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-1
https://www.researchgate.net/publication/392786120 Review on_the Impact of Social M

edia_Marketing on_Student Enrolment Decisions_in_Private UniversitiesInstitutions.

2.https://www.researchgate.net/publication/382278650 The impact of social media enga

gement_on_enrolment intention_The moderating role of the student type.

3. Optimizing Digital Promotion Strategies in Higher Education: A Theoretical Review and

Framework .Peruta, A., & Helm, C. (2018).

4. Marketing your university on social media: a content analysis of Facebook post types
and formats (Adam Peruta & Alison B. Shields 2018, Journal of Marketing for Higher
Education, 28(2), 175-191).

5.Social media marketing in higher education: A conceptual framework and research

propositions. Journal of Marketing for Higher Education, 29(1), 2-19.
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