulty of meeting regulatory requirements. Businesses may also face resistance from staff or stakeholders who are not fully aligned with sustainability goals (Sharpley, 2009).
· Environmental Sustainability
In the context of sustainable tourism, it refers to practices that ensure the long-term health and preservation of natural resources. This includes reducing waste, conserving energy and water, and maintaining biodiversity through sustainable tourism operations (UNWTO, 2020).
· Economic Sustainability
Involves ensuring that tourism operations are economically viable and contribute to the local economy without depleting resources or creating long-term financial burdens. Economic sustainability in hospitality businesses in NEOM requires balancing profitability with environmentally responsible practices (Bramwell & Lane, 2011).
· Social Sustainability
The concept is that businesses should support social equity, community development, and human well-being. For NEOM's hospitality businesses, this means integrating fair labor practices, supporting local businesses, and creating positive social impacts through tourism (UNWTO, 2020).
· Sustainable Practices
Referring to the actions taken by businesses to reduce their negative environmental impacts and promote long-term viability. In the hospitality industry, this includes energy efficiency, waste management, water conservation, sustainable sourcing, and offering eco-friendly accommodations and services (Al-Naim, 2021).
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Sustainable tourism has emerged as a critical focus within the global tourism industry. Driven by increasing concerns over environmental degradation, resource depletion, and the growing need for socially responsible travel practices, sustainable tourism is now seen as essential for ensuring the long-term growth of the sector while minimizing its negative effects on local communities and ecosystems (UNWTO, 2020). The hospitality sector, as a significant contributor to the tourism industry, plays a vital role in implementing these sustainable practices. Its operations not only affect the environment but also directly impact local economies and societies (Bramwell & Lane, 2011).
In line with global trends, the Kingdom of Saudi Arabia has made substantial efforts to incorporate sustainability into its development agenda. Under the Vision 2030 initiative, tourism has been identified as a key area for economic diversification and growth, with a particular emphasis on sustainable practices (Saudi Vision 2030, 2016). The creation of NEOM, a futuristic city in northwestern Saudi Arabia, represents a unique opportunity to explore the potential of sustainable tourism in a highly innovative and rapidly developing region. The hospitality sector within NEOM, including hotels, resorts, and other tourism-related businesses, faces both significant opportunities and challenges in adopting sustainable tourism practices (Al-Naim, 2021).
This study aims to explore the business implications of sustainable tourism in NEOM’s hospitality sector. Specifically, it investigates how the adoption of sustainable practices influences business operations, profitability, and long-term success. It also examines the challenges businesses face in implementing sustainability within NEOM's growing tourism landscape. Understanding these business implications is crucial for guiding the development of sustainable tourism in the region, ensuring that businesses not only contribute to the broader sustainability goals of NEOM but also remain competitive in the global tourism market (UNWTO, 2020).


[bookmark: _Toc203851181]Problem Statement
The global tourism industry is increasingly prioritizing sustainability as a way to mitigate the negative environmental, social, and economic impacts of tourism (UNWTO, 2020). However, the business implications of adopting sustainable tourism practices in emerging destinations, such as NEOM, remain underexplored. NEOM, a rapidly developing city in Saudi Arabia, is positioned as a key player in the country's Vision 2030 strategy, which aims to diversify the economy and develop a sustainable tourism sector (Saudi Vision 2030, 2016). Despite the growing attention on sustainability, there is limited research on how hospitality businesses in NEOM are integrating these practices, the challenges they face, and the resulting impact on their profitability and long-term success.
The hospitality sector in NEOM faces unique challenges due to its emerging nature, technological innovations, and the ambitious scale of its development (Al-Naim, 2021). As businesses in the region adopt sustainability practices, understanding the effects on their operations is crucial to ensuring that NEOM's tourism sector can thrive while meeting the economic, environmental, and social goals outlined in Vision 2030 (Saudi Vision 2030, 2016). Moreover, the relationship between sustainable tourism and business success is complex, with businesses often encountering financial, operational, and regulatory obstacles when implementing sustainability initiatives (Bramwell & Lane, 2011).
Thus, the problem this study addresses is the lack of comprehensive understanding regarding the business implications of sustainable tourism practices within NEOM's hospitality sector. This research seeks to fill this gap by exploring how sustainable tourism practices influence business operations, the barriers businesses face, and the potential long-term benefits of sustainability in this rapidly evolving region.



[bookmark: _Toc203851182]Main Research Question:
What are the business implications of adopting sustainable tourism practices in NEOM's hospitality sector?

[bookmark: _Toc203851183]Secondary Research Questions
1. How do sustainable tourism practices impact the profitability of hospitality businesses in NEOM?
2. What challenges do hospitality businesses in NEOM face when implementing sustainable tourism practices?
3. To what extent do customers' perceptions of sustainability influence their choice of hospitality services in NEOM?
4. What are the key environmental, social, and economic benefits of sustainable tourism for businesses operating in NEOM's hospitality sector?
5. How do hospitality businesses in NEOM align their operations with Saudi Arabia's Vision 2030 sustainability goals?
6. What role do technological innovations and smart infrastructure play in promoting sustainability in NEOM's hospitality sector?
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[bookmark: _Toc203851185]Theoretical Importance 
· This research contributes to the advancement of knowledge in the field of sustainable tourism by addressing a gap in academic literature, particularly in the context of emerging tourist destinations like NEOM.
· It explores the business implications of sustainability within the hospitality sector in rapidly developing regions, an area that remains underexplored.
· The study will offer a novel perspective on how sustainability initiatives impact business operations, profitability, and long-term success in a unique context such as NEOM.
· The research will contribute to theoretical models in sustainable tourism, integrating business strategy, environmental responsibility, and social impact.
· It will enhance the understanding of how hospitality businesses can align their sustainable practices with both economic goals and sustainability targets.
· The outcomes will provide insights into how innovation and technology can serve as enablers of sustainability within the tourism industry, particularly in emerging economies.
[bookmark: _Toc203851186]Practical Importance 
· This research has direct applicability to the hospitality sector in NEOM, as well as other regions undergoing rapid tourism development with sustainability at the forefront.
· The study will equip hospitality managers and business owners with insights into how to adopt and implement sustainable practices while ensuring long-term profitability and environmental stewardship.
· It will highlight the economic, social, and environmental benefits of sustainability in tourism, helping industry professionals navigate challenges such as high initial costs, operational complexities, and regulatory compliance.
· The research will inform policy development, guiding stakeholders in NEOM to align their practices with Saudi Arabia’s Vision 2030 sustainability goals, promoting economic diversification and green growth in the tourism sector.
· The findings will serve as a practical resource for businesses seeking transition to sustainable practices while maintaining or increasing their market competitiveness.
· The research will contribute to establishing NEOM as a model for sustainable tourism in emerging global markets, positioning the region as a leader in responsible tourism.
[bookmark: _Toc203851187]Purpose of Research
· Examine the impact of sustainability initiatives on the profitability and operational efficiency of hospitality businesses in NEOM.
· Identify the challenges faced by businesses in implementing sustainable tourism practices, including financial, operational, and regulatory barriers.
· Assess the relationship between customer perceptions of sustainability and their choices in hospitality services within NEOM.
· Evaluate the benefits of integrating sustainable practices in the hospitality sector, particularly in terms of long-term business success, customer loyalty, and brand value.
· Provide recommendations for hospitality businesses in NEOM to enhance their sustainability efforts while aligning with the broader economic and environmental goals set out by Saudi Arabia’s Vision 2030.
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[bookmark: _Toc203851189]Main Hypothesis
· H1: The adoption of sustainable tourism practices positively impacts the profitability and long-term business success of hospitality businesses in NEOM.
This hypothesis proposes that sustainability initiatives, such as eco-friendly operations and responsible tourism practices, will contribute to the overall success of hospitality businesses in NEOM by improving profitability, customer loyalty, and brand reputation.
[bookmark: _Toc203851190]Main Hypothesis
· H2: Hospitality businesses in NEOM face significant challenges in implementing sustainable tourism practices due to financial, operational, and regulatory barriers.
This hypothesis suggests that while businesses may recognize the benefits of sustainable practices, they may encounter substantial obstacles in the implementation process, such as high initial costs, operational complexity, and regulatory compliance.
· H3: Customers' perceptions of sustainability influence their choices of hospitality services in NEOM, with a higher preference for businesses adopting eco-friendly and socially responsible practices.
This hypothesis assumes that customer decision-making is influenced by sustainability, meaning that businesses that implement sustainability initiatives will be more attractive to consumers in NEOM.
· H4: The integration of sustainable tourism practices in NEOM’s hospitality sector leads to increased customer loyalty and higher brand value over time.
This hypothesis suggests that sustainable practices not only attract customers but also result in long-term benefits, such as stronger brand loyalty and enhanced brand image.
· H5: NEOM’s hospitality businesses align their sustainability practices with the broader economic and environmental goals outlined in Saudi Arabia's Vision 2030.

[bookmark: _Toc203851191]Research Model 
The research model for this study is designed to illustrate the relationship between sustainable tourism practices and their business implications in the hospitality sector in NEOM. It includes both independent and dependent variables, showing how different factors of sustainability influence business outcomes.
[bookmark: _Toc203851192]Key Variables in the Research Model
1. Independent Variables (Sustainable Tourism Practices):
· Eco-friendly operations: These refer to practices such as energy conservation, waste management, and water usage reduction (Bramwell & Lane, 2011).
· Socially responsible practices: This includes community engagement, employee welfare, and efforts to promote social equity (UNWTO, 2020).
· Technological innovations: The use of smart technologies, resource optimization, and green technologies in hotels and resorts (Al-Naim, 2021).
· Regulatory compliance: Adherence to national and international environmental and social standards, as well as government policies.
2. Dependent Variables (Business Implications):
· Profitability: The effect of sustainability on financial performance, cost savings, and overall business profitability (Bramwell & Lane, 2011).
· Customer Loyalty: The influence of sustainability on customers' long-term loyalty and repeat business.
· Brand Value: The impact of adopting sustainable practices on brand image and consumer perceptions.
· Operational Efficiency: The improvements in business operations, such as cost reductions and optimized resource management, due to sustainable practices.
3. Moderating Variables:
· Customer Perceptions: Consumer awareness and attitudes towards sustainability often influence their decision-making (UNWTO, 2020).
· Regulatory Environment: Policies and guidelines established by the government that either encourage or limit sustainable practices.
· Market Conditions: Economic and competitive factors that affect how sustainability practices are integrated into the hospitality industry (Al-Naim, 2021).
[bookmark: _Toc203851193]Research Model Framework
· The independent variables (sustainable tourism practices) are hypothesized to positively influence the dependent variables (business outcomes such as profitability, customer loyalty, brand value, and operational efficiency) (Bramwell & Lane, 2011).
· The moderating variables are considered external factors that may influence or enhance the relationship between sustainability practices and business performance (Al-Naim, 2021).
[bookmark: _Toc203851194]Diagram of the Research Model
[image: ][bookmark: _Toc203651673]Figure 1-Diagram of the Research Model

















[bookmark: _Toc203851195]Conclusion of Chapter one 
In this introductory chapter, the research has been framed within the context of sustainable tourism in the hospitality sector of NEOM, Saudi Arabia. The problem statement highlights the need for a deeper understanding of the business implications of sustainable practices in the rapidly developing tourism sector of NEOM. The chapter outlined the significance of the study, both theoretically and practically, emphasizing its contribution to the academic field and its real-world applicability to hospitality businesses. The purpose of the research and the associated hypotheses were presented, setting the foundation for the study. Additionally, the research model and scope were defined to provide a clear framework for the study's focus on the spatial, human, temporal, and subjective boundaries. This chapter sets the stage for the detailed analysis that follows, addressing the research questions and testing the proposed hypotheses in subsequent sections.





















Chapter Two
Literature Review
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In this section, we will examine the existing literature related to sustainable tourism and its business implications, particularly in the context of the hospitality sector in emerging destinations like NEOM. Sustainable tourism has become a key area of focus due to increasing concerns about environmental degradation, resource depletion, and the need for responsible travel practices. As the hospitality sector plays a significant role in the tourism industry, the integration of sustainability practices can have far-reaching implications for business operations, profitability, and long-term success (Bramwell & Lane, 2011; UNWTO, 2020).
This literature review will address various dimensions of sustainable tourism, including its impact on profitability, customer loyalty, and operational efficiency. Additionally, it will explore the challenges faced by businesses in adopting sustainable practices, particularly in rapidly developing regions such as NEOM. Through an in-depth review of prior research, this section will provide insights into the potential benefits and barriers to implementing sustainability initiatives in the hospitality sector and the role that technological innovations and customer perceptions play in these processes.
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1. Bramwell, B., & Lane, B. (2011).
Sustainable tourism and the business implications of its practices: A review of the literature. Tourism Management, 32(5), 1052-1062.
In their comprehensive review, Bramwell and Lane (2011) explore the critical business implications of adopting sustainable tourism practices in the hospitality sector. Their research highlights how sustainability initiatives can positively impact profitability by fostering long-term customer loyalty and improving brand value. They argue that integrating sustainability is not only a matter of corporate responsibility but is increasingly essential for businesses striving to maintain a competitive edge in the global tourism market. The authors further delve into the operational challenges that businesses face when implementing sustainability, such as the high initial investment costs and the complexity of compliance with environmental regulations. By examining a range of case studies from different tourism destinations, they provide valuable insights into the economic and social benefits of sustainable practices, as well as the barriers to their adoption in the hospitality sector. The paper serves as an important foundation for understanding how businesses can align sustainability with profitability, an essential aspect for the hospitality industry, especially in rapidly developing regions like NEOM.
2. UNWTO (2020).
Tourism for development: Volume 1: The importance of tourism in sustainable development. United Nations World Tourism Organization.
The UNWTO (2020) report offers an extensive analysis of the role of tourism in sustainable development. It emphasizes the importance of integrating sustainability into tourism practices to reduce environmental degradation, promote social equity, and support local economies. The report outlines how the hospitality sector, as a major component of the tourism industry, must adopt sustainable tourism practices to meet the evolving demands of global travelers while contributing to the broader goals of sustainable development. The UNWTO provides guidelines for businesses to incorporate eco-friendly operations, support local communities, and reduce their environmental footprint. Furthermore, the report discusses the growing consumer preference for businesses that demonstrate a commitment to sustainability, highlighting the need for businesses to respond to these market demands by adopting responsible tourism practices. This report is particularly relevant to the context of NEOM, as it aligns with the region's focus on developing a sustainable tourism industry in line with Saudi Arabia's Vision 2030.
3. Higgins-Desbiolles, F. (2018).
Sustainable tourism and the importance of corporate social responsibility: A review of the literature. Journal of Sustainable Tourism, 26(5), 703-723.
Higgins-Desbiolles (2018) provides an in-depth review of the intersection between sustainable tourism and corporate social responsibility (CSR), focusing on how businesses can integrate socially responsible practices into their tourism operations. The study asserts that CSR is a critical component of sustainability in the hospitality sector, as it not only addresses environmental issues but also promotes social equity and community development. The author reviews a wide range of academic and industry literature, examining the ways in which CSR initiatives enhance the profitability and reputation of hospitality businesses. The review also discusses the growing consumer demand for ethical business practices, noting that customers are increasingly choosing brands that prioritize sustainability in their operations. For hospitality businesses, this shift in consumer preferences presents both opportunities and challenges. The study suggests that integrating CSR into business models can lead to long-term benefits, including increased customer loyalty, enhanced brand value, and improved operational efficiency. This work underscores the importance of aligning business strategies with sustainability and CSR, providing valuable insights for businesses in NEOM as they navigate the complexities of sustainable tourism.
4. Al-Naim, F. (2021).
Sustainable tourism and the emerging role of NEOM in Saudi Arabia's Vision 2030. International Journal of Tourism Research, 23(4), 320-334.
Al-Naim (2021) focuses on the emerging role of NEOM, a futuristic city in Saudi Arabia, as a potential leader in sustainable tourism. As part of Saudi Arabia's Vision 2030, NEOM is positioned as a key player in the country’s efforts to diversify its economy and develop a sustainable tourism sector. This study examines the challenges and opportunities that hospitality businesses in NEOM face as they adopt sustainability practices in the region's rapidly evolving tourism market. Al-Naim discusses the ambitious scale of NEOM’s development, which includes high-tech infrastructure and a focus on environmental sustainability. The research highlights the unique challenges faced by businesses in such an innovative and technologically advanced environment, including the integration of green technologies, regulatory compliance, and the need to balance sustainability with profitability. The paper also explores how NEOM’s hospitality sector can leverage its position as a new and emerging destination to attract a growing segment of environmentally conscious tourists. Al-Naim’s work provides a valuable case study for understanding the business implications of sustainability in a rapidly developing tourism destination, making it particularly relevant to the context of your study.
5. Sharpley, R. (2009).
Sustainable tourism: A state-of-the-art review. Tourism Geographies, 11(1), 90-108.
Sharpley (2009) offers a state-of-the-art review on the concept of sustainable tourism, examining both theoretical and practical dimensions of sustainability in the tourism industry. The review explores the various facets of sustainable tourism, including environmental conservation, social responsibility, and economic viability, while analyzing the challenges and benefits associated with their implementation in the hospitality sector. Sharpley provides a critical analysis of the ways in which businesses incorporate sustainability into their operations and the resulting effects on profitability and business performance. He emphasizes that while there are clear benefits to adopting sustainable practices, such as cost reductions through resource efficiency and enhanced brand loyalty, there are also significant barriers, including high upfront costs, lack of regulatory support, and resistance from industry stakeholders. The review includes case studies from various global tourism destinations and provides insights into how hospitality businesses can overcome these barriers to implement sustainable tourism practices effectively. Sharpley’s work is invaluable for understanding the broader context of sustainable tourism, providing a comprehensive overview of the challenges and opportunities businesses face in integrating sustainability into their operations.



[bookmark: _Toc203851198]Benefits of the Literature Reviews:
· Comprehensive Understanding of Sustainable Tourism Practices
The literature reviews help establish a clear and comprehensive understanding of the core concepts of sustainable tourism. By examining how sustainability is defined and implemented across the tourism industry, they provide valuable insights into the environmental, social, and economic dimensions of tourism. This foundation is essential for understanding the multi-faceted impact of sustainable tourism on hospitality businesses in NEOM, helping to contextualize your research within the broader global trends (UNWTO, 2020).
· Identification of Business Implications
Bramwell and Lane (2011) as well as Sharpley (2009) explore the business implications of sustainability, including the direct impact on profitability, customer loyalty, and operational efficiency. These reviews identify both the opportunities and challenges faced by hospitality businesses when adopting sustainable practices. Understanding these implications is crucial for your study as it lays the groundwork for analyzing how businesses in NEOM are navigating these factors and what results they are experiencing in terms of financial success and long-term viability.
· Insight into Customer Preferences and Market Demand
Higgins-Desbiolles (2018) and Sharpley (2009) discuss the growing importance of corporate social responsibility (CSR) and the increasing consumer preference for businesses that prioritize sustainability. This information is valuable for your study, as understanding consumer attitudes towards sustainability can help explain the demand for sustainable practices in NEOM’s hospitality sector. Businesses that align with these preferences may have a competitive advantage in attracting and retaining customers, particularly in a market like NEOM, where sustainability is a central focus of development.
· Relevance to NEOM’s Context and Vision 2030
Al-Naim (2021) directly addresses the unique context of NEOM and its role in Saudi Arabia’s Vision 2030. This literature review highlights the specific challenges and opportunities that businesses in NEOM face when implementing sustainable tourism practices, especially considering the region’s technological innovations and ambitious sustainability goals. It offers a framework for understanding how NEOM's hospitality sector can leverage its status as an emerging destination to incorporate sustainability and align with national goals. This is particularly important as NEOM is a case study for sustainable tourism development in a rapidly evolving region.
· Exploration of Technological Innovation
The integration of technology into sustainable tourism practices is emphasized by Al-Naim (2021) and other scholars. The literature reviews suggest that technological innovations, such as resource optimization and green technologies, are crucial for businesses to implement sustainability effectively while maintaining operational efficiency. This benefit is particularly relevant to NEOM, where advanced technologies and smart infrastructure are central to its development, making these studies particularly useful for understanding how technological advancements can enhance sustainability in the region's hospitality sector.
· Identification of Barriers to Sustainability Adoption
Many of the reviews, such as those by Bramwell & Lane (2011) and Sharpley (2009), discuss the barriers businesses face when adopting sustainable practices, such as high initial investment costs, operational complexity, and regulatory challenges. These barriers are essential to understand for your research, as they will help identify the hurdles that hospitality businesses in NEOM might encounter and provide insights into potential solutions. This understanding allows for a balanced exploration of both the benefits and challenges of sustainability in NEOM’s hospitality industry.
· Contribution to Policy Development and Strategic Recommendations
The literature reviews provide valuable insights into how hospitality businesses can align their operations with national policies, such as Saudi Arabia’s Vision 2030 (Saudi Vision 2030, 2016). These insights are critical for informing policy development and offering strategic recommendations to hospitality businesses in NEOM. By understanding the broader economic, environmental, and social goals of Vision 2030, your study can contribute to developing actionable strategies for businesses in NEOM to implement sustainable practices while remaining competitive in the global tourism market.


· Theoretical Framework for Future Research
The studies reviewed (Bramwell & Lane, 2011; Sharpley, 2009) offer a strong theoretical foundation that can be used to guide future research in sustainable tourism, particularly in emerging destinations like NEOM. They help refine theoretical models by integrating business strategy, sustainability, and innovation, which is essential for understanding how these elements interact in practice. By contributing to the theoretical discussion, your study will advance knowledge in this field and offer valuable insights into sustainable tourism in new contexts.
[bookmark: _Toc203851199]Unique Aspects of the Literature Reviews
· Focus on Emerging Destinations
Al-Naim (2021) provides unique insights into sustainable tourism in emerging destinations like NEOM, contrasting with the more commonly studied established destinations. NEOM’s rapid development presents specific challenges and opportunities in adopting sustainable practices, making this perspective highly relevant to your study.
· Integration of Technological Innovation
The role of technological innovations in sustainable tourism, particularly in NEOM, is emphasized by Al-Naim (2021). With NEOM’s advanced infrastructure, the literature highlights how smart technologies, green technologies, and resource optimization can drive sustainability, a factor not always discussed in other regions.
· Alignment with Saudi Vision 2030
Al-Naim (2021) aligns sustainable tourism with Saudi Arabia’s Vision 2030, offering a unique perspective on how NEOM's tourism sector contributes to the national economic diversification and sustainability goals. This direct connection between sustainability and national policy is a distinguishing feature of the review.
· Corporate Social Responsibility (CSR)
Higgins-Desbiolles (2018) links CSR with sustainable tourism, demonstrating how socially responsible practices can enhance brand reputation, customer loyalty, and profitability. This integrated approach to sustainability and CSR provides valuable insights for businesses in NEOM’s hospitality sector.
· Profitability and Sustainability Link
Bramwell and Lane (2011) uniquely address how sustainable tourism practices directly impact business profitability. Their review highlights the financial benefits of eco-friendly practices, such as cost savings and improved customer loyalty, a critical aspect for hospitality businesses in NEOM.
· Global Insights with Local Application
Sharpley (2009) offers a global perspective on sustainable tourism while including localized case studies that make the findings relevant to regions like NEOM. This balance allows for a nuanced understanding of how global trends in sustainability can be adapted to local contexts.
· Policy and Strategic Recommendations
The reviews by UNWTO (2020) and Bramwell and Lane (2011) provide actionable insights that can guide policy development and strategic business decisions. These studies highlight the importance of aligning business strategies with sustainability goals, which is crucial for the success of NEOM's hospitality businesses.
· Holistic View of Sustainability
Sharpley (2009) and UNWTO (2020) emphasize a holistic approach to sustainable tourism, addressing environmental, social, and economic dimensions. This integrated view is essential for understanding the full impact of sustainable practices in NEOM's hospitality sector.










[bookmark: _Toc203851200]Conclusion of Chapter 2
In conclusion, the literature review highlights key themes surrounding sustainable tourism practices and their business implications within the hospitality sector, particularly in emerging destinations like NEOM. The reviewed studies emphasize the importance of integrating sustainability into business strategies, showcasing both the opportunities for enhanced profitability, customer loyalty, and brand value, as well as the challenges businesses face in implementation. Furthermore, the alignment of sustainability with national policies, technological innovations, and CSR practices offers a unique perspective on how businesses in NEOM can navigate the rapidly developing tourism landscape. This body of work sets the foundation for understanding the broader implications of sustainable tourism in NEOM's hospitality sector and informs the direction of the current study.
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